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entertainment.

To be a pride of Thais and to win acceptance across
international for delivering experience and quality
of life that breathe happiness and prosperity into society
() via a comprehensive range of creative knowledge and

We work for the happiness and
prosperity of society.

o o.
O*O

To be No. 1 Omni Media - Omni Channel

that delivers precious experience to people in every phase
of their lives to be thailand's leading knowledge platform
that fosters learning society on sustainability path

Nurturing the environment through green
procurement, resource efficiency,
and environmental conservation

Fostering good society through products and
services Delivering value to all parties involved
right from those engaged in production process to

end consumers

Fo

Upholding good economy / good corporate
governance through fair operations, transparency,
and business ethics



56-1 One Report
Amarin Corporations Public Company Limited

Financial

Overview

Consolidated Financial Statements Separate Financial Statements
2022 2023 2024 2022 2023 2024

(Unit:Million baht)

Statements of Financial Position

Total Assets 6,076.62 5,963.88 6,011.39 6,464.79 6,290.22 6,218.34
Total Liabilities 1,377.23 1,248.08 1,280.55 440.08 431.13 420.69
Shareholder's Equity 4,699.39 4,715.80 4,730.84 6,024.71 5,859.09 5,797.65
Revenue from Sale of Goods and Rendering 4,087.24 4,118.87 3,966.09 1,357.18 1,622.87 1,416.11
of Services
Other Income 187.21 169.96 201.34 37.54 34.20 105.97
Total Income 4,274.45 4,288.83 4,167.43 1,394.72 1,657.07 1,622.08
Cost of Sale of Goods and Rendering of Services 2,847.38 3,008.52 3,065.01 999.99 1,247.11 1,129.57
Profit before Operating Expense 1,427.07 1,280.31 1,102.42 394.73 409.96 392.51
Operating Expenses 957.81 961.81 1,011.42 293.14 271.39 27317
Profit from Operating 469.26 318.50 91.00 101.59 188.57 119.34
Finance Cost (3.64) (5.03) (4.41) (0.58) (3.88) (0.24)
Share of Profit (Loss) of Associates Accounted 18.70 15.94 0.60 - - -
for Using Equity Method
Tax expense (9.95) (38.92) (2.68) (1.73) (22.62) (0.85)
Net Profit 474.37 290.49 84.51 99.28 112.07 118.25
Total Comorehensive Income for the year 474.69 305.91 92.95 99.28 123.89 118.25
Profit attributable to:

Owners of parent 474.37 290.49 76.33 99.28 112.07 118.25

Non-controlling interests - - 8.18 = = =

Shares or Information on Ordinary Shares

cinary S T ssued 00828 99828 99828 99828 99828  998.28
and Fully-paid up

Book Value per Share (Bath/Share) 4.71 4.72 4.74 6.04 5.87 5.81
Earnings per Share (Bath/Share) 0.48 0.29 0.08 0.10 0.11 0.12
Dividend per Share (Bath/Share) 0.29 0.18 0.06 0.29 0.18 0.06
Dividend Payout Ratio 61.0% 61.9% 78.5% > = =
Share Price as of Period's End Date (Baht/Share) 6.25 416 3.10 - = =

Note: Dividends from fiscal year 2024 shall be subject to approval from the annual ordinary shareholders’ meeting 2025,
which will be held on 25 April 2025.
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Biography of
the Company’s Founder

Chukiat Utakapan was born to Khun Rat and Khun Rarieb Utakapan, as their fourth child, on 10 May 1942
in Rueso, Narathiwat Province, in a family of six children. Following his Matthayom 8 graduation from
Mahavajiravudh Songkhla School, he continued his tertiary education at the Faculty of Arts, Chulalongkorn
University. He began his working life at the Tourism Promotion Organization of Thailand before moving on
to take up the post of a proofreader at Thai Wattana Panich Company Limited where he was subsequently
promoted to take charge of “Wittayasarn”, the teachers’ journal, as its Managing Editor.

Khun Chukiat eventually turned his attention to public relations and decided to work for the National Housing
Authority (NHA). Unawares to him, the job served as a stepping stone for his publishing future. “Baan” was his
maiden magazine, a publication designed as an educational tool and a manual to prepare homebuyers who
were about to move into the property developed by the NHA at a time the country was struggling with housing
insufficiency.

Having discovered that he was not cut out for civil services and with enough acquired knowledge, he resigned
from the NHA and put together a team of friends and employees to set up “Warasarn Baan Lae Suan Partnership
Limited” to publish a house and garden magazine titled “Baan Lae Suan”. In September 1976, the first issue
of “Baan Lae Suan” hit the market. Since then, Khun Chukiat had put his experiences and knowledge to good
use, turning a modest outfit into a major force in the publishing industry, Amarin Printing and Publishing Public
Company Limited. In 2023, the name was changed to “Amarin Corporations Public Company Limited”.

In “Ma-reng Khuen Samong” book, Khun Chukiat discussed his working principles saying:

“The Amarin business has been growing consistently. People thought | was a visionary. That’s not true. | believe
| have more mindfulness. | had average intelligence. This was indicated since my secondary education when
every year the report book was returned with the teacher’s remark stating ‘average intelligence’. In business,
mindfulness is more important than intelligence. If you let intelligence lead, you could get out of control. So,
let mindfulness lead or at least use your mindfulness to regulate your intelligence. Be conscious of your own
limitations; don’t get senselessly greedy. Carry out what you have thought out mindfully with perseverance.
Don’t ever give in and life will be happy, success will follow. Yet, success doesn’t have to be absolute;
you don’t have to be overly successful so there are lessons for you to learn. There are countless failures in
my life but people tend to overlook them, preferring to pay attention only to success”.

Khun Chukiat Utakapan passed away peacefully on 10 December 2002, aged 60 years and 7 months. It was
over 22 years since that sad day. But Khun Chukiat has left a lasting legacy of mindfulness and intelligence to
generations of Amarin staff who continue to live his educational intent in the House called:

“Amarin Corporations Public Company Limited”.

SYNERGY FOR 9
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Company

Profile

In the beginning, it was a modest editorial team of an ensemble of friends and a few
employees that Khun Chukiat Utakapan put together to set up Warasarn Baan Lae
Suan Partnership Limited in fulfillment of his dream to primarily publish a magazine
called “Baan Lae Suan”, with the first issue hitting the magazine rack in September
1976. At the time, it had to outsource its publication to external printing houses. Amarin
Printing Partnership Limited was only founded later to print its own magazines and
subsequently made its printing services to external printing orders.

Albeit a small Team of staff, the genesis was a giant step that made it possible for
business expansion. Fund mobilization soon became inevitable and the small printing
and publishing outfit was listed as a public company in the Stock Exchange of Thailand
in 1993; it was then renamed: “Amarin Printing and Publishing Public Company Limited”.

That same year, the Company expanded its business into distribution through the
newly established Amarin Book Center Co., Ltd. which handles its entire range
of publications. At the same time, “Naiin Bookstore” was set up separately as
the Company’s own retail outlets. From a few reader groups, its readership has grown
both in size and diversity. The Company responded by producing other magazines to
meet the readers’ varied interests with “Praew” and “Sudsapda” being the magazines
for women that emerged to meet market demands. Today, the Company boasts a total
of 4 titles in its magazine portfolio and publishes hundreds of book titles a year as it
offers printing services and expands the business to other areas.

Today, Amarin Group has become an Omni-Media, Omni-Channel firm with its businesses
covering On Print, Online, On Air, On Ground, and On Shop platforms to be consistent
with business operations diverse and comprehensive. In May 2023, the name was
changed to “Amarin Corporations Public Company Limited”. Operations in each media
channel has also pursued constant development, in line with its founder’s aspiration,
to achieve the goal of delivering precious experiences to every stage of people’s lives
“for a happy and prosperous society”.
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Message from

the Chairman

Dear Shareholders,
Amarin Corporations Public Company Limited

The year 2024 has been a challenging year for the
media and publishing industry amid rapid technological
change and shifting consumer behavior toward the digital
age. Amarin Corporations Public Company Limited
remains committed to adapting and expanding under
the Omni Media Omni Channel strategy to maintain
industry leadership while creating high-quality content
that comprehensively reaches consumers.

Performance and Challenges in 2024

Throughout the year, the Company has expanded and
developed its business in several areas as follows:

Printing and Packaging Business — Committed to
enhancing its book and print media production by
investing 41 million Baht in state-of-the-art machinery
to enhance production efficiency and strengthen
competitiveness, while accommodating the continuously
growing market demand. The Company’s dedication
to develop high-quality printing is evidenced by the

12

prestigious awards received at both national and
international levels in 2024. These awards serve as
a testament to the Company's standards and excellence
in printing technology and design. Specifically, the
Company received five awards at the 17" Thai Print
Awards, including: gold medals in the Limited Edition
Book and Art Reproduction categories for the work
titted “Devorupa Masterpieces of Indian Art”; a silver
medal in the Poster category for the work titled “Poster
6 Ganesha Gods of Success 2555 (Sugar Sculpture)”;
a bronze medal in the 4-Color or More Book Printing
category for the work titled “The Ultimate Scripture of
Luang Pho Pan”; a bronze medal in the Sheet-Fed Offset
Printing Packaging category for the work titled “Moon
Cake MX 4 Layers Red”; and a bronze medal in the Design
category for the book series “Banthuek Nuek Aroi”
Volumes 1-4 by Than Phu Ying Prasansuk Tantivejkul.
Additionally, the Company received two awards at the
Asian Print Awards 2024: a gold medal in the Offset
Packaging Rigid category for the work titled “Moon Cake



MX 4 Layers Red” and a silver medal in the Limited
Editions/Artwork Reproductions (OFFSET) namely
“A Year in Nanthawat’s Life”.

Publishing Business — Dedicated to developing diverse
content including printed books, e-books, chapters,
and audiobooks over 900 titles per year. This aims to
cater to the constantly evolving behaviors and needs
of readers, while delivering an accessible and
lifestyle-relevant reading experience for audiences in
the digital age.

Media Distribution Business — Expanded through
nearly 100 Naiin Bookstores nationwide and enhanced
consumer access via leading e-commerce platforms.
The e-commerce business grew by 13.2%, demonstrating
successful adaptation to the rapidly growing online
market. The Company also focused on creating reading
experiences through popular book fairs and increased
its shareholding to 51% in Dek-D Interactive Co., Ltd.,
a leading platform in education, meeting the needs of
modern youth and students. This expands the education
market, providing comprehensive learning through online
platforms and fairs.

Media and Event Business - Continued to organize
major national fairs such as Baan Lae Suan Fair and
Amarin Baby & Kids Fair, which are among Thailand’s largest
and longest-running fairs. In addition, the Company
has expanded into the concert business under
“Sudsapda Entertainment,” which received positive
feedback, reinforcing its potential in creating quality
events to cater all lifestyles and age group. To strengthen
and expand business opportunities, the Company
established AME Imaginative Co., Ltd., for comprehensive
advertising and event services.

Digital TV Business — Continuously developed informative
and entertaining content via Amarin TV 34HD, combining
in-depth news and comprehensive content with lifestyle
programming to appeal to all audiences. The Company
also expanded its online channels, now with over
60 million followers across platforms. The Company
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also enhances its potential through synergy among
its group companies to create powerful content that
meets all the needs of modern viewers.

However, the country's slow economic growth has
affected the business sector, leading to a slowdown and
reduced spending on advertising media. As a result, the
group’s total revenue in 2024 was 4,167.43 million Baht,
a 2.83% decrease from the previous year. However,
the Company recorded a net profit of 76.33 million Baht
(0.08 baht/share), with EBITDA of 429.89 million Baht.
The Company’s cash, bank deposits, and cash-equivalent
investments at the end of 2024 amounted to 1,448.61
million Baht.

Beyond operational and financial achievements, the
Company is proud of its commitment to good governance.
In 2024, it received a 5-star “Excellent” rating from
the Corporate Governance Report of Thai Listed
Companies by the Thai Institute of Directors (IOD) for
the third consecutive year, and a perfect score in the
AGM Quality Assessment by the Thai Investors
Association for the seventh consecutive year, reflecting
the Company’s commitment to conduct business with
good governance, building trust and sustainable value
for shareholders and society.

On behalf of the Board of Directors of Amarin
Corporations Public Company Limited, | extend my
sincere thanks to our shareholders, partners, alliances,
government agencies, from all sectors for their
continued support and trust, | would also like to express
my gratitude to the executives and employees for their
dedication, effort, and commitment to their duties,
which is a crucial force driving the organization forward
with stability. The Company provides its assurance that
it will continue to conduct business in accordance
with the principles of good governance, with
responsibility towards society, the environment, and
all stakeholders, to foster strong and sustainable
growth, thereby guiding the organization towards a stable
and a prosperous future.

(Dr. Sumet Tantivejkul)
Chairman

{
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Message from

the Chairman of the Executive Committee

.

To  Our Shareholders,
Amarin Corporations Public Company Limited

The year 2024 was a challenging year for all industries
and business sectors, although the Thai economy
expanded from the previous year, with key support
from the recovery of the tourism and related service
sectors, Thailand still faced several risks and limitations,
including the contraction in private sector investment,
high levels of household debt reflecting a slowdown
in public consumption, and geopolitical tensions.
These factors affected the media and advertising
sectors, including Amarin Group. In 2024, Amarin
Group had a total revenue of 4,167.43 million Baht,
a decrease of 2.83 percent from 2023, and a net profit of
76.33 million Baht.

With the mission of being Thailand's "Knowledge
Platform," Amarin Group is focused on driving its

14

business to create knowledge, wisdom, spark ideas and
inspiration, and deliver maximum value and benefit
to society at large. Amarin Group is determined
to respond to rapid changes effectively and
appropriately to reach all target groups, while also
fostering content innovation both internally within
Amarin Group and externally, with its business partners,
and organizing knowledge exchange activities. All of
these are under the core objective of creating a learning
society and moving towards becoming a leader in
the ASEAN region.

In the past year, Amarin Group further developed
its business and expanded its network as Thailand’s
knowledge platform by increasing its shareholding in
Dek-D Interactive Co., Ltd., a leading producer and



distributor of textbooks and educational media for
youth, from 25.10 percent to 51 percent. This increase
in shareholding in a business with the primary goal of
enhancing knowledge for young people is intended
to allow Amarin Group to play a significant role in
the development of the nation's young generations,
nurturing them to become a key force in leading
the country towards success. Additionally, Amarin Group
established AME Imaginative Company Limited. (AME)
to enhance its media business capabilities across
all channels, including online media, on-ground
marketing communication activities, and traditional
print media, to cover target groups of all ages and
increase agility in all dimensions of service, reflecting
its intention to be a true business-driving partner.

In addition to business growth and alliances with
partners, Amarin Group is also committed to creating
a Sustainability Pathway by applying and integrating
ESG principles which are Environmental, Social, and
Governance in all aspects of its business operations.
In terms of the Environment, Amarin Group has
implemented a solar power generation system to use
renewable energy as a substitute for fossil fuels, and
has also increased green space by over 8 rai along
the Bangkok Noi canal to serve as a source for carbon
dioxide absorption, creating a better environment and
passing on a livable world to future generations.
On the Social front, Amarin Group adheres to its
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mission of being Thailand's “Knowledge Platform”
by leveraging its knowledge to improve the quality of
life for people and create central activity spaces for
urban communities to promote participation and build
good relationships within the community. In terms
of Governance, Amarin Group conducts its business
under the principles of good governance with integrity,
transparency, and accountability to build trust and
confidence among all stakeholders.

All of the aforementioned is a source of great pride
for Amarin Group. On behalf of the Board of Directors,
I would like to thank the Board members, the management
team, and all employees for their concerted efforts
in performing their duties to the best of their abilities
with dedication and commitment to drive the business
operations according to the planned strategies, creating
confidence for all stakeholders under the principles of
good corporate governance, transparency, and
conducting business with responsibility towards
society and the environment. Furthermore, | would
like to thank our shareholders, customers, business
partners, government agencies, and all stakeholders
for their continued strong support of Amarin Group’s
business. We sincerely hope for your ongoing support
so that Amarin Group can grow steadily and sustainably,
generate long-term returns for shareholders, and
create beneficial knowledge for the prosperity of
the nation and Thai society in the future.

s

(Mr. Thapana Sirivadhanabhakdi)
Chairman of the Executive Committee

SYNERGY FOR 15
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Report of

the Audit Committee

Dear Shareholders of Amarin Corporations Public attendance of each Audit Committee member was

Company Limited, as follows:

Company Limited (“Company”) comprises four e Ghairman of the Audit Committee
independent directors, all of whom were appointed o Attended 6/6 meetings.
at the Company’s general shareholder meeting and/or
: : y ; Professor Dr. Nantawat Boramanand
the Board of Directors’ meeting. All Audit Committee ; ;
e Member of the Audit Committee
members have a three-year tenure. They also have g
PR : ! : e Attended 6/6 meetings.
all qualifications required by the Audit Committee
Charter, which complies with guidelines issued by Mr. Suwit Chindasanguan
the Securities and Exchange Commission and the Stock ~ ® Member of the Audit Committee

Exchange of Thailand. e Attended 6/6 meetings.

In 2024, the Audit Committee convened six meetings. ~ Mr. Ruth Chaowanagawi
Following each meeting, the Audit Committee reported ~ ® Member of the Audit Committee

meeting results to the Board of Directors. Meeting ® Attended 6/6 meetings.
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In every meeting, the Audit Committee invited executive
directors, top-level executives, and relevant figures to
attend the meetings to provide additional information
on key issues so as to increase the effectiveness and
efficiency of its audits. Moreover, the Audit Committee
also convened one meeting with the Auditor, without
the presence of the Management and the Internal Audit
Department, for independent discussions on tasks crucial
to the preparations of financial statements, opinions, and
also the work scope, plans, and annual audit guidelines for
the Auditor. To assess the Internal Audit Department’s
operational performance and work quality,
the Audit Committee also conducted independent
meetings with Management, excluding the Internal
Audit Department's presence. . The Audit Committee’s

work in 2024 can be summarized as follows:

1. Reviewing the accuracy of the Company’s
financial statements and the adequacy of its data

disclosure

The Audit Committee ensured, through supervision,
that the Management prepared financial statements
within a proper time-frame. Also, it reviewed material
information of quarterly and annual financial statements
2024 of the Company and its subsidiaries, key issues
related to accounting policies, unusual and important
transactions, transactions with potential conflict of
interest, connected transactions, observations of the
Auditor and the Internal Audit Department, and the
disclosure of information in the Notes to the Company and
its subsidiaries’ financial statements that were audited
and certified by the Auditor. The review process
included meetings with the Chief Executive Officer,
executives from the Finance and Accounting Department,
the Internal Auditor, and the Auditor so that the Audit
Committee could listen to their explanations. The review
ensured that financial statements were accurate,
transparent, complete, reliable, accompanied
by notes containing adequate data disclosure, and in

accordance with financial reporting standards prior
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to obtaining approval from the Audit Committee. The
quarterly financial statements were also presented to
the Board of Directors for further approval while the
financial statements for the year ending on 31 December
2024 were submitted to the Board of Directors to
consider and forward to an ordinary shareholders’

meeting for endorsement.

The Audit Committee agreed with the Auditor’s opinion
that the Company’s internal control system was good
enough to provide assurances that the Company’s
financial statements had been prepared in accordance
with generally-accepted accounting principles and
they accurately presented the Company's financial
position and performance in all material respects, with
sufficient and timely date disclosure for the benefits of

shareholders, investors, and financial statement users.
2. Reviewing Internal Control System

The Audit Committee reviewed the adequacy of the
internal control system based on the Internal Audit
Department’s report under approved work plan. It
was in line with the Report of the Auditor. According
to the Auditor, there was no material weak point /
flaw. Therefore, the Auditor did not issue any special
remark on the Company’s financial statements or

internal control.

In 2024, the Audit Committee was of the opinion that
the Company’s internal control system was adequately
appropriate and efficient for its current business
operations. The committee did not find any issue that

might materially affect the Company’s operations.
3. Reviewing the Company’s Internal Audit

The Audit Committee assessed the Internal Audit
Department’s effectiveness by reviewing its mission,
scope of work, job responsibilities, independence,
workforce, and budget. Also, the committee reviewed
the Internal Audit Charter to ensure it was appropriate,
up-to- date, and in accordance with the Stock
Exchange of Thailand’s Internal Audit Guidelines.

SYNERGY FOR 7
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In addition, the Audit Committee supervised internal
audits to ensure their effectiveness and their
independence by approving the annual audit plan and
monitoring implementation on a quarterly basis. Also,
it continuously provided opinions/recommendations
and followed up with corrections related to material
topics. The Audit Committee, moreover, supported
internal audit quality improvement by encouraging
internal-audit staff to attend training courses that
would enrich their work-related knowledge and skills

for greater work efficiency.

The Audit Committee had the opinion that the Company’s
internal audits in 2024 were adequate, appropriate and
effective; that the Company had continuously raised
internal audit quality in terms of both personnel and
compliance with international standards; and that the
Internal Audit Department had fulfilled established

goals.

4. Reviewing Compliance with Laws, Regulations

and Policies

The Audit Committee reviewed and governed the Company
and its subsidiaries to ensure their compliance with laws,
regulations and policies, and operations that comply
with securities and exchange laws, requirements
laid down by the Securities and Exchange Commission
as well as the Stock Exchange of Thailand, and laws

related to the Company’s businesses.

The Audit Committee did not detect any indicator
suggestive of non-compliance with and / or violations
against laws, regulations, policies or requirements set
by relevant authorities, which include personal data
protection law and the Company’s Corporate Governance

Policy as well as Business Code of Conduct.
5. Reviewing Corporate Governance

The Audit Committee encouraged the Company and its
subsidiaries to operate their businesses in accordance

with the principles of good corporate governance.
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The Company’s Corporate Governance Committee
is in charge of supervising its corporate governance,
with scope of work and job responsibilities resonating
with the CG Code. Multiple whistleblowing channels
were in place for employees, customers and other
stakeholders to provide tip-off or information on
corruption, abuse of authority, breach of Business
Code of Conduct, and human right violations. There
was also a unit assigned to address complaints properly
and transparently, with appropriate whistleblower

protection included.

The Audit Committee had the opinion that the Company
had continuously improved its corporate governance
to achieve greater work efficiency and strived to build

the confidence of all stakeholder groups.
6. Acknowledging Risk Management

The Sustainability and Risk Management Committee
presented the report on risk management policy,
work plans, and guidelines to manage risks that might
affect the Company’s operations namely strategic
risks, operation risks, financial risk, compliance risk,
Sustainability Development Policy that was designed
to lower risks to business operations in the long run,
and emerging risks that might affect operations in the
future for the Audit Committee to acknowledge at the
Audit Committee’s meeting No. 5/2024.

7. Auditing and Issuing Opinions on Connected
Transactions, Transactions with Potential Conflict of

Interest, Material Transactions, and Data Disclosure

The Audit Committee reviewed the appropriateness of
methods used in conducting connected transactions
during 2024, material transactions, and transactions
with potential conflict of interest with these transactions
included as an agenda item at its meetings. The
Audit Committee examined details and determined
the reasonableness of the transactions based on
transparency, accuracy, and the best interest of the

Company and stakeholders. Also, the Audit Committee



through reviews ensured the disclosure of complete
and accurate data in compliance with the requirements
laid down by the Office of Securities and Exchange

Commission and the Stock Exchange of Thailand.

The Audit Committee had the opinion that transactions
done in 2024 were reasonable and in the best interest
of the Company’s operations, and that data was

disclosed completely and accurately.

8. Selecting, Nominating, and Proposing Remuneration
for the Auditor by Making the Recommendation
to the Board of Directors Prior to Seeking Approval

from the Company’s Ordinary Shareholders Meeting

The Audit Committee selected the Auditor in 2024
based on independence, audit profile, skills, abilities,
experiences as well as the reasonableness of audit
fee. Based on this guideline, the Audit Committee
proposed that the Board of Directors approve and
seek endorsement from the Annual General Meeting of
Shareholders 2024 for the appointment of a certificated
public accountant from KPMG Phoomchai as
the Company’s Auditor for 2024.

56-1 One Report
Amarin Corporations Public Company Limited

9. Reviewing and Revising the Audit Committee
Charter

The Audit Committee has reviewed and revised the
Audit Committee Charter every year so as to ensure
it is still in line with announcements and guide-
lines issued by not just the Securities Exchange
Commission, but also the Stock Exchange of Thailand.
The Audit Committee has fully carried out its duty
based on the charter, which was approved by the
Board of Directors, and constantly used knowledge,
abilities, and independence in forming opinions and
recommendations to continuously facilitate the works

of the Management and directors.

In summary, the Audit Committee fully and independently
fulfilled its duty in accordance with the Audit Charter
as assigned by the Board of Directors in 2024. The Audit
Committee had the opinions that the Company’s
corporate governance, internal control system and
internal audit were appropriate, efficient, adequate;
that the Company’s operations were done in the best
interest of shareholders fairly and equally, free from any
conflict of interest; and that executives had honestly

carried out their duty.

Tl

(Associate Professor Dr. Somjai Phagaphasvivat)
Chairman of the Audit Committee
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Report of the Sustainability

and Risk Management Committee

ey |

J -

B

Dear Shareholders of

Amarin Corporations Public Company Limited,

In 2024, the Sustainability and Risk Management
Committee (SRMC) that comprised four of the
Company’s directors convened two meetings.
Attendance of each committee member was shown

below:

Mr. Pramoad Phornprapha

e Chairman of the Sustainability and
Risk Management Committee

e Attended 2/2 meetings.

Dr. Nithinart Sinthudeacha
e Member of the Sustainability
and Risk Management Committee

e Attended 2/2 meetings.

20

Mr. Ruth Chaowanagawi
e Member of the Sustainability

and Risk Management Committee
e Attended 2/2 meetings.

Mrs. Tongjai Thanachanan
e Member of the Sustainability

and Risk Management Committee
e Attended 2/2 meetings.

In 2024, the Sustainability and Risk Management
Committee formulated AMARIN Group’s Sustainability
Policy and Risk Management Palicy, as well as evaluated
the group’s risk appetite. Also, the committee prepared

Sustainability and Risk Management Framework,



corporate strategies and guidelines for the Management
as assurances that the group’s sustainability and
risk management process evaluated, addressed, and
monitored relevant factors with effectiveness and
efficiency. Key performance of the committee in

the past year can be summarized as follows:

e Recommending the Management to clearly define
the scope of sustainability and risk management with
proactive management approach in place in support

of the group’s long-term stability;

e Sustainability: Recommendation has been provided
to the Management to adjust sustainability management
approach and categorize sustainability tasks and
concepts across Environment, Social, and Governance
dimensions. In Social Dimension, sustainability efforts
have expanded to include all stakeholders and clearly
identify those stakeholders. This includes internal
stakeholders who are shareholders and employees.
External stakeholders are customers, business
partners, communities, etc. Stakeholder prioritization
was also recommended to support sustainability
management plans for each stakeholder group.
Systematic monitoring and evaluating result were also
put in place to create strong immunity for long-term

business operations;
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¢ Risk Management: Reviewed the entire group’s
risk management framework, and categorizing risks
into Strategic Risk, Operational Risk, Financial Risk,
and Compliance risks categories. Also, the Management
was required to specify risk-identification criteria,
risk levels, and risk appetite for the Sustainability and
Risk Management Committee to approve. Additionally,
the committee was in charge of reviewing internal and
external risk factors, as well as risk levels, and
monitored the implementation of relevant risk
management plans. This is to ensure that AMARIN
Group has manages risks efficiently, effectively, and
appropriately in response to emerging business factors

and changing situations; and

e Review and revise the Sustainability and Risk
Management Committee Charter for submission to
the Board of Directors to consider and approve in

support of their performance of duties.

The Sustainability and Risk Management Committee
had the opinion that in 2024, the Company had
sufficiently and appropriately prepared sustainability
and risk management plans. These plans are being
implemented continuously and efficiently in accordance

with good corporate governance.

£ HW—

(Mr. Pramoad Phornprapha)
Chairman of the Sustainability
and Risk Management Committee
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Report of the

Corporate Governance Committee

Dear Stakeholders,

In the fiscal year 2024, the Corporate Governance
Committee, which consisted of independent directors
and other directors listed below, convened three meetings
with results reported to the Board of Directors for
acknowledgement. The meeting attendance of each
Corporate Governance Committee’s member and
the summary of its work during the aforementioned fiscal

year were as follows:

Mr. Suwit Chindasanguan
e Chairman of the Corporate Governance Committee
e Attended 3/3 meetings.

Mr. Nararat Limnararat
e Member of the Corporate Governance Committee

e Attended 3/3 meetings.

22,

Prof. Dr. Nantawat Boramanand
e Member of the Corporate Governance Committee
e Attended 3/3 meetings.

Dr. Nithinart Sinthudeacha
e Member of the Corporate Governance Committee

e Attended 3/3 meetings.

In addition to convening its meetings, the Corporate
Governance Committee also arranged for a meeting
of independent directors and non-executive directors
without the presence of any executive director or
an executive of Amarin Corporations Public Company
Limited and subsidiaries in accordance with the Stock
Exchange of Thailand’s good corporate governance
principles. This meeting was held for participants to

exchange information on the Management’s



performance, acknowledge problems / obstacles, and
approve their independence. Results of the meeting were
summarized and presented, along with recommendations,

to the Board of Directors.

The Corporate Governance Committee is committed
to supervising the Company’s business operations on
the basis of transparency, good corporate governance,
and responsibility to stakeholders, society, and the
environment. In 2024, the Company strictly complied
with all applicable laws related to its business operations.
It also reviewed and revised its Corporate Governance
Policy, Business Code of Conduct, and charters of
its Board of Directors and all subcommittees in line
with good corporate governance principles on a regular
basis. As the Company has continuously carried out
its operations with determination and dedication under
the guidance of the Corporate Governance Committee,
its development or self-improvement has been publicly
recognized. “The Corporate Governance Report for
Thai Listed Companies (CGR) 2024 )” by the Thai
Institute of Directors (IOD) shows the Company has
won “Excellent Rating” for three consecutive years.
The Company has also received full marks for annual
general meeting of shareholders’ quality for seven
years in a row. In 2024, the Corporate Governance

Committee’s key performance was as follows:

1. Monitoring laws, regulations, naotifications, and rules
issued or amended in 2024, including personal data
protection law; listening to opinions on relevant
authorities’ draft or revised regulation / notification
that would apply to the Company; and making
recommendations for the Management and relevant
departments to ensure their compliance. For example,
the committee monitored proposed changes to the
Office of Securities and Exchange Commission’s
(SEC) and the Stock Exchange of Thailand’s (SET)
regulations on material transactions and related party

transactions / connected transactions.
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2. Reviewing and revising the Corporate Governance
Policy based on the Corporate Governance Code
for Listed companies 2017 (“CG Code”). In addition,
the committee recommended that the Company’s
56-1 One Report disclose alternative measures
used by the Company’s Group in its business
context where full compliance with CG Code was not

possible.

3. Monitoring to ensure that directors, executives, and
employees complied with the Company’s Corporate
Governance Policy and Business Code of Conduct.
For example, the Corporate Governance Committee
required them to update their shareholding
percentage and status of interest / conflict of interest
every year. Moreover, the Corporate Governance
Committee followed up to ensure key guidelines
related to Corporate Governance Policy, Business
Code of Conduct, and Anti-Corruption Policy were
communicated to executives and employees on
a regular basis for full understanding and strict
compliance. In addition, it issued a policy for the
Human Resources Department to integrate this
topic into the orientation of the Company’s new
employees. The department was required to report
implementation results to the Corporate Governance

Committee’s meetings too.

4. Coordinating and contributing to the disclosure of
corporate governance data in 56-1 One Report in
accordance with the new criteria of the I0OD’s “CGR
Project”, which became effective in 2023, so as
to underline the Company’s commitment to good

corporate governance.

5. Evaluating the performance of the Board of Directors
and all subcommittees on both as-a-whole and
individual basis in 2023 and reporting results to
the Board of Directors. The evaluation results were
also shown in 56-1 One Report. Not only that these

results were used as a framework for the audit of the
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Board’s and subcommittees’ performance in support
of efforts to improve the Board’s performance, but

they also set standards for the Board’s performance.

Supporting and upholding minor shareholders’ right
to equitable treatment by enabling them to nominate
candidates to the posts of directors, propose agenda
items for general meetings of shareholders, and
submit questions to be raised at the Annual General
Meeting of Shareholders 2024. Through supervision,
the committee ensured material information was
disclosed to shareholders in accordance with
regulatory requirements via the SET news platform
as well as the Company’s website, which offered

equal access to all shareholders.

7. Reviewing and improving the Charter of the Corporate
Governance Committee as well as the charters of
all subcommittees that will take effect in 2025 as
assurances that all charters comply with the Office
of SEC Corporate Governance Code and |OD

recommendations.

Amarin Corporations Public Company Limited
emphasized importance to enterprise-wide systematic
business operations, tangible corporate governance
standard, and business sustainability with a strong
emphasis on integrity, transparency, and accountability.
Thanks to cooperation from directors, executives
and employees, such focus was achieved in the best
interest of the Company and its shareholders and with
considerations for stakeholders, society, and the

environment.

@%3‘1\;15 DINEOU

(Mr. Suwit Chindasanguan)
Chairman of the Corporate Governance Committee
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Nomination and Remuneration Committee

- . '
-
-

Dear Shareholders of

Amarin Corporations Public Company Limited,

The Nomination and Remuneration Committee
consists of three members, including two independent
directors. This composition complies with the
committee structure outlined in its charter. In 2024,
the Nomination and Remuneration Committee held
a total of two meetings to screen candidates for
director nomination and to review the remuneration
of the Company’s directors and senior executives.
Additionally, the committee proposed the policy to
provide fair, transparent, and appropriate remuneration
and other benefits to directors, senior executives,
and employees, ensuring alignment with their
responsibilities and the Company’s operating results.
The meeting attendance of the Nomination and

Remuneration Committee members are as follows:

. Mr. Pramoad Phornprapha

Chairman of the Nomination and Remuneration
Committee
Attended 2/2 meetings.

. Mr. Suwit Chindasanguan

Member of the Nomination and Remuneration
Committee
Attended 2/2 meetings.

. Mr. Nararat Limnararat

Member of the Nomination and Remuneration
Committee
Attended 2/2 meetings.

SYNERGY FOR 25
SUSTAINABILITY



56-

1 One Report

Amarin Corporations Public Company Limited

The Nomination and Remuneration Committee carried

out its duty as assigned by the Board of Directors,

with a focus on corporate governance principles for

the best interests of the Company and all groups of

its stakeholders. The key work of the Nomination and

Remuneration Committee in 2024 can be summarized

as follows:

26

Reviewing candidates to be nominated to the
posts of directors at the Annual General Meeting
of Shareholders 2024 and offering shareholders an
opportunity to nominate candidates too. However,
no shareholder recommended a candidate to the
Company within the deadline. The Nomination
and Remuneration Committee, as a result, proposed
that directors who just completed their tenure be
given another term because they were qualified for
the posts in line with applicable laws and regulations,
had proper competence, skills, knowledge,
abilities and experience, as well as already
demonstrated their good performance as directors.
The Board of Directors and the general meeting of

shareholders approved the proposal

Determining the remuneration of directors
and committee members in 2024, setting the
remuneration budget at 7,000,000 baht, which
was equivalent to the 2023 budget. Taken into
account were their job responsibilities and the rates
given by listed companies having the same size in

the same industry.

Considering the Board Skills Matrix for the Company’s
Board of Directors to achieve Board Diversity and
ensure board members’ abilities aligned with the
Company’s business strategies. The Board of
Director approved the Board Skills Matrix for 2025,
which is similar to that of 2024. Skills outlined in
the matrix resonate with the Company’s business

operations.

Evaluating the performance of the Nomination
and Remuneration Committee as a whole for the
fiscal year 2024 to gather insights for enhancing
its effectiveness, and reviewing its charter to ensure
its appropriateness, alignment with the current
situation, and compliance with good corporate

governance principles.

Ly

(Mr. Pramoad Phornprapha)
Chairman of the Nomination and
Remuneration Committee
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the Executive Committee
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To Our Shareholders,

Amarin Corporations Public Company Limited

For the year 2024, the Executive Committee, composed
of non-executive directors and executive directors as
listed below, held 12 meetings. Details of the directors’
meeting attendance and a summary of their duties for

the year are as follows:

1. Mr. Thapana Sirivadhanabhakdi
e Chairman of the Executive Committee
e Attended 12/12 meetings.

2. Mr. Nararat Limnararat
e Vice Chairman of the Executive Committee
e Attended 12/12 meetings.

3. Mr. Khumpol Poonsonee
e Executive Director
e Attended 12/12 meetings.

4. Mr. Siri Bunpitakgate
e Executive Director
e Attended 12/12 meetings.

5 Mr. Amorn Ungsakulpreecha
e Executive Director
e Attended 11/12 meetings

(1 absence due to illness)

6. Mr. Jeramiah Pitakwong
e Executive Director
e Attended 12/12 meetings.

The Executive Committee has performed its duties as

follows:

SYNERGY FOR T
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Regularly monitors the operating results of the
Company and its subsidiaries on a monthly basis
to report to the Board of Directors quarterly or
immediately upon the occurrence of significant
events affecting the business of the group companies.
It also oversees the management to assess and
manage the financial position of the Company and its
subsidiaries to ensure financial stability and sufficient
liquidity for business operations . It also acknowledges
problems and obstacles in business operations
or organizational management and provides
recommendations, solutions, or adjustments to
business strategies to align with economic conditions,
market conditions, and competition appropriately
according to changing environmental factors, to
ensure that the operations of the group companies

proceed smoothly and can achieve the set goals.

Considers, refines, and provides opinions on
significant transactions related to the operations and
management of the Company and its subsidiaries,
which must be approved by the Board of Directors
and/or the shareholder’s meeting of the Company

and its subsidiaries.

Considers, refines, and approves expenditures for
investments, financial transactions with financial
institutions as proposed by the management within
the approved budget and the authority granted
by the Board of Directors, as well as entering into
various transactions to support the management
and operations of the Company or its subsidiaries to

be efficient and appropriate to the business situation.

e Monitors and provides beneficial recommendations
for the management of the organization to ensure that
the operations of the group companies for the year
2024 are in accordance with the strategies, plans,
and budget approved by the Board of Directors.
It also oversees and monitors the management to
prepare strategies, plans, and budgets for the
accounting year 2025, including the 3-year long-term
goals and strategies, for the Executive Committee
to consider and provide opinions before presenting

them to the Board of Directors for approval.

e FEvaluates the performance of the Executive
Committee for the year 2024 to obtain information
for improving the efficiency of its duties, and reviews
the appropriateness of the Executive Committee’s
Charter to be in line with good corporate governance
principles and relevant changing environmental

factors.

In summary, for the year 2024, the Executive Committee
has exercised its knowledge and capabilities with
prudence, caution, integrity, and with the best interests
of the Company in mind. It has fulfilled its duties in
considering, reviewing, supervising, and providing
recommendations on significant matters related to the
business operations and organizational management
of the Company and its subsidiaries, as assigned
by the Board of Directors. These have been undertaken
to support the group companies' achievement of their
planned operational results including both short-term
and long-term goals, thereby building confidence among

shareholders and all stakeholders.

o

(Mr. Thapana Sirivadhanabhakdi)
Chairman of the Executive Committee
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/ The Board of Directors

Dr. Sumet Tantivejkul

« Chairman
Associate Professor Professor Dr.
Dr. Somjai Phagaphasvivat Nantawat Boramanand
« Independent Director « Independent Director
» Chairman of the Audit Committee » Member of the Audit Committee

» Member of the Corporate
Governance Committee

Mr. Ruth Chaowanagawi Mr. Suwit Chindasanguan Mr. Pramoad Phornprapha
» Independent Director » Independent Director » Independent Director
« Member of the Audit Committee » Chairman of the Corporate « Chairman of the Nomination and
» Member of the Sustainability Governance Committee Remuneration Committee
and Risk Management Committee » Member of the Audit Committee » Chairman of the Sustainability
» Member of the Nomination and Risk Management Committee

and Remuneration Committee
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Mr. Thapana Sirivadhanabhakdi

« Vice Chairman*
« Chairman of the Executive Committee

Dr. Nithinart Sinthudeacha Mr. Nararat Limnararat

» Independent Director » Director *

» Member of the Corporate Governance » Vice Chairman of the Executive
Committee Committee

» Member of the Sustainability
and Risk Management Committee

» Member of the Corporate

Governance Committee

« Member of the Nomination
and Remuneration Committee

Mrs. Tongjai Thanachanan Mr. Siri Bunpitukgate Mr. Khumpol Poonsonee
 Director  Director*  Director *
» Member of the Sustainability » Executive Director « Executive Director

and Risk Management Committee » President

Note *Authorized Director
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/ The Executive Committee

Mr. Thapana Sirivadhanabhakdi
» Chairman of the Executive Committee

Mr. Nararat Limnararat Mr. Siri Bunpitukgate
« Vice Chairman of the Executive « Member of the Executive Committee
Committee » President

A
Mr. Jeremiah Pitakwong Mr. Khumpol Poonsonee Mr. Amorn Ungsakulpreecha
« Member of the Executive Committee « Member of the Executive « Member of the Executive Committee
» Group Chief Operating Officer Committee « Group Chief Financial Officer
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/ Advisor to the Executive Committee

The Executive Committee of
Amarin Corporations Public Company Limited

Mr. Siri Bunpitukgate
President

Mr. Jeremiah Pitakwong
Group Chief Operating Officer

Mr. Amorn Ungsakulpreecha
Group Chief Financial Officer

Ms. Ussanee Viratkaphan
Managing Director, Publishing Business

Subsidiary Management Team

M.L. Luesak Chakrabandhu
Managing Director of Amarin Book Center Co., Ltd.

Mr. Pak Sengpanich
Assistant Managing Director, Amarin Book Center Co., Ltd.

Ms. Thanasorn Jirayuwattana
Deputy Managing Director — Marketing and Sales Amarin Television Co., Ltd.

Mrs. Pattira Palawatvichai
Deputy Managing Director — Business Development Amarin Television Co., Ltd.

Mrs. Metta Utakapan
Advisor to the Executive Committee
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Structure
and Operations of AMARIN Group

1.1 Business Policy and Overview

Amarin Corporations Public Company Limited (“Company”
or “AMARIN”) has successfully transformed into
an omni-media company comprising its respective
platforms: On Print, Online, On Air, On Ground, and On
Shop which have been developed continuously with the aim
to deliver precious experiences to people in every
phase of their lives for the happiness and prosperity
of the society in line with its founder’s mission.

OMNI-MEDIA
OMNI-CHANNIL

\/%

Magazines, books, and the printing house: “Quality”

| OMAR

ON PRINT

is at heart.
e Quality printing services

AMARIN has created a comprehensive range of
quality printing services while continuously
developing technology to blend prints into various
new media in the digital age to meet customers’
needs down to the details, establishing itself firmly
as the ultimate omni-media company, and delivering
precious experiences to people in every phase of
their lives.

e Urgent printing services

AMARIN’s Digital Printing Service (D-print) initially
fulfills the dream of those who order small prints.
While printing volume is small, quality is high. It supports
self-publishing by offering a lower cost and shorter

56-1 One Report
Amarin Corporations Public Company Limited

production time both during pre-publishing and
post-publishing periods. D-print, moreover, is
accompanied by a one-stop service that
demonstrates AMARIN’s solid standard, which
integrates special techniques to add value for
prints.

Special color prints: Special inks (Green, Orange,
Violet, White, and Fluorescent Pink) for color-up
or any print featuring violet, orange, green white
and fluorescent pink themes.

Coating for enhanced durability: Protected
prints with a plastic coating including matte
lamination, gloss lamination, and soft touch lamination
to color up prints and covers for distinctive textures
and appealing touch which can be easily cleaned.

More realistic with added texture: Special
techniques make prints distinctive with various
textures added for the post-printing process, such as,
soft like rubber, rough like sand, raised like Braille,
glossy like Spot UV, luxury like foil, or differentiated
with Die-cut, perforation or folding.

- 9 layers for raised gimmicks
- Foil Stamping
- Debossing and Embossing
- Digital Die-cut

Mosaic: Special prints can be created for a customer’s
important person from an image sized 20x20 cm.
to 500 unique art prints at most.

Variable data and Run number: Prints involving
personal identity or valuable vouchers requiring
privacy and high security printing.

One Shot or Sandwich Technique: The special
technique for different materials such as plastic,
stickers, or metallized paper.

Raised Print Special Effect: Printing with transparent
ink for a texture similar to Spot UV.

SYNERGY FOR
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Invisible Red special printing techniques with
content glowing under black light

Packaging printing services

AMARIN’s printing house uses advanced machines
for the manufacturing of premium packaging to
support large orders and respond quickly to
customers’ needs.

Content creation services

AMARIN’s Creatia offers a full range of print and
digital media production services, which suit all
requirements for both organizations and individuals
dreaming of having their own content and looking
for a professional content creator who truly
understands and meets their needs under
AMARIN’s quality and standards with over 15 years
of experience in full-scale content creation, which
guarantees that Creatia team can serve customers
in every step from conceptualization, content
arrangement, photography, design, printing,
delivery, and close consultation throughout the
entire production process by the professional.

Publishing houses

Publishing houses under AMARIN’s group have
released books to comprehensively respond to
the interest of all types of readers. According to
three major book genres there are Lifelong Learning,
Kids and Entertainment. At present, AMARIN has
16 publishing houses namely: Praew Publishing,
Piccolo Publishing, Prism Publishing, Words Publishing,
Pages 3 Publishing, Springbooks Publishing, Amarin
HOW - TO Publishing, Sophia Publishing, Amarin
Kids Publishing, Arun Publishing, Rose Publishing,
Levon Publishing, Peony Publishing, Lilac Publishing,
Camellia Publishing, and Pine Publishing.

Magazines

AMARIN is the ultimate leader of the lifestyle magazine
industry covering home decor, fashion, health, and
family content. With its strong aspiration to produce
quality magazines since 1976, Currently, it has
published four magazine titles in response to readers’
needs, which are Baan Lae Suan , Praew, Cheewajit
and National Geographic Thai language.

ONLINE

Solid expertise and experience in producing content
for all types of digital media

AMARIN is a leading media and online community
conglomerate in Thailand who attracts more than
10 million visitors on its website and social media
platforms. In addition, its eight websites alone have
garnered over 200 million page views. Riding on its
audiences’ trust, AMARIN’s digital media have become
important marketing platforms for marketers trying to
reach women, men, heath lovers, moms and kids,
as well as home-décor lovers. Moreover, it has
recognized the importance of targeted marketing and
implemented a data management platform for publishers
to analyse reading behaviors along with audiences’
data collection to develop content relevant to those and
help marketers present relevant products to their target
groups at the right time and with greater efficiency.

ON GROUND

Organizing quality fairs and events with professional
expertise

e Fairs

With leading and trustworthy lifestyle advertising
media of Thailand, AMARIN has expanded its
marketing services to events and fairs, which has
received positive feedback from both consumers
and marketers.

Highly popular fairs of AMARIN include Baan Lae
Suan Fair, Amarin Baby & Kids Fair and others such
as Kindee Yuudee, Sudsapda Shopping Market,
Thailand Food Show, and Explorers Fair.

AMARIN has experienced and professional teams
which foster strong trust among customers as
always. The Company is committed to organizing
fairs that effectively fulfills customers’ needs with
professionalism

e Training & Seminars

Amarin Academy is a business unit for providing
training and seminars for new entrepreneurs who
are looking for knowledge useful to further efficient
business development. Amarin Academy has held



seminars for the group of restaurant entrepreneus
and reached more than 1,000 attendees. Apart from
regular training , Amarin Academy has also offered
on-site training to interested companies and SMEs.

e Event Services

With more than 19 years of experience in marketing
activities and its well-recognized events and fairs,
AMARIN Group has gained trust from government
agencies and private entities for organizing press
conferences, exhibitions, dealers’ reception,
conferences, seminars and others . Amarin Creative
& Event has provided quality event services catering
to customers’ needs comprehensively and efficiently
under the business philosophy “As Quality Work
is Our Speciality”

ON AIR

Amarin TV 34HD: Creative TV Station That “Fuels
Ideas, Fulfills Imagination”

Amarin TV is a digital terrestrial TV station in the HD
category operated by Amarin Television Company Limited,
widely known as “Amarin TV 34HD”. The station
presents news, entertainment and knowledge to
viewers nationwide round-the-clock. Ranked among
Thailand’s top 10 popular TV channels with a variety of
programming such as “Tub Toh Kao” listed in a Top
3 news programme in Thailand’s digital TV industry
under the concept of “Real Life Entertainment”, Factual
Entertainment Programs like “Kor Kon Kanthep”, and
“The Asia Hunter”, which attained high popularity.
Amarin TV 34HD also broadcasts sports programs
such as “Amarin Super Fight: Suek Chang Muay Thai
Kiatpetch” and other variety shows in response to
viewers’ diverse tastes, such as, “Chang Prajam Ban”
or those who are interested in home maintenance, food
programs like “Cheeppajorn Long Pung” and “Tam
Amphoe Chan” including a tourism program like “Suptar
Pa Talui” and quality series produced by Thailand’s
leading producer “Change 2561”. Amarin TV 34HD is
determined to further expand the diversity of its quality
programs to better meet audiences’ needs in pursuit
of increasing ng popularity and warmer responses
from viewers nationwide.
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ON SHOP
Full range of offline and online sales channels

e Naiin shops

Amarin Book Center Company Limited, a subsidiary
of Amarin Corporations Public Company Limited,
has opened “Naiin” bookstores with the aim to
establish close ties with readers and distribute
knowledge across communities. Throughout its
operation, Amarin Book Center has conducted
its businesses in response to market’s needs.
It has also constantly enhanced its support division’s
work systems, IT system, warehousing and delivery
systems to ensure its service availability, which
leads to a leading publication distributor in Thailand.

e Distribution Business

Amarin Book Center Company Limited is a distributor
of books, pocketbooks, and Thailand’s leading
magazines by supplying products within AMARIN’s
publishing houses and more than 500 other leading
publishers. The firm has retailed books through
various sales channels such as top bookstores
nationwide , online platforms, schools, government
agencies, and leading private organizations.
Its products cover books, magazines, E-Books,
and E-Magazines. In the past, the Company has
expanded its production line and distribution to
include mathematics and English textbooks for
primary school students which are developed under
the guidelines of Thailand’s learning management
with top educational standards. The approach will
be helpful to learn other subjects in the future, as
the firm aims to deliver knowledge, entertainment,
creativity, and inspiration through curated quality
media to Thai society.

Additional information is listed under the topic
“Products and Services” on the Company’s website,
www.amarin.co.th.
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1.1.1 Vision, Mission, and Goal

Vision

To be a pride of Thais and to win acceptance across

ASEAN for delivering experience and quality of life that breathe happiness and prosperity
into society via a comprehensive range of creative knowledge and entertainment.

Tl

Mission
We work for the happiness
and prosperity of society.

O
5P
000

Sustainable
Organization Strategy

Nurturing the environment through green procurement,
resource efficiency, and environmental conservation

Fostering good society through products and services

Delivering value to all parties involved right from those engaged
in production process to end consumers

Upholding good economy / good corporate governance through fair
operations, transparency, and business ethics

Goal

To be Number One Omni Media - Omni Channel That Deivers Precious Experience to

People in Every Phase of Their Lives /
To be Thailand's Leading Knowledge Platform
That Fosters Learning Society on Sustainability Path
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1.1.2 Milestones

Y 1976

“AMARIN” was founded by “Mr. Chukiat Utakapan”
togetherwith hisfriendsand afewemployees, he setup
Warasarn Baan Lae Suan Partnership Limited
to publish a house and garden magazine titled
“Baan Lae Suan”. The firstissue of “Baan Lae Suan”
hit the market in September 1976. Initially,
his partnership relied on an external printing
house for printing services. Later, he set up “Amarin
Printing Partnership Limited” to operate a printing
house in support of magazine production.

1993

Renamed as “Amarin Printing and Publishing
Public Company Limited”, the business was listed
on the Stock Exchange of Thailand (SET) on
15 June 1993 under the stock name, AMARIN.
In the same year, “Amarin Book Center Company
Limited” (“ABOOK”) was incorporated to handle
publication distribution. It also established a retail
brand, “Naiin.”

2012

AMARIN expanded its businesses to the TV
industry through its subsidiary, “Amarin Television
Company Limited” (“AMTV”), operating a digital
TV business under the name “Amarin TV 34HD”.

12 October 2022: ABOOK, a subsidiary of AMARIN,
acquired 25.10 percent of Dek-D Interactive Co.,
Ltd. (DDI)'s shares, operating an educational
business, a content-service business through
various platforms, and an advertising business on
its main website, www.dek-d.com. Since it has
possessed extensive knowledge, experience and
expertise in its fields along with having a clear
customer base.
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24 May 2023: AMARIN’s corporate name was
changed to “Amarin Corporations Public Company
Limited.”

2024

30 April 2024: AMARIN were held 90.59 percent
of its already-issued shares by the Adelfos
group through Vadhanabhakdi Company
Limited, Sirivadhanabhakdi Company Limited,
and Siribhakditham Company Limited.

18 June 2024: AMARIN established AME
Imaginative Company Limited as its subsidiary
and held a 99.99 percent share in the company
with the registered capital of Baht 50.00 million
(600,000 ordinary shares, with the par value
of 100 Baht per share). AME Imaginative has
already collected 25 percent of share payment,
raising Baht 12.50 million to support the expansion
of its advertising space sales, ad design, ad printing,
and related services, as well as its entertainment
businesses that cover exhibitions, fairs, concerts,
seminars and sport events.

1 July 2024: ABOOK purchased 2,878 more
shares of DDI, equivalent to 25.9 percent of
DDI's already-issued and paid-up shares, for
Baht 30.00 million. Following this transaction,
AMARIN’s stake in DDI rose to 51.0 percent of
DDI's already-issued and paid-up shares.

SYNERGY FOR
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1.1.8 The use of funds from the offerings of equity and debt instruments

In Fiscal Year 2024, the Company did not offer to sell any equity or debt instrument.

1.1.4 Obligations pledged by the Company in the Securities Offering Form and / or under conditions
for the Securities and Exchange Commission’s approval (SEC) and / or under SEC conditions on

securities acquisition

- None -

1.1.5 Company Profile

Company Name
Stock Symbol
Registration No.

Business Type

Registered Capital /
Paid - Up Capital

Headquarters
Telephone
Fax

Website

Email

Amarin Corporations Public Company Limited
AMARIN
0107536000480

Media and Publications covering three businesses:

1) Production of printing and distribution of books

2) Event Organization, production and advertising services through printing
and online media

3) Production and services through television media

As of 31 December 2024, the Company had registered share capital and
paid-up capital totalling 998,281,590 Baht, and issued 998,281,590 shares,

each with the par value of 1 Baht.

378 Chaiyapruek Road, Taling Chan, Bangkok 10170
0 2422 9999

0 2434 3555

www.amarin.co.th

info@amarin.co.th
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1.2 Business Operation

1.2.1 Revenue Structure

Revenue is divided by product line or business group.

Business Group

Thousand Percent Thousand Percent Thousand Percent
Baht Baht Baht

Production of printing and
distributions of books 2,129,288 52.09 2,385,387 57.91 2,434,435 61.38

Organization exhibitions, production
and advertising through printing and
online media 670,620 16.41 710,061 17.24 681,400 17.18

Production and providing advertising 1,287,334 31.50 1,023,422 24.85 850,255 21.44
through television media

Total revenue from operations 4,087,242 100.00 4,118,870 100.00 3,966,090 100.00

Revenue by geography

2023 2024
Baht Baht Baht
Domestic Revenue 4,070,558 99.59 4,107,067 99.71 3,958,409 99.81
Oversea Revenue 16,684 0.41 11,803 0.29 7,681 0.19
Singapore 4,237 0.10 3,001 0.07 1,266 0.03
USA 4,291 0.10 4,611 0.11 2,381 0.06
Korea 2,630 0.06 1,175 0.03 - -
Myanmar 1,347 0.04 261 0.01 - -
Laos - - 1,433 0.04
Other countries 4,179 0.11 2,755 0.07 2,601 0.06
Total revenue from operations 4,087,242 100.00 4,118,870 100.00 3,966,090 100.00
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Other Income

Other Income is divided by product line or business group.

Business Group

Thousand

Baht
Production of printing and distributions 33,737
of books
Organization exhibitions, production
and advertising through printing and
online media 9,263
Production and providing advertising 144,206
through television media
Other income from operations 187,206

Thousand Thousand

P t P t P t

ercen Baht ercen Baht ercen
18.02 24,615 14.42 33,536 17.86
4.95 8,244 4.85 8,733 4.65
77.08 137,197 80.73 145,476 77.49
100.00 169,956 100.00 187,745 100.00

Share of profits (losses) of associated companies according to the equity method

Business Group

Thousand Baht

Production of printing and distributions of books

Thousand Baht Thousand Baht

18,705 15,948 604

1.2.2 Research and development policy (R&D)
Research and development is the application of
innovations and technologies available in the market
for maximum benefit and research for new technology
development on itself . This also includes cooperation
with internal and external partners of the Company.
its objective and the main goals of research and
development comprises 3 areas as follows:

1. Research and development of innovation and
technology to increase production efficiency, reduce
production costs and make it competitive

Business Group

Thousand Baht

2. Research and development of innovation and
technology to reduce the environmental impact
from both inside and outside the organization and
to promote sustainability in business operations

3 Research and development of innovation and
technology t o support new business with the goal
of creating opportunities in business operations,
knowledge creation and strengthening the
organization’s capacity to help reduce the business
risks.

Thousand Baht Thousand Baht

Research and development (R&D) Expenses

9,650 691 4,066

Note: In 2023, AMTV focused on studying and developing technology for news programs and has invested in a virtual reality

system of Baht 37.56 million.
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1.2.3 Products

Media and Event Business
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Nature of Products / Services

A significant milestone in 2024 from the oldest business
group of AMARIN, which began with the publication of,
Baan Lae Suan magazine in 1976. This year, the media
and event division set up AME Imaginative Company
Limited (AME) with the aim to enhance and expand
its capabilities in media and event services to drive
business growth with external customers, and
coordinate with its group in support of overall
sustainable growth under the concept “Your
Communication & Activation Partner.”

Market and Competition

Currently, AME has created content for readers,
viewers and event visitors across various platforms,
such as , monthly magazines, books, TV programs,
websites, social media , exhibitions, fairs and also
Magazines by AME - “Baan Lae
Suan,” “Praew,” “Cheewajit”, and “National Geographic

recent concerts .
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Thail language” - are credible and continue to be market
leaders. Additionally, AME has also released special
publications on special occasions, such as “Sudsapda”.
Moreover, its publishing houses “Baan Lae Suan
Publishing” and “Room Books ” have been leaders in

the design category.

FOURTH

SMABELZ
@ ;ﬁ:ﬂnm

To widely attract readers, all magazines are available
on online platforms. In addition, its websites have
become sources of specialized knowledge recognized

for the quality of content whether in the areas of
design,décor, gardening or landscaping on
Baanlaesuan.com, Cheewajit.com focusing on health
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and food, AmarinBabyandKids.com offering parenting
information. Praew.com containing beauty and fashion
knowledge, Sudsapda.com for entertainment and music
content, NGThai.com for the fields of science, history,
and environmental knowledge, tourism and outdoor-life
information on ExplorersClub.Baanlaesuan.com,
including Design, arts and cultural content in English
language on LivingASEAN.com, and so on.

For TV programming production on Amarin TV HD34,
AME has released “Baan Lae Suan TV” program,
which has long been the most popular program in
its category and a prominent item on the station’s
program schedule. In the near future, AME will
produce more TV programs including “Praew Talk” to
strengthen Amarin TV HDB34’s programming and
to achieve synergy for comprehensive advertising
services.

Event business has been a flagship of AME, led by
the “Baan Lae Suan Fair”, Thailand’s largest and
longest running fair, which is held grandly four times
a year. “Amarin Baby & Kids Fair” is held thrice
a year. Additionally, AME has organized fair-in-fair
events such as “Baan Lae Suan Pets Fest”, “Kindee
Yuudee by Cheewajit”, as well as “Baan Lae Suan
Garden & Farm”.

AME has lately stepped into the concert sector
under the “Sudsapda Entertainment” brand. Although
it has recently engaged in this business, its work has
been recognized for quality and creativity. It is set to
continuously organize national and international

concerts in the following years .
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Procurement

Taizsesbasty Beport K11

Since AMARIN has successfully organized its many
events, external customers from both public and
private sectors have entrusted it with hosting their
events and producing their content as well . Currently,
AME has provided its integrated services through three

key units: “Amarin Academy” focusing on seminars L
and training, “Amarin Event Service” focusing on all
types of events, and “The Creatia: Amarin Publishing R N —
Services” focusing on publication and online media.
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As AMARIN steps into its 49th year, AME in AMARIN
Group reaffirms its commitment to AMARIN’s goals.
AME is determined to produce all forms of content and
hold events for its fans’ happiness, business partners’

business expansion, and the prosperity of society.
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Amarin Baby & Kids Fair

This family-themed fair presents a full range of products
and services for mothers to enjoy shopping including
products for pregnant women as well as kids from birth
to 12 years of age. The fair also provides constructive
activities, for example, Playground offers fun while
stimulating visitors’ imagination. Crawling contests for
babies and toddlers’ races are also held as parts of
the fair. The fair , furthermore, presents knowledge
talks by specialists and various other activities for
children’s development. In 2024, Amarin Baby and
Kids Fair was held thrice. Details were as follows:

1. Amarin Baby & Kids Fair PLAY was held from March
23 to 31, 2024, at Hall 98, Bangkok International
Trade & Exhibition Center (BITEC Bangna), to kick
off the summer break. Organized under the “PLAY
to Know” theme, the event took place alongside
Baan Lae Suan Fair Select 2024. Key exhibitions at
the fair were designed to educate visitors, boost their
skills, as well as spark their imagination. Included were
educational activities and forums for kids to
demonstrate their singing, dancing, music and sports
talents, as the fair sought to blend “learning” with play.

2. Amarin Baby & Kids Fair GROW was held from
July, 4 to 7, 2024, at Halls 98 and 99, Bangkok
International Trade & Exhibition Center (BITEC
Bangna). Organized under “Grow” theme, it
presented fun learning activities by English-language
expert Top Rapcher, Sport Stacking Workshop
for new-gen kids, Thai and International Chess
Workshops, and exciting science experiments
by the National Science Museum Thailand.

3. Amarin Baby & Kids Fair FUN was held from
November 28 to December 1, 2024, at Halls 103 and
104, Bangkok International Trade & Exhibition Center
(BITEC Bangna). Organized under the “FUN for
Imagination” theme, the fair featured Dream Career
zone for the first time. Kiztopia supported the zone,
showing kids what it was like to work as chefs, make-up
artists, hair stylists, minimart owners, and teachers
collaborated with Foremost together with creative
activities on stage, which was packed with both
knowledge and entertainment. Amarin Baby & Kids Fair

Amarin Baby & Kids Fair is a one-stop event for people
looking for products, shopping fun, best deals, plus
exciting and constructive activities. It is held for the
happiness of everyone in the family.
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Baan Lae Suan Fair Select 2024

23 - 31 March 2024
Halls 99 - 104, Bangkok International
Trade & Exhibition Center (BITEC Bangna)

Organized under the “SIGNATURE Blend” theme,
Baan Lae Suan Fair Select 2024 combined lifestyles
with signature designs to fulfill every need of home
lovers. Spanning over 33,000 square meters of space,
the event featured more than 2,000 booths. Highlights
included room Showcase, which presented inspiring café
designs by famous designers; Living Ideas by Baan Lae
Suan Books, which embraced the “Color Field” theme
to enliven and add interesting dimensions to houses
and gardens; Baan Lae Suan Editor’s Choice, which
brought together excellent products guaranteed by
experts; Baan Lae Suan Garden & Farm Courtyard, which
took up Bio-Farm Field theme to underscore symbiotic
ecosystem; and Baan Lae Suan Pets Fest 2024,
which came with “Aloha Pets Fest and a wide range
of products and activities for pets. Furthermore, Baan
Lae Suan Fair Select 2024 offered numerous workshops
and seminars related to houses, gardens, and plants
and pets.
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Baan Lae Suan Shopping Week 2024

22 - 30 June 2024
Halls 8-10, IMPACT Muang Thong Thani

Organized based on the “People-Organize-Things”
concept, Baan Lae Suan Shopping Week 2024
answered the needs of space management and home
décor with an emphasis on functionality, orderliness,
and practical ideas for everyday life. It therefore
received warm responses from home and home-décor
lovers. Products and ideas shown at Baan Lae Suan
Shopping Week 2024 appealed to the new generation,
who look for value price and creative home-space
usage. Featuring over 1,000 exhibition booths, the fair
attracted more than 800,000 visitors. Key highlights
were Showrooms in eight different concepts: Rented
Room is Home, Senior Room, Home Office, Show
Kitchen, Traditional Thai Kitchen, Washing Zone,
Two-Meter Houseside Space, and Secret Oasis.
Moreover, Baan Lae Suan Shopping Week for the
first time presented Flea Market Curated by Baan
Lae Suan Explorers Club or the flea market featuring
secondhand products. The fair's Baan Lae Suan
Editor’s Choice also offered products in three
categories — Work, Rest and Sleep. All products in
this zone were curated by the editorial team, which
had expertise in their fields. At the event, Baan Lae
Suan Books was held under the “ Edible Flowers and
Leaves” theme. Flowers from across the globe can
be used to adorn a garden zone in any bookstore as
well as knowledge on edible flowers and leaves for
food, desserts and beverages is also served to visitors.
Not only for decoration, growing these plants would
create a beautiful garden with safe edible yields that
could be sold for extra income and Gindee Yuudee
featuring food stalls and health products.
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Baan Lae Suan Midyear 2024

2-11 August 2024
Halls 98-104, Bangkok International Trade &
Exhibition Center (BITEC Bangna)

Hosted under the concept of Crazy Little Things
called “Home”, Baan Lae Suan Midyear 2024
expressed passion for home and home décor in every
dimension. Held in the middle of the year, it spanned
over 42,000 square meters of space and featured
over 2,000 exhibition booths. As the event displayed
home and garden decoration items, it attracted more
than 960,000 visitors. Key highlights included : Baan
Lae Suan Home Village or the zone exhibiting home
decorations in the style of Crazy Little Thing called
“Home” and presenting ideas for creating favorite
corners in line with different tastes, Baan Lae Suan
Counselling or the zone where visitors could consult
experts about their houses, room x LIVING ASEAN
PAVILLION featuring Betterism Pavilion, which focused
on environmentally friendly designs and the use of
light, recyclable structures for waste reduction
purposes. Displayed at the pavilion were also products
that claimed room x Living ASEAN Awards. The zone,
moreover, hosted an award-presentation ceremony,
Design Talk, and SMEs Design Clinic business
seminar, Baan Lae Suan Garden of Idea where visitors
could discover brilliant ideas to decorate their home
with the nature and watch an exhibition on portable
kitchen garden ideas, Baan Lae Suan Explorers Club
or the flea market of vintage furniture and home-décor
items along with “product test field” activities, which
enabled prospective customers to try the products
prior to purchases, Baan Lae Suan Pets Blooming
Pets Fest 2024 where fluffy pets were welcome to
dress up amid various flowers and their owners can
check out 12 pet shops selling quality pet products
that have won Baan Lae Suan Pets Awards 2024
from Baan Lae Suan PETS editorial team, Baan Lae
Suan Books featuring Urban Farming exhibition, which
showed how city people could create edible gardens
in limited spaces and decorate their outdoor corners,
Baan Lae Suan Editor’s Choice or the zone where
visitors could test products curated by eight editors
of Baan Lae Suan and room Books, Kindee Yuudee
presenting a lab-style kitchen for visitors to explore
ingredients and witness creative cooking in action,
Garden Contest with the concept “From Gray to Green”
as well as Mini C oncerts for the 48" anniversary
of Baan Lae Suan performed by Wanyai and The
Parkinson at Baan Lae Suan PLAYYARD, which was
an inspiring recreation space.
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Baan Lae Suan Living Festival 2024

25 October - 3 November 2024
Challenger Halls 1-3, IMPACT Muang Thong Thani

Organized on the “Sunlight, Rain, Humans and Trees”
theme, Baan Lae Suan Living Festival 2024 promoted
home designs with balance between humans and
nature to emphasiz e happiness and convenience.
Held near the end of the year, this grand fair occupied
50,000 square meters of space and showcased
a diverse range of products and ideas to respond to
the needs of every family member. Featuring more
than 2,800 booths, it attracted more than 1,400,000
visitors. Its key highlights included : Show House by
Baan Lae Suan, collaborated with Junsekino Architect
and Design, which embraced the “Sunlight, Rain,
Humans and Trees” theme and blended both natural
light and water into a two-storey tropical modern home,
Baan Lae Suan Garden Show or “Suan Chom Hae”
designed by a famous architect in a bid to bring a
sense of coziness and peaceful atmosphere by mutual
coexistence of humans and nature through plants and
a stream., Baan Lae Suan Garden & Farm adopted
the Floral Market theme offering flowers straight
from the farm owner accompanied by flower shops
and floral-processed goods Farm GURU Center was
available to provide garden-decoration advice, Baan
Lae Suan Books Plant Show or the contest of plants in
five categories namely cactuses, ferns, foliage plants,
caladiums and orchids. room DESIGN DISTRICT or
zone highlighting building materials and home-design
products and the café featuring leading designers’
new ideas, Baan Lae Suan Explorers Club Base Camp
where “Biodiversity Exhibition” was held to present
diversity of the nature alongside urban life for the
goal of promoting environmental conservation, Gindee
Yuudee embracing Tropical Kitchen theme to show
how easy-to-use kitchens which could connect nature
with cooking and form comfortable ambiance with
natural tones, Baan Lae Suan Books Garden Space
where tropical gardens by leading garden designers
showcased new trends, and Baan Lae Suan Editor’s
Choice or the zone featuring products curated by
Baan Lae Suan editors in hopes of creating recreation
space and empowering people.
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Sustainability Expo 2024

27 September - 6 October 2024
Queen Sirikit National Convention Center

Sustainability Expo 2024 or SX 2024, ASEAN’s biggest
sustainability event, was organized based on the
concept of Good Balance, Better World. AME in the
AMARIN group contributed to creating some of its
highlights and activities: BETTER COMMUNITY under
the “BUILDING INCLUSIVE COMMUNITY” theme. This
zone was devoted to exhibitions and presentations
on community-building for sustainable quality of life,
which was rooted in human and urban development.
The exhibits headlined more than 50 organizations
that have continuously demonstrated contributions to
society, the environment, and community economy.
AME also held SX MARKETPLACE, a market area
for eco-friendly shops selling local designs and
products under the “GROW GREEN TOGETHER”
theme to promote sustainable Thai businesses from
upstream midstream to downstream sectors in support
of their sustainable growth, which is described as a
sustainable-product market and a space for engaging
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directly with real entrepreneurs. In addition, AME
created SX KIDS ZONE as the zone for kids’
sustainability-themed play, learning and experiments.
It featured exhibitions and activities based on “The
Future Shaper” concept, enabling kids to learn various
types of knowledge and skills related to sustainability
in easy-to-understand and enjoyable ways.

Photography Contest 2024 Season 9

Photo exhibition and announcement of winners of
the 2024 “Follow the River” 10-photo documentary
photography contest

27 September - 6 October 2024

Sustainability Expo 2024, Queen Sirikit National
Convention Center

National Geographic Magazine in Thai edition
and online contents, for which AMARIN has been
granted the copyright by National Geographic Society,
announced the winners of 10-photo documentary
photography contest or the 2024 Photography Contest
Season 9 on the topic the 2024 “Follow the River” The
contest highlighted Southeast Asian rivers, which are
bloodlines sustaining nations and connecting small
waterways before they flow to the sea. Since the
essential ecosystem was known very little by the public,
photographers narrated the stories of these rivers
through their perspectives aiming to promote new
and creative initiatives within Thailand’s documentary
industry and create forums for new-generation
documentary photographers including those enthusiasts
who are fond of photography presenting their work
to the public and step into professional photographers
in the future. The winner announcement and award
ceremony were held as part of the Sustainability
Expo 2024 at the Queen Sirikit National Convention
Center.
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Sudsapda Khon Lo Kho Tham Di Year 17

Sudsapda Khon Lo Kho Tham Di Year 17 - “PASS THE
LOVE FORWARD”
21 March 2024

Siam Paragon

Sudsapda continued to organize its delightful charity
event of the year. Its Sudsapda Khon Lo Kho Tham
Di Year 17 brought together handsome men based
on the beliefs that sustainable goodness comes from
the heart full of love which leads to the theme “PASS
THE LOVE FORWARD ”

A total of 20 handsome men, all of whom being leading
Thai entertainmentfigures, joined the event. “Boy — Pakorn”
and “Great — Warintorn” served like elder brothers,
when turning up alongside younger artists namely
“Max — Nattapol,” “Tul Pakorn,” “Pond — Naravit,” “Phuwin
Tangsakyuen,” “Force — Jiratchapong,” “Book — Kasidet,”
“Tigger — Achira,” “Nay — Naran,” “Jung — Wikorn,”
“Krittin Sosungnoen,” “Palm — Peeravit,” “Pluggy —
“Pooh — Krittin,”
Harit,” “Namping — Napatsakorn,” “Kong — Kongpob”,
and “Thomas — Teetut”. Together, they conducted
the auction of “PASS THE LOVE FORWARD” T-shirts

emblazoning their autographs. They also supported

Tarakorn,” “Pavel — Naret,” “Keng —

the sales of charity T-shirts at Siam Paragon. Proceeds
deducted from expenses from the event, would
contribute to the Sudsapda Khon Lo Kho Tham Di Year
17 project to support charitable activities of those
handsome artists participating in the project so that
they could improve, develop, and bring happiness in
various forms to the public and parts of the proceeds
will also be donated to the Children Foundation.
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Praew Meet & Read

Praew Meet & Read “Lovely Sunday with Thomas
& Kong”

26 May 2024

AUA Language Center, Rajdamri

Praew Meet & Read has continued for seven years
now, inviting celebrities to share their viewpoints
through their favorite books, with the aim to encourage
love for reading. Since Praew believes in the power
of reading and wishes to spread inspirations around,
the latest Praew Meet & Read invited two hot actors
from DoMunDi agency — Teetut “Thomas” Chungmanirat
and Kongpob “Kong” Jirojmontri who starred in
“Your Sky” series. The talk took place amid a warm
atmosphere, with the artists also playing games such as
Guess What | Think and Guess Proverbs with members
of their audiences. The event was full of many special
moments. Fans also stood a chance of winning
the actors’ favorite books along with their handwritten
messages, their polaroid photos with autographs, and
a photo session with both artists.
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2024 YOUNGJAE ASIA TOUR “ONCE IN A DREAM”

2024 YOUNGJAE ASIA TOUR “ONCE IN A DREAM”
24 - 25 August 2024
Union Hall, Union Mall

“Youngjae” kicked off his 2024 YOUNGJAE ASIA
TOUR “ONCE IN A DREAM” for the first stage in
Thailand . His concerts here materialized through
the collaboration of The Dream and Destiny
(The DnD) and three partners namely Ml Group,
SUDSAPDA Entertainment by AME Imaginative,
and Bee Good Entertainment. Tickets to both

rounds of his concerts in Thailand were sold out.
Backed by spectacular light & sound effects, the
shows impressed Thai fans who had long waited
for his return to the stage and been over the moon
that his Asia Tour began in their homeland.

2024 YOUNGJAE ASIA TOUR

ONCE IN A DREA

=
—

Bl b s 0 PR B § e B D cvme v g gother

SYNERGY FOR
SUSTAINABILITY 53



56-1 One Report
Amarin Corporations Public Company Limited

MODERNOOG  PRU ~ FLURE
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Sudsapda Entertainment Presents Bakery Rock
Concert

Sudsapda Entertainment Presents Bakery Rock Concert
9 November 2024
BITEC Live @ BITEC

Sudsapda Entertainment rolled out an explosion of fun
by organizing a concert showing three legendary rock
bands from Bakery Music label
Entertainment Presents Bakery Rock Concert” featured
MODERNDOG, Thailand’s legend of alternative
music that celebrated its 30" anniversary in 2024,
PRU whose band members gathered on stage for

“Sudsapda

the first time in 20 years and even produced a new
song together for this occasion, and FLURE that was
widely known for its solid rock tunes and its vocalists’
powerful voices. The concert lasted for more than
five hours. With guest artists like Rik Wachirapilan,
Po-Yokee Playboy, and Ornaree popping up on
the stage, the concert served fun and intermittent
surprises. Smiles and screams filled the concert hall
throughout the event.
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Dek Tape Fest

Dek Tape Fest: Festival of Music from
Marvelous Cassette Tape Era

14 December 2024

BITEC Live @ BITEC

Sudsapda Entertainment by AME Imaginative
collaborated with Heavy Organizer in inviting fans
back to the time when music from cassette tape
Dek Tape Fest:
Marvelous Cassette Tape Era lasted 12 hours from
noon to midnight! On stage were top-tier bands
and singers namely LOSO, MODERNDOG, YOKEE
PLAYBOY, THE MUST, Y NOT 7, T-BONE, BLACKHEAD,
PROUD, SMILE BUFFALO, DJ TUL & PICHY,
STUDENT UGLY, Chai-Pong Pong, NURSERY SOUND,
Pex — Blue Sky, Sukanya Migael, and le.

was lit. Festival of Music from

EC LIVE AT BITEC
il I w1 & I -



Publishing Business

Nature of Products / Services and innovation
development

AMARIN Group’s publishing houses have published
books since 1992 under the “Reading lays down
important foundation” concept. Over time, its publishing
houses have constantly developed content in response
to the needs of customers to serve them with great
reading experience. Their content is delivered in various
forms namely books, E-books, chapter books and
audiobooks. Covering various categories, their books
comprehensively answer the interests of readers from
all age and gender groups. In total, these publishing
houses have released more than 900 book titles each
year. Their main book categories are Lifelong Learning,

Kids and Entertainment. Currently, AMARIN Group has

16 publishing houses as follows:

e Praew Publishing House presents not just Thai
literature but also translations of literary works from
around the world.

e Piccolo Publishing House publishes heartwarming
novels from across the world to serve various
literary tastes.

e Prism Publishing House publishes detective and
horror stories from across Asia. Readers will hold
their breath from the first to last pages.

e Words Publishing House publishes translations of
literary pieces across various genres for readers
to indulge deeper in the grandeur of words.

e Pages Publishing House publishes translations
of award-winning Asian literature to serve diverse
reading experiences to readers.

e Springbooks Publishing House publishes
composition and psychology books for you to
level up your knowledge.

e Amarin HOW - TO Publishing House publishes
psychology books for personal development.

e Sophia Publishing House exudes love for knowledge
via its interesting educational and academic books.

e Amarin Kids Publishing House publishes children’s
literature and parenting guidebooks to build a world
of learning and imagination.

e Arun Publishing House publishes Chinese and Thai
romance novels. The more you read, the warmer
your heart becomes.

e Rose Publishing House publishes Thai boys’ love
(BL) stories and translations of steamy Asian BL
literature carefully selected to deliver sizzling spice
from the first page to the last.

e Levon Publishing House releases fantastic Asian
fantasy novels. Spurring readers’ imagination, they
offer superb fun and excitement.
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e Peony Publishing House releases episode-by-
episode Korean novels presenting a magical
world where innocent love blended with whimsical
fantasy.

e Lilac Publishing House publishes serialized
Chinese and Korean BL novels, especially for Boy’s
Loves fans.

e Camellia Publishing House freshly releases the
Thai translations of Chinese romances episode by
episode to immerse with the love stories on whim.

e Pinebook Publishing House releases Thai
translations of martial-art, investigative, thriller,
adventure and fantasy novels episode by episode
for people who love action and challenges.

These publishing houses have achieved synergy with

AMARIN Group’s printing unit. They have worked

closely together to ensure timely releases of their

planned publications, especially reprints of bestsellers.

With constant supplies, bestsellers can well sustain

their fever in the market.

Market and Competition

AMARIN Group’s publishing houses seek to secure
a competitive edge by maintaining their strong presence
in the books market. In 2024, they implemented three
marketing strategies to reach out to readers in every
segment.

1. Market Share Strategy

e Managing sales by 16 publishing houses, each
with a distinctive identity, to meet the needs of
all reader groups, providing advertising support,
and launching promotions on all platforms;

e Attracting new readers with the launch of “Page”
Publishing House, which adds a new dimension to
Thailand’s books market by releasing translations
of award-winning Asian books; and

e Improving content quality continuously to build
a long-term reader base.

2. Media and Digital Platform Development Strategy

e Creating outstanding content and communication
activities across multiple channels;

e Engaging readers with special collections and
marketing activities; and

e Enhancing access to target groups via digital
platforms, using e-books, chapter books, and
audiobooks.

3. Content Marketing Excellence Strategy

e Focusing on continuously delivering bestsellers like
“Fourth Wing,” which has topped the list across
all selling platforms;
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e Developing marketing communications in
collaboration with business partners so as to expand
reader base; and

e Creating public awareness of AMARIN Group’s
publishing houses through diverse marketing
activities such as authors’ work showcases in
collaboration with Union Mall, Book Talks, and
podcast production.

AMARIN Group’s publishing houses dedicatedly

implemented its three clear marketing strategies, thus

successfully maintaining their business strengths. As
they have reaffirmed their status as top publishing
houses through the delivery of quality content, they
have also contributed to the development of Thailand’s
books market on a continuous and sustainable basis
in line with AMARIN Group’s “Reading lays down
important foundation” philosophy and its commitment
to stand by readers’ side in every phase of their lives.

Procurement

AMARIN Group’s publishing houses have regularly
procured products based on findings from Thai readers’
trends to ensure they have selected the right and
valuable original books around the world to translate
into Thai editions for Thai readers for both e-books
and chapter books.

Furthermore, AMARIN has empowered Thai content
creators such as authors and illustrators by accepting
manuscripts and works from creators for consideration
year-round. Additionally, it has also selected quality
content via contests, which included:

s dwdume:
- SnlAn
isfelutingR

funuasd

MAMNMIFEST

56

e “Thailand’s Haunting Stories” Project called for
entries about scary stories. Participants attended
training of publishing houses and stood a chance of
having their works published with Prism Publising.

e The Art contest Project, collaborated with Union
Mall to embrace the “Love Myself to the Moon and
Back” theme. It aimed at finding Thai illustrators
for Springbooks Publishing House and works for
exhibitions at Union Mall.

Outstanding Work in 2024

e Chang Man Thur Eek Mai Kee Pee Rao Kor Pen Thao
Tulee Kan Mod Laew (Let It Go! It Won’t Take Long
Before We All Become Ashes).

e Kadee Katakam Nok Karian Phan Tua (Murder Case:
1,000 Cranes Killed)

e Kadee Katakam Nai Karuehat Khao Wongkot
(Murder in Maze-like Mansion)

e Mai Son Wa Keng Ma Chak Nai (| Don’t Care about
How Skilled You Are Elsewhere)

e Sart Mued Haeng Karn Chakyai Kon (Dark
Knowledge of How to Manipulate People)

e Manifest Dive Deeper (Dam Ding Lueksueng,
Pai Hai Theung Thuk Pratana)

e Rueang Lao Pissadan Khong Dekying Pu Tord
Kradook (Strange Story about Deboning Girls)

e Ran Mai Saduak Seu Khong Khun Tokko
(Mr. Tokko’s Unconvenience Store)

e Wicha Jai Bao (Lighter)

e Fourth Wing
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Printing and Packaging Business

Nature of Products / Services and innovation
development

The Printing and Packaging Division has provided
quality printing services in Thailand for over 48 years
already. Ranking among the industry’s leaders, it has won
recognition and trust for quality that is on par with
international standards and technological integration
that responds well to every need of customers.
Its services cater to a small lot production via Print
on Demand, a large production lot via Mass Offset
Production, and premium packaging demand via
Premium Packaging production.

AmGreen: Eco Symbol

The Printing and Packaging Division has created an
innovation to upgrade its print production standard
in support of environmental care and sustainable
growth. This innovation is in the form of AmGreen
symbol, which guarantees that the production process
is green and perfectly serves sustainability purposes.
Generating an added value distinct from the printing
industry, AmGreen involves three following elements:

1. Design

The principles of Eco Design and Universal Design
apply with the aim of lowering environmental
impacts during design, production, product
utilization and disposal by considering design for
the public, ensuring that everyone can equally
benefit from the product.

2. Eco-friendly Raw Materials

a. Paper: Chosen are eco-friendly paper such
as paper certified by international standards,
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responsibly managed forests based on recycled
paper and eco-friendly paper.

b. Ink: Chosen ink consisting of soy ink and
mineral oil at the ratio prescribed by ISO 2846-1
standard, as a result,. It prints that comply with
ISO 12647-2 standard and also has no drying
catalyst.

c. Water based-Coating: Utilized water as a solvent,
leaving no residue, and being recyclable.

d. Non-toxic Glue for Forming and Assembly: The

use of such glue curbs environmental impacts.
3. Processing

Production standards are solidly in place, governing
production operations. The goals are to increase
efficiency, reduce waste, and protect the environment
in line with ISO 9001 standard on quality management
systems and ISO 19011 standard on auditing

management systems

Ui
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Special Publications

For over three consecutive decades, the Company
has published and distributed royal literary works.
It has also produced books for special occasions out

of gratitude to the Royal Family’s boundless benevolence.
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Among them are Grace of the Queen’s Attire, Compilation
of Royal Works during January to December 2023,
Compilation of His Majesty the King’s Royal Speeches
and Advice in 2023, Space Age, Annals of the Royal
Cremation Ceremony 2019, The King’s 72" Birthday:
6 Cycles of Year of Dragon, Royal Barge Procession,
and HRH Princess Maha Chakri Sirindhorn’s literary
work Prasat Phanom Rung and Inscription Stones.
Market and Competition

In the coming year of 2025, Thailand’s printing industry
will continue to face challenges from digital disruption
as consumers have increasingly used digital media.
TRIS Rating has predicted lower revenue for media and
printing businesses due to economic slowdown and
consumers’ restricted purchasing power (source). Yet,
Premium Packaging Business has a chance to rise .
The Office of Industrial Economics has forecasted
that the packaging industry will rank among the five
outstanding industries in 2025 (source).

In 2025, however, Thailand’s printing industry
will face not just bigger challenges but also new
opportunities: 1) Digital print segment will continue
to grow because most businesses look for fast and
agile services. Demand for small production lots,
urgent prints and personalized prints will increase;
2) ESG concept has significantly influenced consumers.
As a result, printing houses that respond to ESG
trends, for example, by using eco-friendly paper or ink
will gain more recognition. Consumers will also pay
attention to green manufacturing, energy reduction,
and waste management efficiency; 3) One Stop
Services encompassing design, production, and delivery
together with counseling services will impress and
retain customers; 4) Premium Packaging Market will
enjoy higher demand. An article by Global Market
Insights reports the Premium Packaging market will
rapidly expand, with its value reaching 25.8 billion
US dollars by 2032. The rapid growth stems from:
1) Consumers’ demand for more luxuriant and higher
quality packaging; 2) Beautiful and unique design,
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as well as integration of new technology for
packaging design; and 3) The growth of E-commerce,
contributes to online shopping boom, Consequently
packaging has a vital role to play because it can create
unforgettable unboxing experiences.

In summary, although the printing market will be
challenging in 2025, digital transformation, ESG focus,
and Premium Packaging growth will drive the industry
and create growth opportunities for the business in
the future.

Procurement of products and services

In 2025, the Printing and Packaging Division seeks to
procure products and services from collaboration with
other divisions in pursuit of enhanced competitiveness,
new opportunities, and added value for the Company.
While, it aims to achieve full-scale development with
a focus on service expansion, greater operational
capabilities, and a bigger customer base. The moves
have significantly enhanced its business potential,
boosted its competitiveness, and strengthened its
industry in the long run. Its development activities

cover:
1. Amarin Book Center

The Printing and Packaging Division collaborates with
Amarin Book Center to share information on customer
groups of Pocket Book publishing who outsource
printing services but use distribution services with
Amarin Book Center. The shared information also
includes customers of the Publishers and Booksellers
Association of Thailand (PUBAT) so that they have the
opportunity to expand their customer base as well as

business-collaboration opportunities.
2. Kadokawa Amarin

The Printing and Packaging Division prepares to
support Services Packages, which cover original file
formatting services so as to facilitate the production
with greater agility and efficiency.



3. Companies under Times Printers Group

In 2025, the Printing and Packaging Division prepares

to collaborate with AMARIN’s publishing houses in

consolidating capacities among Thailand, Malaysia

and Singapore to accommodate the relocation of

book production bases from China. The consolidated

capacities promise to raise production capacities and

competitiveness at the regional level.
Outstanding Work in 2024
In 2024, the Printing and Packaging Division won

several awards:

1.

17" Thai Print Awards

On 18 October 2024, the Printing and Packaging
Division received five awards from the 17" Thai

Awards as follows:

. Gold Medal: Limited-Edition Publication and

Artwork Reproduction Category for “Devarupa
Pratimakam Chin Ek Nai Silapa India” (God
Statues: Masterpieces in Indian Arts)

. Silver Medal: Poster Category for “Poster

Featuring Six Ganesha (Sugary) Statues: God
of Success 2012”

. Bronze Medal: Four-Color or Full-Color Book

Category for “Sudyod Kamphi Luang Phor Pan”
(Superb Scriptures of Monk Pan)

. Bronze Medal: Sheet-Fed Offset Printing

Category for “Four-Story Moon Cake MX-Red”
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5. Bronze Medal: Design Category for “Bantuek
Nuek Aroi Vol. 1-4 by Thanpuying Prasarnsuk
Tantivejkul (Royal Thai Tasty Diary)”

. Asian Print Awards 2024

On 13 November 2024, the Printing and Packag-
ing Division won two awards from the Asian Print
Awards 2024 as follows:

1. Gold Medal: Offset Rigid Packaging Category
for “Four-Story Moon Cake MX - Red”

2. Silver Medal: Limited Editions / Artwork
Reproductions (Offset) for “Neung Pee Tee
Panma Khong Nantawat” (The Past Year of
Nantawat)
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Publications Distribution Business and Digital Content
Nature of Products / Services and innovation development

Founded in 1993, Amarin Book Center Company
Limited has now distributed publications and
delivered content by more than 600 publishing houses
in various forms, as well as lifestyle products from over
200 vendors. The Company operates its business with
a comprehensive approach to the market. In addition,
book retailing has been done by “Naiin” bookstores.
As of 31 December 2024, a total of 96 Naiin
bookstores were in services. The firm distributes
books, magazines, e-books and e-magazines.
Amarin Book Center has also developed www.naiin.com
to distribute its books and products via e-commerce
platform , while its Naiin Application has been in place
to support e-book distribution and services. Currently,
these online platforms have attracted more than
900,000 monthly active users. Moreover, the firm has
developed a new business via www.mareads.com.
This website presents chapter by chapter novels
from publishing houses and authors. At present, the
website has already covered more than 10,000 titles.
Its operation therefore marks a milestone in content
business upgrade, increasing variety to better respond
to the diverse needs of readers across all gender and
age groups.

Furthermore, Amarin Book Center has invested in
Dek-D Interactive Company Limited to expand its
customer base to youth and school and university
students through a comprehensive range of products
and collaborations on a continuous basis. Amarin Book
Center has continuously supported the distribution
of Dek-D Interactive’s exam preparation books for
university admission at Naiin and fairs.

Amarin Book Center, moreover, has raised its business
opportunities through its role as a fair organizer under
the “Naiin” brand. Additionally, it has joined 80 fairs
across Thailand in a year as it is determined to deliver
reading experiences to Thais across all regions.

Market and Competition

In 2024, Thailand’s bookstore industry continued
to experience a shift in consumer behavior toward
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online platforms. As online sales grew, major bookstore
chains like Naiin, SE-ED, and B2S needed to adapt.
They renovated their existing outlets, rather than
opening new ones. They also closed some branches,
especially those in provinces.

Among the most popular book categories, How-to
and novels remained top hits. Many bestsellers from
the How-to category have ranked Top 10 over a few
years, such as, Good Life, Good Vibes and various dark
psychology books. In the novel category, detective
fiction grew in place of shrinking BL and romance
segments. Manga, meanwhile, continued to grow and

attracted more children to bookstores. This trend is

good to promote Thais’ reading habit.




Procurement of products and services

Amarin Book Center has continuously attached
importance to product procurement and business-
partner services. It leverages data analytics in studying
market trends and developing collaborations with
publishing houses and authors including book and
content planning. The company has introduced new
book categories in response to market trends. Backed
by data analytics, it has also noticed opportunities
for reprints of former bestsellers. The company has
also prepared promotions and special campaigns for
new partners, most of them independent authors.
Additionally, Amarin Book Center has surveyed markets,
book fairs, and social-media platforms, and listened
to advice from existing business partners to curate
quality content and launch it in the market.

Outstanding Work in 2024

Thanks to constant development and adaptation
following its entry to the online realm, Naiin won
Fastest Growth Award from Shopee Awards Thailand
2024. The accolade underscored Naiin’s rapid growth
and the trust it has received from readers nationwide.
Naiin is committed to delivering happiness and fulfilling
people’s lives with quality books, a diverse range of
literature for all reader groups, and fast services. This
commitment has long provided all Naiin outlets with key
operational guidelines. Naiin, moreover, is determined
to improve its services further and contributed to the
promotion of reading and learning culture in Thai
society.

Digital TV Business

Nature of Products / Services and Innovation
Development

Amarin Television Company Limited has held a license
to use frequency and operate a TV business as a
national-level service operation in the HD category
from the Office of the National Broadcasting and
Telecommunications Commission (NBTC). Its
broadcasting services started on 25 May 2014.
Viewers can watch its content by tuning to Channel
34 or “Amarin TV 34HD” on TV and can also access
the channel’s content on other platforms such as the
company’s website, YouTube, and Facebook. Amarin
Television has also been developing other platforms
for its broadcast in response to the audience’s needs.
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The firm’s main goal is to deliver entertainment and fun
to its audience, guided by its determination to stand
by viewers from the minute they wake up till the
time they go to bed. The channel presents news,
documentaries, sports programs, and drama series in
line with its Real Life Entertainment concept. Amarin
TV 34HD features news and news analysis programs,
variety & lifestyle shows, documentaries, as well as
TV series.

Amarin TV 34HD reached its 10th year in 2024,
delivering full happiness to its audience. Its programming
variety increased, with more types of programs
included, to respond to the needs of viewers across
all age groups. In the news analysis category,
the channel’'s “Kluk Wong Nai” program discussed
news, social issues, and economic topics in-depth.
It did not just present news, as it analyzed content
and offered comprehensive perspectives on what
had happened in Thailand. Its in-depth analyses
were backed by experts and guests, who discussed
topics at hand in detail, shared insights, and addressed
impacts of the happenings on society, economy and
the public. While the program was friendly in style,
its content was serious. Regarding global news, Amarin
TV 34HD presented international news via Spotlight
World. This international news program highlighted
important news reports from around the world,
covering political, economic, social issues as well
as key happenings. It offered in-depth analyses to
ensure its viewers understand impacts of the topics on
Thailand and the world. Bringing the world closer to
Thais, this program served direct-to-the-point content
in a concise and easy-to-understand way. It was thus
suitable for people of all ages and genders. Regarding
variety & lifestyle shows, Amarin TV 34HD broadcast
“Mae Mao.” This entertainment program addressed
hot topics, using hosts with friendly and fun characters.
Its guests were show-biz figures or influencers. Using
simple languages, this program talked about
actresses, actors, celebrities and hot social issues.
Also, Amarin TV 34D presented “34 Auto” to inform
the audience about automobiles, driving experiences,
new automotive technologies, and any other interesting
automotive topic. On its 10th anniversary, Amarin TV
34HD not only delivered entertainment but also engaged
in special activities to spread happiness around and
thank all its viewers. The activities were:
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1** Activity: Contribution to the Restoration of Temple
Hall and Main Buddha Image, Wat Thong
Thammachat Worawihan

Amarin TV 34HD encouraged its vendors, business

partners, employees and members of the public to

donate money for the restoration of the temple hall and
the main Buddha image at Wat Thong Thammachat

Worawihan in Bangkok’s Klongsan area. It successfully

raised 1,021,074.99 Baht for the event. On 16 September

2024, its executives and employees handed over the

financial donation to the temple’s abbot.

2" Activity: Join Baan Lae Suan Votes for a Chance

to Win Big Prizes Worth Over 4.4 Million Baht
The big event of the year, “Join Baan Lae Suan Votes,”
offered viewers and followers of 34HD App, as well
as visitors to Baan Lae Suan Midyear 2024 at BITEC
Bangna between 2 - 11 August 2024 the opportunity
to cast their vote via 34HD app or Amarin TV Booth
at the fair. Voters stood a chance of winning big
prizes. Up for grabs were one condominium, three

No. of Followers
Platform o

as of 31 Dec 2020

motorcycles, and various other prizes. In all, the prizes
had the value of more than 4.4 Million Baht.

3" Activity: Vote Amarin TV’s Big News Stories for
a Chance to Win Big Prizes Worth Over
2.5 Million Baht
Bidding farewell to 2024, Amarin TV held a big campaign.
Vote Amarin TV’s Big News Stories encouraged viewers
to vote for compelling stories presented on Amarin TV
34HD, including major news events, well-known cases,
political reports, juicy entertainment news, world-
shaking stories, and notable people in the news. Voters
stood a chance of winning prizes. Up for grabs were
two cars, five electric motorcycles, and various other
prizes. In all, the prizes had the value of more than
2.5 Million Baht.
On top of developing programs packed with knowledge
and entertainment, Amarin TV has also improved its
online channels continuously so that they can present
its content efficiently. These channels are on YouTube,
Facebook and TikTok.

No. of Followers No. of Followers No. of Followers No. of Followers
Growth Rate 2024
as of 31 Dec 2021 as of 31 Dec 2022 as of 31 Dec 2023 as of 31 Dec 2024

YouTube 11.9 million 14.2 million 16.5 million 18.8 million 20.6 million 9.6%
Facebook 14.9 million 19.4 million 21.7 million 22.8 million 25.7 million 12.7%
TikTok 1.7 million 3.1 million 4.1 million 4.5 million 8.7 million 93.3%

Market and Competition

Competitive environment in the past year

In 2024, Thailand’s digital TV industry continued to face
challenges from viewers’ changing behaviors. Yet, TV
remained the key source of information and entertainment
for Thais. News programs, documentaries and variety
shows continuously appealed to the public. In the past
year, Amarin TV 34HD ranked among the country’s Top 7
television stations again. As its programming was diverse,
covering news, documentaries and entertainment

programs, which met the diverse needs of viewers.
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Its new programs were especially popular, thanks to their
distinctive presentation styles. Their news was in-depth
and its reporting was fast, especially when the subjects
were related to major social and political phenomena,
or high-profile crimes. Overall, the Rating Nationwide
4+ (viewers aged 4 years old up) of the seven most
popular digital television stations fell from 5.167
in 2028 to 4.784 in 2024. The decline marked a drop
of 7.4 percent. Amarin TV 34HD, Rating Nationwide
4+ decreased by just 1.6 percent to 0.436 in 2024,



56-1 One Report
Amarin Corporations Public Company Limited

Average ratings of the country’s Top 7 digital TV 6.071
channels
Average ratings of the country’s 0.313

Amarin TV 34HD channel

5983 6.379 5.876 5.518 5.167 4.784

0.3656  0.585 0.591 0.547 0.443 0.436

Note: Average TV Rating (Nationwide 4+) compiled by AGB Nielsen

Market and Competition in the future
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YEAR -- MONO 29 WORKPOINT TV THAIRATH TV AMARIN TV

2020 1.805 1.182 0.645
2021 1.509 1.099 0.630
2022 1.408 0.975 0.701
2023 1.158 1.064 0.686
2024 1.001 0.946 0.775

0.917 0.658 0.5687 0.585
0.844 0.606 0.597 0.591
0.687 0.629 0.576 0.547
0.667 0.606 0.578 0.443
0.593 0.523 0.510 0.436

Source: AGB Nielsen Media Research (Thailand) Company Limited

Market and Competition in the future

In 2024, the advertising industry was worth 118,289 Million Baht —
up by four percent from the previous year. A large portion or
45 percent of the total advertising spending — as large as
583,049 million Baht - allocated to TV. Growth rate, however,
dropped by 12.6 percent compared to the previous year. The
segment enjoying the biggest growth rate was the internet, which
attracted 37,444 million Baht in advertising money. Growing

by 29 percent in 2024, the internet received 32 percent of

the total advertising spending. This segment is a must-watch
now that viewers’ behaviors have been changing. Still, the TV
industry remained a key driving force of Thailand’s advertising
industry. It has just slightly shrunk in the face of rapid internet
growth and the popularity of out-of-home and mobile media.
Consumers have spent more time outside their home these
days, including commute time. On the contrary, print media have

declined in popularity as people have shifted to online platforms.
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Thailand’s Advertising Spending in 2024
118,289 Million Baht

In-store media 962

mobile media 8,800

Source:

unit : Million Baht

cinema 3,618

print media 1,923

‘ cinema
radio 3,256

¥ print media

‘ radio
‘ TV

internet (digital media)
out-of-home media
‘ mobile media

‘ In-store media

The Nielsen Company, Excluded - Sections: CD/DVD, Classified, House Ads, No cost, Category: Advertising Agencies/Direct Sale/Sky Train,

Underground Train Internet from DAAT Excluded Creative and Production and add 30% key platforms direct

Procurement of Products and Services

Amarin TV HD34 and Amarin TV Online have their own
production teams for content production for its
broadcast. Their work includes several popular
programs which are food-themed programs:
Cheeppajorn Long Pung, Tam Amphoe Chan,
documentaries for sustainable communities: Chuen
Chai Thailand and Kinpaitua Muabanngann, news
program: Kluk Wong Nai and Spotlight World,
entertainment program: Mae Mao, as well as programs
for trendy sports, automobiles, and lifestyles such
as Sport Lifestyle 34, Barborkorkeela and 34AUTO.
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Outstanding Work in 2024
e Asia Top Awards 2024

On 18 March 2024, Amarin TV 34HD received
Best Actress Award from Asia Top Awards 2024
presented to Ms. Monchanok Saengchaipiangpen,
who starred in “Wongsa Kanayat” (The Family).

e 38" TV Gold Awards Year 2023

On 8 June 2024, Amarin TV 34HD won two awards
from the 38th TV Gold Awards as follows:

1. Supporting Actress Award presented to Ms. Piyathida
Mittiraroch, who starred in Songkram Ngern (War
of Money)

2. TV Host Awards presented to Mr. Thanakorn
Chinakul and Mr. Premmanat Suwannanon
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e 9" Great Garuda & Nagaraj Awards

On 23 February 2024, Amarin TV 34HD bagged
one award from the 9th Great Garuda & Nagaraj
Awards via its outstanding TV news announcers

of Arun Amarin program.
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Awards Conferred by the Overseas Thai Culture

Conservation Club

On 8 March 2024, Amarin TV 34HD received
Outstanding Reporter Award from the club presented

to Mr. Panupong Suraparp of Tub Toh Khao program.
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The World’s Highest Awaeds 2024

On 26 April 2024, Amarin TV 34HD received two
awards from THE WORLD’S HIGHEST AWARDS
2024.

. Outstanding News Program Award presented to

Tub Toh Khao program

Rising News Announcer Award presented to
Mr. Patiphan Yuwanawanich of Khao Yen Amarin
program
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e 1° Dao Dara Mutelu Awards Year 20224,

Accolades from Great Hermit Narod

On 17 November 2024, Amarin TV 34HD won Best
News Report from the 1st Dao Dara Mutelu Awards,
Accolades from Great Hermit Narod presented to
Arun Amarin news team.
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1.2.4 Operating Assets

The net asset value of the Company’s land, buildings, and equipment as of 31 December 2023 and 2024

was as follows:

Liabilities

Net Asset Value (Million Baht)
Type of Assets Type of Assets
2023 2024

Land Owner 313.79 3138.79  No obligation
Buildings and improvements Owner 41.12 32.43 No obligation
Machinery and equipment Owner 178.51 182.89 No obligation
Tools Owner 11.07 9.72 No obligation
Furniture, Fixtures and Office Equipment Owner 45.99 60.40 No obligation
Furniture, Fixtures and Office Equipment Under financial lease 0.48 0.12

of 3 - 4 years -
Vehicles Owner 5.95 1.76 ~ No obligation
Vehicles Under financial lease 2.03 3.50

of 8 - 4 years -
Systems Owner 4.03 5.83  No obligation
Assets under constructions / during installations ~ Owner 6.61 37.06  No obligation

1.2.5 Asset Valuation Details

-None-

1.2.6 Work to be delivered

-None-

1.2.7 Policy on Investments in Subsidiaries and

Associates

The Company has the policy to invest in businesses
that align with its vision and growth strategies, or
businesses that are related to or can be developed
further based on its group’s current businesses for
synergy when investments promise solid and appropriate
long-term returns. In addition, the Company may invest

in any other business that has growth potential and
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opportunities to generate appropriate returns. Prior
to making an investment, the Company conducts
a feasibility study, determines the appropriate investment
structure and proportion, estimates expected returns,
evaluates potential risks, carries out a sensitivity
analysis, assesses social and environmental impacts
(if any), and reviews its financial status. All investments
by the Company must receive approval from the Board
of Directors or shareholders (whichever the case is).
Also, the Company appoints its qualified and
experienced representatives as directors or executives
of its subsidiaries and associated companies, at least
based on its shareholding percentage, so as to
formulate their key policies and supervise their

operations for the purpose of protecting its interests.
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1.3 Group shareholding structure
1.3.1  Group shareholding structure

Subsidiaries and associates held by the Group as of 31 December 2024

Amarin Corporations Public Company Limited

Registered Capital / Paid-up Capital 998 million

Associated Companies

Kadokawa Amarin Co., Ltd.
99.99% Registered / Paid-up Capital:Baht 60 million
Production & distribution of light novels

. . and comics
Amarin Television Co., Ltd.

Registered / Paid-up Capital:Baht 2,420 million

Digital TV business

50.99%

99.99%

Dek-D Inter Active Co., Ltd.

Amarin Book Center Co., Ltd. Registered / Paid-up Capital: Baht 1.11 million
Registered / Paid-up Capital:Baht 50 million

Distribution of publications and Digital Content

Educational business with the provision of
content over platforms and website-based

advertising business

99.99%

Amarin Omniverse Co., Ltd. 1.00%
Registered / Paid-up Capital:Baht 100 million
IT infrastructure, network & IT security services Pracharath Rak Samakkee

Social Enterprise (Thailand) Co., Ltd.
Registered Capital: Baht 100 million

Paid-up Capital: Baht 38 million

Social enterprise that distributes

0,
99.99% products & services and consultancy

AME Imaginative Co., Ltd.
Registered Capital: Baht 50 million
Paid-up Capital: Baht 12.50 million

Production/Advertising through on printing

and media, Production/Distribution of
publication, Organizingexhibitions/Entertainment.
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e Subsidiaries whose 99.99 percent of shares are held by the Company

Registration No. 0105555152069

Business Type Producing television program - Digital TV

Registered Capital/ Registered and paid-up capital totaled 2,420,000,000 Baht.

Paid-Up Capital Its shares had the par value of 100 Baht each.

Address 7/9 Arun Amarin Road, Arun Amarin Subdistrict,Bangkok Noi District, Bangkok 10700
Telephone 0 2422 9191

Website www.amarintv.com

Percent of shares 99.99

Registration No. 0105536122664

Business Type Distribution of Publications & Digital Content

Registered Capital/ Registered and paid-up capital totaled 50,000,000 Baht.

Paid-Up Capital Its shares had the par value of 100 Baht each.

Address 108 Moo 2 Bangkruai-Chongthanom Road, Maha Sawat Subdistrict,

Bang Kruai District, Nonthaburi 11130

Telephone 0 2423 9999
Website www.amarinbooks.com
Percent of shares 99.99

Registration No. 0105560184241

Business Type Providing IT system & IT security services

Registered Capital/ Registered and paid-up capital totaled 100,000,000 Baht.
Paid-Up Capital Its shares had the par value of 10 Baht each.

Address 378 Chaiyapruek Road, Taling Chan, Bangkok 10170
Telephone 0 2422 9999

Percent of shares 99.99



Company Name
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AME Imaginative Company Limited

Registration No.

Business Type

Registered Capital/
Paid-Up Capital

Address
Telephone

Percent of shares

0105567122801

Organizing business exhibitions and trade shows, production and advertising through printing and
online media

Registered Capital: totaled 50,000,000 Baht. Paid-up capital and totaled 12,500,000 Baht
Its shares had the par value of 100 Baht.

378 Chaiyapruek Road, Taling Chan, Bangkok 10170
0 2422 9999

99.99

e Subsidiary whose 50.99 percent of shares are held the subsidiaries

Company Name

Dek-D Inter Active Company Limited

Registration No.

Business Type

Registered Capital/
Paid-Up Capital

Address
Telephone
Website

Percent of shares

0105549140470

Providing media contents on the internet, website and computer program, and advertising
services on internet and organizing educational activities.

Registered and paid-up capital totaled 1,111,100 Baht.
Its shares had the par value of 100 Baht.

152 Chartered Square Building, 29 Floor North Sathon Road Silom, Bangrak, Bangkok 10500
0 2422 9191
www.dek-d.com

50.99

e Associate whose 46.00 percent of shares are held by the Company

Company Name

Kadokawa Amarin Company Limited

Registration No.
Business Type

Registered Capital/
Paid-Up Capital

Address

Telephone

Percent of shares

0105559143340
Publishing and sales of Light Novels & Comic Books and Digital Content

Registered and paid-up capital totaled 60,000,000 Baht.
Its shares had the par value of 1,000 Baht.

7/129 Central Plaza Pinklao Towel, 22 Floor Room DF22202,
Boromrajchachonnanee Road, Arun-amarin, Bangkok-noi, Bangkok 10700

0 2095 5602

46.00
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e Other business whose 1.00 percent of shares are held by the Company

Company Name Pracharath Rak Samakkee Company Limited

Registration No. 0105559068178

Business Type Social enterprise that distributes products & services, and offers business and management
consultancy

Registered Capital/ Registered capital totaled 100,000,000 Baht and paid-up capital totaled 37,999,500 Baht.
Paid-Up Capital Its shares had the par value of 1,000 Baht.

Address 90 CW Tower, 1 Floor, Ratchadaphisek Road, Huai Kwang, Bangkok

Telephone 0 2785 5421

Percent of shares 1.00

1.3.2 Persons having potential conflict of interest 1.3.3 Relationships with major shareholders’
and over 10% subsidiaries’ shares businesses

- None - - None -

1.3.4  Shareholders
(1) Biggest shareholders of
The 10 biggest shareholders of book-closing date as of 31 December 2024 are:

Shareholding No. of Shares

Name of Shareholders

1. Vadhanabhakdi Company Limited 602,427,400 60.346
2. Sirivadhanabhakdi Company Limited 163,554,139 16.384
3. Siribhakditham Company Limited 138,387,052 138.863
4. Mr. Sophon Mitpanpanich 21,095,900 2.113
5. Mr. Somchai Sawasdeepon 15,000,000 1.503
6. Bangkok Commercial Asset Management Public Company Limited 6,449,473 0.646
7. Mr. Chalermpol Soponkijjakarn 4,000,000 0.401
8. Mrs. Leesa Soponkijakarn 2.420,000 0.242
9. Mr. Chanachai Phurahong 1,990,000 0.199
10.Mr. Pichet Tantisricharoenkul 1,755,600 0.176
Total 957,079,564 95.873
Notes: 1. Information from Thailand Securities Depository Company Limited

2. The amount of paid-up registered capital as of 31 December 2024 totals baht 998,281,590,
which is from 998,281,590 ordinary shares that have the par value of Baht 1 each.

3. Adelfos Company Limited holds 100 percent of Vadhanabhakdi Company Limited’s shares and
99.9800 percent of Siribhakditham Company Limited’s shares.
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(2) Major shareholders of subsidiaries that operate the Company’s core businesses
Information as of 31 December 2024
Amarin Television Company Limited:

Shareholding No. of Shares

Name of Shareholders

1. Amarin Corporations Public Company Limited 24,199,274 99.9970
2. Amarin Omniverse Company Limited 726 0.00830
Total 24,200,000 100.0000

Amarin Book Center Company Limited:

Shareholding No. of Shares

Name of Shareholders

1. Amarin Corporations Public Company Limited 499,990 99.998
2. Amarin Television Company Limited 5 0.001
3. Amarin Omniverse Company Limited 5 0.001
Total 500,000 100.000

Amarin Omniverse Company Limited:

Shareholding No. of Shares

Name of Shareholders

1. Amarin Corporations Public Company Limited 9,999,998 99.99998
2. Amarin Television Company Limited 2 0.00002
Total 10,000,000 100.00000

AME Imaginative Company Limited

Shareholding No. of Shares

Name of Shareholders

1. Amarin Corporations Public Company Limited 499,996 99.9992
2. Amarin Television Company Limited 2 0.0004
3. Amarin Book Center Company Limited 2 0.0004
Total 500,000 100.0000
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Dek-D Inter Active Company Limited

Name of Shareholders

Shareholding No. of Shares

No. of Shares

Amarin Book Center Company Limited
Amarin Television Company Limited
Ms. Pranee Buranawatanachoke

Mr. Waroros Rojana

Mr. Napasohg Santisuntornkun

Mr. Sorawong Dararaj

Mr. Paradorn Dararaj

© N o o s Ld o=

Mr. Pailop Rojana
9. Ms.
10. Mr.

Kotchakorn Santisoonthonkul
Boonjong Buranawatanachoke

11.Ms. Wassana Dararaj

Total

5,666 50.99
1 0.01
1,050 9.45
1,000 9.00
1,000 9.00
800 7.20
464 418
361 3.25
361 3.25
311 2.80
97 0.87
11,111 100.00

(8) Foreign Ownership Limit

Amarin Corporations Public Company Limited’s foreign-limit
rule caps foreigners’ shareholding percentage at no
more than 30 of paid-up shares. As of 31 December
2024, foreigners held 0.031 percent of the Company’s

paid-up shares.

(4) Major shareholders’ agreements)

- None -

1.4 Amount of registered capital and paid-up capital

As of 31 December 2024, the Company’s registered
capital totaled 998,281,590 Baht and its paid-up capital
totaled 998,281,590 Baht. It had 998,281,590 ordinary
shares, each with the par value of 1 Baht. The Company
issued just one type of shares. It did not issue preferred

shares or any other type of securities.
1.5 lIssuance of other securities

As of 31 December 2024, the Company has not issued
any preferred shares, debt instruments or convertible

securities that may affect shareholders’ rights.
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1.6 Policy on Dividend Payment
1.6.1
by Amarin Corporations Public Company Limited

Policy on Dividend Payment

The Company has the policy to propose to shareholders’
meetings that dividend to be paid is no less than
60 percent of its net profit after corporate income
taxes and all reserve funds in each year. The dividend
payment, however, is also subject to investment
plans, needs, and other reasonable causes when
taking the future into account. After the Board of
Directors approves a dividend payment, it will still
have to submit the dividend payment proposal before
the shareholders’ meeting for an approval except in
events of interim dividend payments. The Board of
Directors has the power to authorize interim dividend
payments first and inform shareholders of the issue

later at their next meeting.
1.6.2 Policies on Dividend Payment by Subsidiaries

Regarding policies on the dividend payments by

subsidiaries, the board of directors of each subsidiary
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shall consider dividend payments based on accumulated  dividends in an appropriate amount on a case-by-case
profits, cash flow, and investment budget. If subsidiaries  basis. Afterthe amountis determined, the dividend payment
have remaining cash flow after legally-required reserve  proposal must be submitted before the meetings

funds, their board of directors may consider paying out  of their shareholders to consider and approve.

Dividend Payments by Amarin Corporations Public Company Limited in the Past Five Years

Performance
Details

2020 2021 2022 2023 2024’
0.12 0.19 0.29 0.18 0.06

Net profit (loss) in consolidated 170.67 313.11 474.37 290.50 76.33

financial statement (million baht)

Dividend Payment (baht per share)

Dividend Payout Ratio 70.19% 60.58% 61.03% 61.86% 78.47%

Note: 'The payment of dividends from fiscal year 2024 shall be subject to approval from the annual ordinary
shareholders’ meeting 2025, which will be held on 25 April 2025.

SYNERGY FOR 73
SUSTAINABILITY



56-1 One Report
Amarin Corporations Public Company Limited

Risk
Management

2.1 Risk Management Policy and Plan

The Company places strong emphasis on risk
management amid an ever-evolving business
environment, influenced by both internal and external
factors. To achieve systematic management aligned with
international standards, the Company has integrated
the systems of Governance, Risk, and Compliance
(GRC) into its operations. A comprehensive,
organization-wide risk management policy has been
established, which all employees are required to
adhere to.

In addition, a Risk Management Taskforce has been
appointed, tasked with identifying, assessing, overseeing,
and monitoring risks that may affect the Company’s
objectives. This taskforce also implements appropriate
control measures to ensure that risks remain at
acceptable levels.

Moreover, the Company prepares risk status reports
to be presented to the Sustainability and Risk
Management Committee, which are subsequently
reported to the Audit Committee and the Board of
Directors for their acknowledgment and consideration.
The Company also promotes risk awareness, cultivates
a risk-conscious atmosphere, and fosters a risk
management culture among employees at all levels,
thereby enhancing the overall effectiveness of
organizational risk management.

Furthermore, the Company has published its risk
management policy on the website www.amarin.co.th
to ensure that all stakeholders have easy access and
a shared understanding of the Company’s risk
management principles and practices.

2.2 Business Risk Factors

The Company is aware of various risk factors that may
impact its business operations and competitiveness,
arising from both internal and external sources.
These risks may affect operational efficiency, revenue
generation, and the long-term stability of the
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organization. The primary risk factors the Company
faces include:

2.21  Operational Risks Affecting the Company
or Group

(1) Publishing and Distribution Business
e Risk of Product and Raw Material Shortages

Paper is the principal raw material used in the
production of magazines, books, and printed
materials. Its price fluctuates based on market and
economic conditions, which may adversely affect
the Company’s operations. Effective risk management
is therefore essential to ensure stability in production
and continuity in business operations. The Company
employs multiple strategies to manage this risk,
including:

1. Advance Purchasing The Company places
advance orders with major domestic paper
suppliers to secure paper in the required
quantities at favorable prices before market
prices rise. This helps mitigate the financial
impact of paper price increases on financial
planning and production costs.

2. Diversification of Supply Sources The Company
imports paper from more than three international
suppliers. This diversification strategy provides
multiple sourcing options, reduces dependence
on a single supplier, and strengthens the
Company’s bargaining power in price
negotiations.

3. Supplier Selection Committee A dedicated
committee evaluates and selects qualified
backup suppliers to ensure paper supply continuity
in the event that the primary supplier cannot
fulfill deliveries as scheduled. This enables the
Company to promptly secure raw materials
through contingency sourcing plans. As a result
of these measures, the Company can effectively
mitigate risks arising from market and economic



fluctuations, ensuring seamless production
processes and uninterrupted business
operations without obstacles caused by paper
shortages.

e Advertising Revenue Risk

The advertising industry is directly linked to overall
economic conditions. During times of economic
crisis, consumers typically reduce their spending,
leading producers of goods and services to cut
back on advertising and public relations budgets.
Moreover, changing consumer behavior-specifically,
a decline in television viewership and a shift towards
increased use of digital media-requires brands to
select advertising channels that most effectively
reach their target audiences. To address these
risks, the Company has implemented the following
strategies:

1. Maintaining Market Share -The Company focuses
on developing popular online media platforms
to enhance its ability to reach target audiences
and create diverse revenue opportunities.

2. Offering Comprehensive Media Solutions -
The Company delivers integrated media services,
including magazines, digital advertisements,
websites, and social media channels, allowing
clients to choose the platforms that best suit
their specific marketing objectives.

3. Enhancing Customer Value - The Company has
diversified its advertising formats by incorporating
innovative techniques such as:

e Content Marketing - crafting engaging storytelling
through tailored content,

e Personalized Advertising - targeting specific
audiences based on user data, and

e Leveraging data analytics technologies to shape
advertising strategies, thereby helping clients
maximize their return on advertising investment.

These initiatives allow the Company to reduce the
impact of economic volatility and adapt to changing
consumer behaviors, ensuring stable and sustainable
advertising revenue.
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Copyright Risk

The Company places great importance on the
careful management of copyright-related risks.
The production of magazines and books is highly
competitive, particularly in terms of content and
modern design, both of which influence the Company’s
credibility and the trust of authors and readers
alike. To mitigate copyright risks, the Company
has implemented multiple strategies as follows:

1. In-House Content Development - The Company
emphasizes creating diverse and original
content internally. This ensures uniqueness
in its published materials, tailored to market
demands, while reducing reliance on external
content sources.

2. Careful Selection of External Content - When
sourcing content from domestic or international
parties, the Company enters into copyright
agreements either directly with the copyright
holders or through authorized agents. This
ensures that the content used in production is
legally acquired and compliant with intellectual
property laws.

3. Clear and Transparent Copyright Agreements -
All copyright-related transactions are formalized
through written contracts that are clear, lawful,
and equitable for both parties. This process
helps prevent copyright infringement and
reduces potential legal risks.

Through these practices, the Company effectively

manages copyright risks, ensuring that its content

production proceeds smoothly and in compliance

with legal standards, without exposure to copyright

violations.

Risk Related to the Printing Industry

The Company places strong emphasis on investing
in printing facilities and modern printing technologies
to support a comprehensive range of printed
products. These investments help mitigate various
risks associated with the printing industry.
The Company has effectively managed the following
aspects:
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1. Ownership of Printing Facilities - The Company
owns its own printing facilities and has invested
in advanced printing machinery, enabling the
production of magazines, books, and general
commercial print jobs as needed. This allows
the Company to maintain control over production
quality and reduce risks associated with reliance
on external print providers.

2. Continuous Development of Printing Technology -
The Company consistently invests in new
printing technologies, allowing it to respond
swiftly to market trends and demands, such as
producing high-quality prints while achieving
long-term cost savings.

3. Efficient Cost Management - With modern printing
equipment and technology, the Company
can manage production costs efficiently,
ensuring cost control and operational flexibility
to adapt to changing circumstances.

4. Precise Scheduling-An efficient production system
enables the Company to set and adhere to
accurate production and delivery timelines,
minimizing the risk of delays or failure to meet
delivery deadlines. This builds customer
confidence and enhances the Company’s
reliability.

Risk from Technological Changes

Digital technology now plays a critical role in the
printing industry, particularly with the growth of
electronic books (e-books), which can be accessed
via the internet or various portable electronic
devices such as smartphones, tablets, and e-book
readers. This shift has impacted the demand for
traditional print media. Acknowledging this change,
the Company has prioritized adaptation strategies
to reduce potential risks, as follows:

1. Development of Digital Platforms - The
Company has invested in developing online
platforms that provide access to books
and documents in digital formats, ensuring
customers can access content conveniently
and in a modern way.

2. Expanding Access Channels - The Company
has increased the distribution of e-books
through popular platforms such as websites,
reading applications, and subscription-based
services, offering customers greater flexibility
in accessing content.

3. Adapting to Consumer Behavior - The Company
continuously researches reader behavior and
market trends to adjust its content and
services in line with the expectations of modern
consumers who value convenience and the ability
to access information anytime, anywhere.

4. Creating Differentiated Content Presentation -
In addition to producing printed and digital
books, the Company has developed interactive
content such as audiobooks and multimedia-
integrated materials to enhance value and
provide new experiences for readers.

Risk Related to Distribution Channels

The retail rapid

transformation due to advancements in digital

business is undergoing

technology, which have led to significant changes
in consumer behavior. Customers now prioritize
convenience in purchasing and increasingly
prefer online channels. Moreover, competition
has intensified with the rise of e-commerce platforms
and new business models that offer consumers
a variety of purchasing options.To manage the risks
associated with distribution channels, the Company
has implemented the following measures:

1. Diversifying Distribution Channels - The Company
sells products through traditional retail outlets
such as leading bookstores, department stores,
and business partner networks, ensuring broad
access to customers.

2. Developing Online Sales Channels - The
Company continuously expands its online
sales presence through its own website, major
e-commerce platforms such as Shopee and
Lazada, and social media sales to meet
changing consumer behavior.



3. Implementing an Omnichannel Sales System -
The Company has developed a sales system
that seamlessly connects online and offline
channels, allowing customers to shop
conveniently. This includes options such as
online ordering with in-store pickup or
encouraging in-store purchases through online
promotions.

4. Utilizing Digital Marketing Strategies - The
Company leverages digital marketing tools,
including online advertising, search engine
optimization (SEO), and social media
engagement to effectively reach target
audiences.

5. Monitoring Market Trends and Consumer
Behavior - The Company emphasizes analyzing
customer purchasing behavior and tracking
market trends to continuously adapt its
distribution strategies in a timely and relevant
manner.

(2) Digital TV Business Risk

Risk Related to License Expiry

Amarin Television Co., Ltd., a subsidiary of the
Company, holds a license to use radio frequencies
and operate a national-level general service
television broadcasting business in high definition.
This operation requires official licensing from
regulatory authorities. The current license is valid
for a period of 15 years and will expire in April 2029.
Throughout the license period, the Company
must comply strictly with the government’s regulatory
requirements.

To ensure smooth and uninterrupted operations
under the licensing conditions, the Company has
implemented the following risk management
measures:

1. Clear Operational Guidelines - The Company
has established systematic and standardized
operational procedures to ensure that all
employees perform their duties in full compliance
with the regulations set by the governing
authorities.

56-1 One Report
Amarin Corporations Public Company Limited

2. Monitoring and Regulatory Compliance -
A dedicated legal and compliance team has
been appointed to closely monitor and verify that
all operations align with the terms of the license.

3. Maintaining Relations with Regulatory Bodies -
The Company has a policy to foster strong
communication and relationships with relevant
government agencies, ensuring efficient
coordination and reduced regulatory risk.

4. Contingency Planning for Regulatory Changes -
The Company continuously monitors legal and
regulatory developments to adapt promptly to
any changes. It also develops its programming
and builds a viewer base on online platforms to
mitigate uncertainties regarding future license
renewals or changes in regulatory oversight.

(3) Financial Risk

Credit Risk - Customer Payment Capacity

The Company may face risks related to the payment
capacity of trade debtors, which can arise from various
factors such as economic volatility, a customer’s
financial condition, or delays in debt payments.
However, the Company has implemented strict risk
management measures to minimize the likelihood of
bad debts and improve debt collection efficiency,

through the following strategies:

1. Screening of Potential Customers - The
Company has a customer screening process
in place before extending credit, considering
factors such as financial stability, payment
history, and customer credibility. For new
customers, the Company may require guarantees
or partial security deposits as appropriate to
mitigate potential risks.

2. Appropriate Credit Limits and Terms - The
Company sets credit limits and terms based
on the payment capacity of each customer to
prevent overdue payments that could impact
the Company’s cash flow. Credit policies are
continuously reviewed and adjusted according
to customer performance and market conditions.
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3. Maintaining Customer Relationships -
The Company emphasizes building strong
relationships and effective communication
with customers to resolve payment issues
efficiently. In cases where customers experience
financial difficulties, the Company may offer
reasonable flexibility, such as debt restructuring
or extended payment terms, to maintain
long-term business partnerships.

Interest Rate Risk

The Company may encounter risks stemming from
changes in interest rates set by financial institutions,
which could affect its financial costs and interest
expenses, particularly in the case of outstanding
borrowings. Nevertheless, the Company has
adopted prudent and appropriate financial
management policies to minimize the impact of
interest rate volatility through the following
measures:

1. Clear Financial Policies — The Company
adheres to financial management guidelines
that focus on maintaining financial costs at
appropriate levels and aligned with the Company’s
strategic plans. The goal is to reduce the impact
of interest rate fluctuations as much as possible.

2. Use of Suitable Financial Instruments -
The Company evaluates funding sources with
suitable interest rate structures and may employ
financial risk mitigation tools, such as fixed interest
rate contracts or interest rate management
strategies, aligned with its debt obligations.

3. Monitoring Economic and Interest Rate Trends -
The Company closely monitors financial market
conditions and interest rate trends, enabling timely
strategy adjustments and proactive financial
planning to cope with potential changes.

4. No Speculative Financial Activities— The Company
does not engage in speculative investments in
financial instruments or any financial transactions
that could jeopardize financial stability. It prioritizes
sound financial health and efficient cost
management.

e Foreign Exchange Risk

The Company may face foreign exchange risk
due to certain expenses - such as machinery
purchases, raw materials, and other costs that
are payable in foreign currencies. Currency
fluctuations can impact the Company’s overall cost
structure. To address this, the Company has
implemented a clear and prudent foreign
exchange risk management policy.

The Company utilizes financial risk mitigation
instruments, such as forward contracts in cases
where expenses are incurred in foreign currencies.
This strategy allows the Company to lock in
exchange rates in advance, thereby minimizing
the impact of currency fluctuations and enabling
effective cost management.

(4) Legal and Regulatory Compliance Risk

The Company places great importance on compliance
with all relevant laws, regulations, and policies to
ensure that its operations are lawful, transparent,
and aligned with established standards. However,
applicable laws and regulations may change or be
updated periodically, potentially affecting the Company
in several ways, such as:

e Operational impacts from more stringent
conditions or restrictions,

e Reputational and image risks from non-compliance
or missteps, and

e |egal exposure, including fines or penalties,
if requlatory requirements are not properly met.

To manage these risks, the Company has adopted
proactive measures as follows:

1. Continuous Monitoring and Legal Assessment -
A dedicated Legal and Compliance Unit monitors
and reviews new and updated laws, regulations,
and policies relevant to the Company’s business.
This unit also analyzes potential impacts of legal
changes.

2. Reporting and Communication Procedures -
If there are legal or regulatory changes affecting
business operations, the Company reports them



immediately to the Corporate Governance
Committee for guidance and communicates
necessary actions to relevant departments. Updates
are also presented to the Board of Directors.

Strict Internal Compliance Framework - Internal
policies are established to ensure that all employees
understand and comply with relevant laws and
regulations. Training programs are conducted to
educate staff on legal and regulatory requirements.

Proactive Risk Management via Internal Control
Systems — Rigorous internal control and audit
processes are in place to minimize risks of
non-compliance and ensure alignment with
all applicable laws.

(5) Social and Environmental Risk

Risk from Climate Change

The Company recognizes the risks posed by
climate change, which may have significant impacts
on society and the environment, including the
livelihoods of local communities, farmers, wildlife,
forests, and other natural resources that are vital to
the Company’s production processes particularly
tree plantation projects, which are a primary source
of raw materials for paper used in the Company’s
various products.

Furthermore, climate change may lead to a shortage
of high-quality raw materials in the future. To address
this risk, the Company has implemented mitigation
measures, including a raw material sourcing policy
that emphasizes procuring materials from suppliers
across multiple regions. This approach reduces
dependency on a single source and enhances
flexibility by diversifying supply risk.

In addition, the Company places importance on
supporting suppliers who operate sustainably
managed plantations and follow environmentally
conscious processes. The Company selects
partners based on compliance with environmental
standards and the use of techniques that
minimize environmental impact, such as sustainable
agriculture and reforestation projects aimed at
environmental restoration.
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Risk from Demographic Shifts

In the current environment, many sectors have
begun to recognize and prioritize the issue of
an aging society, characterized by a growing elderly
population and a declining birth rate. This shift leads
to a mismatch between the supply and demand
of labor in terms of age over the long term and
affects the growth potential of products targeting
children and youth.

In response to this demographic change, the
Company has adjusted its business plans
accordingly by conducting regular research and
consumer needs assessments. This allows the
Company to develop products that effectively meet
the needs of its core customer groups, both now
and in the future.

Additionally, the Company has implemented
labor-related measures by providing opportunities
for capable and experienced senior individuals to
take on suitable roles, particularly those that fully
leverage their knowledge and experience. This
policy not only provides older adults with income,
a sense of value, and economic stability, but also
supports and promotes a sustainable society
through the optimal use of human resources.

(6) Emerging Risks

Cybersecurity Risk from Increased Technological
Dependence

With the rapid advancement of technology, the
Company has become increasingly reliant on
digital systems to enhance operational speed and
efficiency. This reliance poses potential risks
such as data theft, cyberattacks, and data leaks,
which could disrupt the Company’s operations or
damage its reputation.To mitigate these threats,
the Company has implemented robust cybersecurity
measures, including:

The development of strict Information Technology
(IT) policies and protocols for proper system use
to ensure technology is utilized safely.

Implementation of an Access Control Policy,
which governs access rights to various systems

SYNERGY FOR 79
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and prevents unauthorized data access or system
breaches.

Furthermore, the Company continuously monitors
for cybersecurity threats through regular system
checks and assessment of data backup protocols
to ensure critical information is well-protected.
Employees are also trained on safe and proper
use of technology to enhance understanding and
capacity to prevent cyber threats.

e Geopolitical Risk

Geopolitical changes may result in energy shortages,
raw material scarcity, and currency volatility,
all of which are closely linked to international
imports and could directly impact the Company’s
operations particularly in procurement and financial
management under volatile exchange rates.

To address these risks, the Company has adopted
the following measures:

1. Monitoring and Situation Analysis — Ongoing
monitoring and analysis of geopolitical and
economic developments to assess potential
impacts and facilitate timely response.

2. Diversification of Raw Material Sources — Sourcing
raw materials from various global regions to
reduce dependence on any single source and
mitigate supply disruption risks.

3. Innovation Exploration — Studying new
technologies and innovations that can enhance
production and operational efficiency.

4. Flexible Financial Management Plans — Implementing
adaptable financial plans and utilizing financial
instruments to hedge against exchange rate
risks during periods of currency fluctuation.

222

Investment

Risks Affecting Shareholders’ Rights or

Risk Related to Control by Major Shareholders

As of December 31, 2024, the Adelfos Group which
includes Vadhanabhakdi Co., Ltd., Siribhakditham Co., Ltd.,
and Sirivadhanabhakdi Co., Ltd. held a combined
total of 904,368,591 shares, representing 90.59%
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of the Company’s total issued and paid-up shares
(exceeding 50%). As a result, these shareholders
are capable of exercising control over almost
all shareholder resolutions, including matters
related to director appointments and other issues

requiring a majority vote at the shareholders’ meeting.

However, matters requiring a three-fourths (%)
majority vote as stipulated by law or the Company’s
Articles of Association would limit such control.
Nevertheless, other shareholders may find it difficult
to consolidate sufficient votes to challenge or balance

decisions proposed by the major shareholders.

To ensure transparency and uphold good corporate
governance, the Company has implemented the

following measures:

1. Structured Corporate Governance — The Company
has established a Board of Directors and various
subcommittees with clearly defined scopes of
authority, ensuring standardized, transparent, and

auditable operations.

2. Independent Directors — Currently, the Company’s
Board comprises 7 independent directors out
of 12 total directors. Each independent director
possesses the expertise necessary to review

operations and ensure transparency.

3. Disclosure of Related Transactions — The Company
has a disclosure process for transactions involving
directors, major shareholders, or controlling persons,
in compliance with legal and regulatory
requirements. This helps prevent conflicts of interest

and promotes transparency in all transactions.

2.2.3 Risk Related to Investment in Foreign
Securities (In Cases Where the Issuer Is a Foreign
Company)

- None -
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Driving Businesses

Towards Sustainability

Sustainability Report 2024

The Company has prepared information on driving
business sustainability in this report to present the
Group's sustainable development performance in
3 areas, namely, economy, society and environment,
especially in the material topics that will affect the
Group's ability to conduct business and achieve
continuous growth in the long term. In 2024, the
Company prepared the information in accordance
with the guidelines of the Global Reporting Initiative
(“GRI Standard”) at the Core level and has evaluated
the Group's operations against the United Nations
Sustainable Development Goals (SDGs).

Scope of Reporting

The scope of reporting is divided by data type as
follows:

(1) Economic information covers the performance of
the Company and its subsidiaries according to
financial statements for the 12-month period, from
1 January 2024 to 31 December 2024.

(2) Social information and environmental information
cover the activities and performance of the Company
and its subsidiaries in core businesses that

significantly impact communities, society or the

environment, without including businesses in which

the Company holds shares of less than half.

For information on the nature of the business, management
structure, corporate governance, risk management,
internal control and internal audit, significant events and
performance in the past year, are presented in other
sections of Form 56-1 One Report 2024.

Certification of Report

Economic performance data comes from the accounting
data collection system similarly to the Form 56-1
One Report, which has been reviewed by the Company’s

auditors. As for the performance of sustainable
development , it is based on information under the
Company's responsibility that has been considered
to be relevant and to create value for stakeholders
related to Amarin Group

Quality Control of Report Preparation

The Sustainability and Risk Management Committee,
the Company Secretary, and the Office of Legal and
Compliance are the units that work together to control
the quality and preparation of information on driving the
business towards sustainability to ensure accuracy and
completeness. The information collected from related
departments and subsidiaries for the preparation of
the report was reviewed for accuracy in accordance
with the specified guidelines. The responsible
above mentioned persons reports the guidelines,
procedures, and progress of their activities to the
Corporate Governance Committee and the Board of
Directors.

Contact us for inquiries or comments

Office of Legal and Compliance
Telephone: 0 2422 9999 ext. 4117
Email: secretary@amarin.co.th

3.1 Sustainability Management Policy and
Objectives
In 2024, Amarin Group moved toward becoming
a full-service media company (omni-media). Therefore,
in addition to the media, publication, and content
production for distribution in all channels, which are
considered the Company's core business, the Company
also aims to expand growth to various platforms,
including the Company's digital platform and global
content licensing expansion to platforms abroad,
while also increasing growth opportunities to new
businesses such as in organizing concerts and

SYNERGY FOR 8—]
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may related to artist management, and providing
IP management content services to manage income
from intellectual property rights (or IP rights), etc.

The Company realizes that to achieve its goals and
achieve sustainability, it not only has to focus on good
performance, but it must also drive the business on
the foundation of good corporate governance, with
responsibility for society and the environment, while
meeting the expectations of both the upstream and
downstream stakeholders of the business.

In any case, the Company continues to set and announce
its Sustainable Development Policy in line with
the organization’s mission, which states that “we will
work for the happiness and prosperity of the society.”
Our goal is to achieve stable and sustainable growth
in economic, social, community and environmental
aspects under the principles of corporate governance
to create confidence among stakeholders in every
business process, which must be transparent and
auditable, by linking sustainable development goals
with the organization's policies and sustainability
management goals while integrating the sustainability
strategy into the organization's long-term strategic plan
for 2023-2030 under the direction of the Sustainability
and Risk Management Committee, which will lead
to dedicated implementation and greater efficiency.
Accordingly, the business operation guidelines based
on the organization's sustainability strategy can be
summarized as follows:

e Establish guidelines for integrating international
sustainability practices into business sustainability
processes at the corporate, value chain and supply
chain levels, with measurements to assess
operational efficiency and effectiveness.
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e Raise awareness of sustainable business practices
among executives and employees at all levels
through inculcating ideas, creating knowledge
and understanding, and promoting participation in
sustainability throughout the organization.

The Board of Directors has determined that the
“Sustainability Management Policy” of the Group will be
reviewed annually. In 2024, the Board of Directors
revised said policy to be in line with the current economic
and social conditions. This policy will serve as a guideline
for business management toward secure and sustainable
growth, and all directors, executives and employees
have the duty to support and operate in line
with said policy. The aforementioned policy and
practices are disclosed under the “Sustainable
Development” section on the Company’s website at
https://amarin.co.th/sustainability.

Sustainability

Management Policy

Corporate Sustainability Management Goals and
Progress

The Company has set sustainability targets and
indicators by considering alignment with the United
Nations Sustainable Development Goals (SDGs)
and the Company's long-term sustainability strategy
plan for 2023-2030, which has been considered in
conjunction with current events and global trends,
as well as the Company's potential and business
approach, as follows:
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Corporate Sustainability Framework and Strategy

Mission

Goals

Support Framework for Sustainable
Development Goals (SDGS)

Promote Good

Environment.

JAY

AMARIN
GROUP

“We work for the
happiness and
prosperity of
society.”

Create a Good Society.

ol

Economy/Good
Corporate Governance
Operate with fairness,
transparency

and business ethics.

Energy management and clean

energy use.
Quality water management.
Adaptation to climate change.

Sustainable management of
waste and excess food to

reduce landfills.

Communication to raise
awareness of environmental
management approaches to
protect and restore ecosystems

and biodiversity.

Human rights responsibilities.

Diverse and equitable employment.
Fair treatment of workers.

Human capital development.
Accountability to all stakeholders.

Innovation development.

Stable business growth.
Information system security.
Business ethics.

Compliance with the Personal
Data Protection Act, B.E. 2562
(2019).

Human rights.
Anti-corruption.

Strengthening operational
mechanisms and cooperation

of international
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3.2 Managing Stakeholder Impacts in the Business Value Chain
3.2.1 The Company's Sustainable Business Value Chain

The Company prioritizes value chain management to promote sustainable business growth and create value for
society under the concept “We work for the happiness and prosperity of the society” by focusing on operations
in every step of the value chain from sourcing raw materials to delivering products and services to consumers.

The Company applies environmentally and socially friendly approaches in every step of the value chain,
including selecting sustainable and environmentally friendly materials, promoting collaboration with partners
along the same direction to develop products and services that meet both quality and sustainability needs,
and efficiently managing resources to create value for both the Company and society.

(8. Government Agencies

Stakeholders
)4

. . Omni-Media
7. Community/Society Omni-Channel 1. Shareholders/Investors

Customers/ ’

Post-sale Services

f Amarin

(6' Financial InStItUtes) Marketing and SalesWVEI=N@1aEI[al Product/Service
of Products/Services Production Process

Procurement

2. Employees

Service Shipping ONLINE

G. Trade CompetitioD E
LN )

ON SHOP

4. Business Partners/Allies

3.2.2 Stakeholder Analysis in the Business Value Chain

The Company has analyzed and identified key stakeholders in the value chain who are both positively
and negatively affected by the Company’s business operations, with a focus on listening to the opinions,
expectations and suggestions from all stakeholders in order to be able to consider these issues and determine
appropriate guidelines for treating stakeholders.

The Company will conduct an ongoing assessment of the importance of stakeholders and material topics.
The assessment of stakeholder expectations and satisfaction will be conducted at least once a year to ensure
that we are responding appropriately and in a timely manner to their expectations and concerns. This will
enable the Company to develop and improve its business operations in a way that benefits all stakeholders
and builds sustainable long-term relationships.
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The details of the assessment and conclusions from hearing the opinions of stakeholders will be disclosed and

made available for review by all stakeholders in the Company's annual report.

Stakeholders

Stakeholders’ Expectations

Response to Stakeholders’

Expectations

Communication Channels/

Communication Methods

Shareholders/
Investors

Employees

Continuous growth in
business returns.

Financial returns

(dividends and share

value) and consistent o
dividend payments.

Sustainable management

in terms of environment,
society and good o
corporate governance.

Sufficient, accurate,
transparent and timely
disclosures of information.

Fair benefits and o
compensation.

Career stability and
advancement along with
knowledge development. e

A good quality of working
life along with work
safety.

Participation in
development planning
according to position
and duties and
responsibilities.

Analysis, monitoring, inspection e
and budget management
planning to be consistent

with the set goals.

Equal treatment of shareholders
with care for their rights
under the responsibility of
the Board of Directors.

Business plan reviews to
ensure responsibility to

the environment, society and
corporate governance to o
create sustainable returns.

Comprehensive risk
management with constant
risk adjustments

Important information
disclosures in accordance
with the guidelines, rules
and regulations of the Stock
Exchange of Thailand and
the Securities and Exchange
Commission.

Provision of compensation, °
welfare and benefits
comparable to those
in the same industry.

Creation of appropriate and
necessary training plans to
develop the potential, skills
and knowledge of employees
in each line of work.

Compliance with labor laws
and human rights principles.

Annual general
meetings.

Annual reports.
Business visits.

Disclosed contact
channels for the
Company Secretary
and Investor
Relations Department

www.amarin.co.th

Information reports,
whistleblowing and
complaints.

Performance is
evaluated based on
the Company's
criteria every 6 months
and annually, and
surveys are conducted
on employee
satisfaction and
engagement in the
organization.

Internal department
meetings.

SYNERGY FOR
SUSTAINABILITY
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Stakeholders

Stakeholders’ Expectations

Response to Stakeholders’

Expectations

Communication Channels/

Communication Methods

Customers

Business
Partners/
Allies

92

Handling of complaints
and respect for human
rights with equitable
treatment of employees.

Products and services
are of high quality and
delivered according to
customer needs.

Fair and reasonable
prices for products and
services.

After-sales service and
response to problems or
complaints with speed
and care.

Effective communication
with customers and
listening to feedback
and complaints.

Protection of personal
data.

Fair and transparent
selection of business
partners without
monopolization or trade
barriers.

Fair business returns.

Establishment of work
practices regarding safety
and occupational health and
ensure strict compliance.

Appointment of a welfare
committee in the workplace
for a term of 2 years to
represent employees.

Communication of business
ethics to employees to
ensure guideline awareness.

Creation and development of
quality and diverse products
and services to meet
customer needs.

International standard systems
such as 1ISO9001, BRCGS
Packaging ISSUES,

Compliance with business
ethics while considering the
benefits of customers, treating
customers fairly and equally,
and keeping customer
information confidential.

Open channels to receive
customer feedback, suggestions,
and complaints in order to
improve operations.

Personal data protection and
cyber security.

Treatment of trade partners with
fairness, equality, transparency,
and accountability without trade
barriers in accordance with the
Supplier Code of Conduct.

e Various activities

organized jointly
between executives
and employees.

e News, announcements

and public relations
through various
channels of the
organization, including
internal communication
systems, Intranet,
email and website.

e Regular meetings or

client visits according
to work plans.

e Available channels

established to receive
customer opinions,
suggestions and
complaints via
telephone. email and
website.

e (Customer satisfaction

surveys.

e Joint activities with

customers.

Factory visits.

e Joint meetings of

business partners/
allies to increase
work efficiency and
jointly develop the
quality of products
and services.
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Response to Stakeholders’

Expectations

Communication Channels/

Communication Methods

Trade °
Competitors
Financial °
Institutions

[ ]
Society, o

Community and
Environment

Timely compliance °
with payment terms as
agreed in contracts.

Joint development of
growth and security
in long-term business
operations.

Act within the framework e
of fair competition rules.

Able to comply with °
contract terms and
conditions.

Transparent and

auditable management
under the principles of
corporate governance.

Conduct business without
causing any impact on
the quality of life of the
community, society and
the environment.

Support for community,
social and environmental
activities.

Strict compliance with the
procurement policies and
mutually agreed contracts to
build trust and credibility in
the organization's debt
repayment capability and
maintain sustainable
relationships.

Internal audits to review and
control compliance with

the Anti-Corruption Policy and
related policies.

Not damaging the reputation
of business competitors with
distorted information.

Not seeking confidential
information of competitors
through dishonest means.

Conducting business ethically
in accordance with the principles
of business ethics.

Strict compliance with contract
terms and conditions.

Accurate information
disclosures.

Strict compliance with relevant
laws and regulations.

CSR activities for communities
and society to promote the growth
of the community economy,
generate community income, and
improve the quality of life of
people in the community.

Establishment of guidelines to
reduce potential impacts on
society and the environment.

Supplier Code of
Conduct.

Procurement Policy.

Available channels
exist to receive
comments, suggestions
and complaints from
business partners
through meetings,
telephone, email,
website, etc.

Partner relationship-
building activities.

Business operations.

Meetings with
executives and the
Finance Department.

Communication
channels via
telephone, email,
meetings, letters, etc.

Meetings, discussions
and joint activities with
the community.

Channels for
communicating
information and
receiving opinions and
complaints via
website, telephone,
email and letters.

Public relations and
dissemination of
information to create
understanding.

SYNERGY FOR
SUSTAINABILITY
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Stakeholders

Stakeholders’ Expectations

Response to Stakeholders’

Expectations

Communication Channels/
Communication Methods

Government e Strict compliance with e Supervision to ensure strict e Business performance
Agencies/ relevant laws and compliance with relevant and operation reports
Regulatory regulations and laws and regulations. according to the
e ™« Monlorng cnanges mlave TS e
' and related regulations, in 9 v ag '
e Transparent tax addition to reviewing policies e Participation in
management. and procedures of the meetings, training ,
e Responsible for society, Company reglularly to ensure seminars, anq idea
. they are consistent, complete, exchanges with
community and : , ) ,
. and in compliance with laws government agencies
environment. X
and regulations. and regulatory
e Cooperation or support . ies.
P -~ pp e Safety, occupational health agencies
for activities or projects ) L .
: and environmental e Activities and meetings,
of government agencies. o . .
management. visits during various
occasions and time
periods to strengthen
relationships.
e Communication
of information via
telephone, email,
meetings, letters, etc.
e [nformation reports,
whistleblowing or
complaints.
3.2.3 Identification of Sustainability Material Topics

In 2024, the Company considered material sustainability
topics from the Amarin Group's business operations
with internal and external stakeholders while referring
to the framework of the Global Reporting Initiative (GRI)

and obtained information from meetings or activities
from participation with stakeholders to analyze the
organization's sustainability management priorities
according to the steps as follows:

Sustainability Material Topic Assessment Process

1. Identification A working group comes together to form opinions to identify sustainability
issues that impact business operations by analyzing both internal and external
factors of the organization, including the following:

1) Data collection from experience gained.
2) Past events.
3) Customer satisfaction surveys.
4) Complaint channels.
5) Employee satisfaction survey.
6)  Organizational risk assessment.
2. Prioritization The material topics obtained are analyzed and ranked by importance by creating

a materiality matrix and then presented for approval by the executives for consideration
and approval of each project for the relevant departments to proceed.

94



3. Validation

56-1 One Report
Amarin Corporations Public Company Limited

The Company considers the material topics derived from the prioritization to

determine the material topics in sustainability and the scope of the presentation
to cover the relevant material topics, in addition to reviewing the accuracy
and completeness of information to be presented in the annual information

disclosure form.

4. Continuous
Improvement

The Company considers improvements to the stakeholder engagement process
every year to obtain topics that stakeholders receive, including knowledge

about their needs and expectations in various operations. In the stakeholder
engagement process, a wide range of communication channels have been
provided appropriately for each stakeholder to ensure true knowledge about
the material topics and lead to effective management improvements.

Prioritization Results for the Company’s

Sustainability Material Topics in 2024

. Personnel potential development.

. Business innovation development and promotion.
. Risk management.

. Sustainable energy management.

. Good corporate governance.

0o N O 0o B~ W NN =

9. Fair labor treatment.
10. Environmental impact reduction efforts.

11. Respect for human rights.

. Safety, occupational health and work environment.

. Accountability to stakeholders in the supply chain.

. Compliance with laws and international standards.

High
o A
2
8
S
[)v]
» (1)
2 (2]
g 009
o (5]
5 0° 75 )
5 ® O
]
=
Medium -

Material Topics of the Company

' Environmental . Social ‘ Economic/Good Governance

Material Topics and Impacts on Society/Environment and Business Value Drivers

Environmental Dimension: Promote a Good
Environment

1. Actions to Reduce Environmental Impacts

Efficient resource utilization by with the support
of technology along with the Company's circular
economy strategy can reduce energy consumption
and greenhouse gas emissions and meet society’s
expectations related to climate change, resulting
in increased business opportunities with business
partners who are taking action on climate change
while building confidence for investors and creating
cooperation with the government. However, ignoring

the impacts of climate change from the Company’s
business activities may result in higher operating
costs resulting from the impacts of climate change in
terms of volatile raw material prices, which leads to
supply chain disruptions, including higher operating
costs from businesses having to adapt and respond
to climate change, such as fees, carbon taxes, and
prevention operating costs to allow businesses to
continue their operations. In addition, conducting
business without considering the impacts of global
climate change may affect the lives, health and safety
of stakeholders throughout the value chain, such as
the impacts from air pollution on the health and safety

SYNERGY FOR
SUSTAINABILITY
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of workers and surrounding communities in the long
term, as well as impacts from drought and floods on
trading partners in sourcing and delivering products
and raw materials.

2. Sustainable Energy Management

Efficient energy management, the development of
clean energy and renewable energy technologies help
reduce the severity of the impacts of climate change,
increase business opportunities and build confidence
for investors, while inefficient energy management may
result in higher production costs, reduced production
capacity and profitability and may cause violations of
community

Social Dimension: Create a Good Society
1. Fair Labor Practices

Fair labor practices have a positive impact on society
by improving workers’ quality of life, reducing inequality,
and fostering community relations. On the environment
side, it supports green labor, reduces illegal labor,
and improves sustainable production standards, while
on the business side, it improves employee efficiency
and engagement, reduces legal and corporate image
risks, and enhances the Company’s competitiveness.
However, a lack of fair labor practices has negative
impacts on society, such as by increasing inequality,
unsafe working conditions, and employee dissatisfaction,
which can lead to labor disputes and protests. On the
environment side, illegal labor may be used in industries
that pollute or destroy natural resources, and on the
business side, the Company may face high turnover
rates, reduced productivity, legal risks, and a damaged
corporate image.

2. Respect for Human Rights

Respect for human rights has a positive impact on
society by promoting equality, reducing discrimination,
and creating a just society. On the environment side,
it helps prevent violations of community rights, such
as forced relocation or the use of illegal labor in
polluting industries, while on the business side, it helps
enhance corporate image, reduce legal risks, and attract
investors who care about ESG. Lack of respect for human
rights can lead to labor violations, social problems,
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conflicts with communities, and damage to the
organization’s reputation. This may lead to a loss of
trust from consumers and business partners.

3. Human Resource Development

Developing leaders and human resources, building
critical skills, creating an understanding of technology
and digital platforms, increasing operational potential,
including employee engagement in the organization,
can increase critical skills, and increase the capabilities
of individuals in all positions, leading business
operations to be efficient and the ability for the business
to respond to market changes. On the other hand,
ineffective, unequal, and discriminatory personnel
development processes create risks of employee
human rights violations, such as female employees
being paid lower than men, which negatively affects
the organization's growth and decreases employee
and business partner confidence in the organization.

4. Safety, Occupational Health, and Work Environment

Effective occupational health and safety management
can reduce the number of work-related accidents,
increase the Company's capabilities, and increase
employee and business partner confidence in the
Company's operations.On the other hand, poor
occupational health and safety management can
cause loss of life and property, leading to production
disruptions and impacts on labor costs due to reduced
productivity, and it can also affect employee morale,
increase operating costs from fines, and affect the
Company's credibility and reputation, not to mention
impacts on the safety of life and property of customers
who use the Company's services or retail stores of
the Group.

5. Accountability to Stakeholders in the Supply Chain

Supply chain management can reduce cost risks, risk
of raw material and inventory shortages, and risk of
human rights violations, while creating confidence in
business partners in the Company's operations and
increasing profitability. Meanwhile, inefficient and
disregard for human rights management in the supply
chain creates a risk of business disruption, leading
to substandard products to be produced, causing
delayed product deliveries to consumers and



increasing production and shipping costs, not to
mention impacts on the Company’s reputation and
good image, thus possibly creating higher environmental
and social costs from the expectations of society and
investors.

In addition, conducting business with social
responsibility supports job creation, provides a good
quality of life to the community and results in building
good relationships with the community and acceptance
by the community where the Company operates.
Furthermore, the public and private sectors give great
importance to supporting all groups of people to have
equal access to products and services in addition to
supporting the elevation of quality of life and providing
a good quality of life to the civil society sector to
reduce inequality.

If the Company conducts activities that affect the
community, they may lead to the violation of the quality
of life of the surrounding community, including conflicts
between the community and the organization, which
may affect the Company’s license to operate and
the corporate image.

6. Development and Promotion of Business Innovation

Development and promotion of business innovation
has a positive impact on society by helping to improve
quality of life, create economic opportunities and
develop technologies that help solve social problems.
Meanwhile, on the side of the environment, innovation
can reduce waste, increase the efficiency of resource
utilization. and develop environmentally friendly
solutions, and on the business side, it helps to increase
competitiveness, drive growth and create value for
the organization. Without development in this area,
organizations may face technological lag, lose business
opportunities, incur higher costs and lose the ability
to respond to market demands

Economic Dimension: Economy/
Good Corporate Governance

1. Good Corporate Governance

Good corporate governance will help enhance the
efficiency of the organization's business operations,
increase business competitiveness, build confidence,
and attract investors' attention, and it serves as an

56-1 One Report
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important guideline that helps create value for the
business.

Ineffective, non-transparent corporate governance,
and lack of consideration for morality, ethics, and
human rights of the Company can affect its business
competitiveness, reduce stakeholder confidence in
the organization, and reduce investors' interest, in
addition to increasing the risk of human rights and
legal violations.

2. Risk Management

Risk management is an important factor that helps
prevent and reduce social impacts, such as employee
safety, corruption prevention, and crisis management
that may affect communities. On the environment
side, this helps reduce risks from pollution, industrial
accidents, and inefficient use of resources, while on
the business side it helps build stability, reduce costs
from damage, and increase competitiveness. Without
risk management, businesses may face legal problems,
financial damage, investor distrust, and crises that may
affect the organization's sustainability in the long run.

3. Compliance with Laws and International
Standards

Compliance with laws and international standards helps
create social justice, protect the rights of workers,
consumers, and communities, and promote
transparency and social responsibility. On the
environment side, this helps businesses operate
under regulations that control resource use, reduce
pollution, and prevent impacts on the ecosystem, and
on the business side, it helps reduce legal risks and
enhances the organization's image while increasing
confidence from investors and business partners.
If there is a lack of compliance with laws and
international standards, the organization may face legal
penalties, lose business opportunities, and risk being

boycotted or losing confidence from stakeholders.

SYNERGY FOR 97
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3.3 Sustainability Management
In the Environmental Dimension

Amarin Group places importance on operations that
create positive impacts on the environment. Therefore,
we operate business in accordance with the regulations
of the Stock Exchange of Thailand, the Securities
and Exchange Commission (SEC) and environmental
regulatory agencies by integrating business operations
in line with environmental management and climate
change guidelines in compliance with relevant
standards, laws and regulations, while also creating
knowledge, understanding and cooperation in
environmental management for the Board of Directors,
Executives, employees and related stakeholders to
ensure that they act in the same direction throughout
the entire organization. We also promote awareness
in using resources and energy wisely for stakeholders
in the value chain through the organization’s
various communication channels. This is to enable the
business to achieve the United Nations’ Sustainable
Development Goals (SDGs), which are factors that will
lead the business toward sustainable growth.

In addition, as a media company, Amarin Group uses
its strengths in news presentation and other programs
by integrating environmental content into various
programs, with the aim to have viewers receive
information and news that will create awareness about
the efficient use of energy and natural resources,
along with nature conservation, and systematic trash
and waste management. As part of the internal
management of the organization, this includes providing
knowledge to all personnel about environmental
management, natural resources, energy, trash and
waste management management, and activities within
the organization that will lead to tangible environmental
practices.

Amarin Group has developed environmental activities in
line with the United Nations Sustainable Development
Goals (SDGs) to build confidence among stakeholders
throughout the value chain along with the organization’s
sustainable growth as follows:

98

United Nations Sustainable Development Goals

(Sustainable Development Goals)

SDG No. 12

Responsible Consumption

RESPONSIEL
NSUMPTION
M0 PRODUCTIO

=9

and Production

SDG No. 13

13 GLIMATE
ACTION Climate Action

3.3.1

Environmental Policy and Practices

The Company is well aware of the severity of the global
warming and climate change situation that the world is
facing and recognizes that the business sector is one
of the sectors that can help slow down and reduce
the severity of said situation. Therefore, we emphasize
conducting business based on environmental
responsibility by striving to reduce the negative impacts
from the Company's procedures, work processes and
business activities on the environment. We have also
established environment-related operating principles
covering the efficient and appreciative use of various
resources, including water and electricity, and appropriate
waste management and reduction. The Company is
aware of its responsibility towards the environment,
the safety of society, the quality of life of its employees,
and the reduction of waste emissions to reduce the
impacts of climate change. We are committed to
promoting the efficient use of energy and resources.

Practices and Management

The Company has established management practices
for the environment, water and energy as a framework
for its business operations as summarized below:

1. Environmental Practices

e Amarin Group's business operations are required
to strictly comply with relevant laws, regulations
and environmental quality standards.



Conduct business with environmental and social
responsibility by emphasizing the selection or
development of products, services, processes
and work methods that promote the most
worthwhile use of natural resources while
being environmentally friendly, saving energy
and reducing waste under the 3Rs concept
of Reduce, Reuse and Recycle to minimize
impacts from the Company's business operations,
stakeholders and society. This includes creating
awareness, understanding and consciousness
in the worthwhile use of energy and natural
resources, along with nature conservation and
systematic trash and waste management for the
Board of Directors, executives and employees,
which will lead to tangible actions through the
creation of environmental awareness, especially
in the matter of climate change. For example,
employees regularly receive public relations
efforts via the OA Amarin_Connect in the Line
application, and environmental activities were
organized throughout the entirety of 2024
covering covering 4 main issues, namely, (1) trash
and waste management; (2) greenhouse gas,
energy and environmental and natural resource
change management; (3) electricity management;
and (4) water management.

Create awareness and instill a sense of
environmental responsibility and efficient energy
use among Amarin Group's employees and
communicate policies and practices to those
involved in Amarin Group's business operations
to ensure that business partners or allies, such as
suppliers of goods and services, contractors, and
business associates, are aware of the importance
of and conduct business in accordance with
environmental laws, standards, and practices,
while giving importance to considering to conduct
transactions with partners who have conducted
business with a sense of responsibility towards
society and the environment.

Give importance to the selection or development
of products, services, processes and work
methods that promote the most worthwhile use,
environmental friendliness, energy conservation
and waste reduction while promoting the use
of renewable energy or clean energy in Amarin
Group’s business operations.
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Manage greenhouse gases by creating
a greenhouse gas reduction action plan and
set the Company's greenhouse gas emissions
target in addition to collecting data, developing
action plans and creating related policies and
operating manuals.

Support Amarin Group to set plans and goals
for effective and appropriate management of the
environment, energy, water, waste and pollution,
including setting up performance monitoring
and assessment of environmental impacts from
Amarin Group's business operations and providing
channels to receive complaints from stakeholders
so that Amarin Group can promptly and
appropriately take corrective action and plan to
prevent environmental impacts.

Establish an emergency response and relief plan;
rehabilitate environmental impacts; and conduct
plan rehearsals to ensure that all parties involved
are ready to follow the plan without causing
environmental impacts. Additionally, communicate,
train, and create knowledge, understanding and
awareness of the roles, duties, and responsibilities
that the Company's employees must participate
in managing the environment to achieve the
organization's goals.

Regularly review environmental policies, practices
and management at least once a year to keep
them up-to-date and appropriate for the current
situation.

Accurately and transparently disclose Amarin
Group’s information and environmental performance.

Present environmental information and news in
various programs and online platforms and
integrate contents about environmental care, nature
conservation, trash and waste management in
television shows throughout 2024.

2. Energy Practices

The Company is required to strictly comply with
relevant laws, regulations and energy quality
standards.

Promote the search for effective approaches
and methods for energy, environment and
climate management that are appropriate for
business operations by using new technologies,
innovations or work systems.

SYNERGY FOR
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e Promote the efficient and cost-effective management
of resources, including water, chemicals,
materials used in the production process and
chemicals and spare parts used to maintain the
Company’s machinery and infrastructure.

e Disseminate information on energy use and
energy conservation, or participation in projects
of the government or private agencies that aim
to increase energy management efficiency in
order to contribute to dealing with issues of
climate change, global warming and biodiversity
to stakeholders and those involved in business
operations.

The Company has published its environmental, energy
and social management policy under the “Sustainable
Development” topic on the Company website at
https://amarin.co.th/sustainability

Sustainability

Management Policy

2024 Target:

3.3.2
(1) Energy Management

Performance Results

The Company promotes Amarin Group to efficiently
manage energy usage, especially in businesses where
energy costs have a significant impact on operating
performance, by selecting modern and high-quality
machinery and/or technology from approved
manufacturers, focusing on preventive maintenance,
emphasizing enhancement of machinery and/or
production process efficiency, developing work
practices that will reduce fuel usage or promote the
most worthwhile use of energy, using renewable
energy in business operations, and promoting
awareness about energy conservation and energy
reuse. For the fiscal year 2024, Amarin Group’s
energy usage and performance results related to

energy management are summarized as follows:

Maintain or reduce the fuel consumption of passenger vehicles and transport vehicles, including electricity

consumption.

Performance Results:

Scope of Disclosure

The Company's Electricity Consumption

— Total electricity consumption (kilowatt-hours)

— Amount of electricity purchased for use
(kilowatt-hours)

— Amount of electricity used from renewable energy

sources (kilowatt-hour)
— Total electricity usage costs (Baht)

— Total electricity consumption ratio to total number

of employees (kilowatt-hours/person/year)

— Percentage of total electricity usage costs to total

expenses (percent)

— Percentage of total electricity usage costs total
income (percent)

— Total electricity cost ratio to total number of
employees (Baht/person/year)
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2022 2023 2024
Business Group (4) Business Group (4)

9,216,330 9,786,859 9,619,165
9,216,330 9,398,471 8,661,702
- 388,388 957,383
39,924,744 45,403,149 37,356,865
4,249 4,341 4,251
1.05 1.14 0.92
0.93 1.06 0.90
18,407 20,134 16,495



Scope of Disclosure

The Company's Oil and Fuel Consumption

Diesel (liters)

CNG gas (kilograms)

Gasohol 95 (liters)

LPG cooking gas (kilograms)

Total oil and fuel costs (Baht)

Percentage of total oil and fuel costs to total
income (percent)
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2022

Business Group (1)

N/A
N/A
N/A
N/A
2,906,141.00

0.07

2023 2024
Business Group (1)
62,841.00 63,381.88
2,971.00 254.79
23,381.00 19,492.35
702.00 336.00

2,982,328.00 2,600,638.22

Projects and Activities to Support Energy Management

Operations in 2024

Clean Solar Energy Project to Reduce Electricity
Costs and Greenhouse Gas Emissions

The Company launched a project to install solar
panels in 4 parking zones, office buildings and the
printing house beginning from June 2023 onwards,
covering a total area of 8,340 square meters, with a
total power generation capacity of 451.30 kilowatts
or a capacity to produce 310,054 kilowatts-hours
which helps to reduce costs by up to 1,472,756.50
Baht. Additionally, energy management has been
expanded to Amarin Group’s entities, namely
Amarin Book Center Co., Ltd. in October 2023
through the installation of a solar rooftop with a
total area of 1,115 square meters and a total power
generation capacity of 354.20 kilowatts or 78,334
kilowatts-hours, which helps reduce expenses by
up to 372,087 Baht.

In 2024, solar panel installations at the company's
premises and printing facility generated 558,440
kilowatt-hours of electricity, reducing expenses by
2,628,840 Baht. Additionally, Amarin Book Center
Co., Ltd. generated 408,943 kilowatt-hours of
electricity per year, reducing costs by 1,918,727
Baht. A summary of the details of the clean solar
energy project and the project results is as follows:

SYNERGY FOR 10—]
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Power Units of Greenhouse

: Solar Investment ) . . .
Installation Generation Electricity Cost Savings Gas Emission

. Panel Area Budget . )

Site m) (Baht) Capacity Produced (Baht/year) Reduction

(kilowatts) (kilowatt-hours) (kgCO , eq)
Year AMARIN 8,340 14,197,995 451.30 310,054 1,472,756.50' 154,995.99
2023 ABOOK 1,115 9,342,037 354.20 78,334 372,087.00° 57,601.00
Total 9,455 23,540,032 805.50 388,388 1,844,843.50 212,596.99
Year AMARIN 8,340 - 451.30 553,440 2,628,840.00 276,664.65
2024 ABOOK 1,115 - 354.20 408,943 1,918,727.00 228,527.00
Total 9,455 - 805.50 957,383  4,547,567.00 505,191.65

Remarks: ' Installation completed in June 2023

® Installation completed in October 2023.
(2) Water Management

Water is an important natural resource because it is
limited and necessary for the lives of stakeholders, in
addition to being an important raw material for the industrial
business sector. Therefore, Amarin Group places
importance on water management and wastewater
management to make efficient and worthwhile use of
water, especially for the printing business, where water
is an important raw material in the production process.
Thus, effective water usage management and wastewater
quality management help reduce environmental impacts
and conflicts with communities due to local water
shortages and wastewater quality failing to meet

Performance Results:

Scope of Disclosure

Water Consumption

— Total water usage (cubic meters)

— Total water consumption ratio to total number of
employees (cubic meters/person/year)

— Total water consumption ratio to total income
(cubic meters/thousand Baht income)

— Total water usage costs (Baht)

— Percentage of total water usage expenses to total

income (percent)

— Total water usage expense ratio to total number of

employees (Baht/person/year)
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the criteria set by law, which could affect the production
and reliability of Amarin Group’s business operations.
Accordingly, the Company has set water management
goals and plans by following the 3Rs concept of Reduce,
Reuse, and Recycle, along with campaigning for water
conservation and regularly checking wastewater quality
to avoid impacts on the environment and communities.

2024 Target: Maintain or reduce tap water usage and
receive no complaints about wastewater discharges
that affected the environment and surrounding
communities.

2022 2023 2024
Business Group (4) Business Group (4)
47,221.00 65,500.00 63,266.68

21.77 29.05 27.72

0.01 0.02 0.02
756,686.19  1,049,161.16 1,008,925.58
0.02 0.08 0.02
348.86 465.26 44212



Scope of Disclosure

Complaints about wastewater discharges that affected the
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environment and surrounding communities / Violations of

water management laws

Fines for violations of water management laws

2022 2023 2024
0 case. 0 case. 0 case.
None. None. None.

In 2024, the Company's water consumption was 0.02
percent, or an increase of 0.01 percent when
compared to 20283, because the Company expanded
its business operations from the previous year.
However, the Company is conscious about worthwhile
use of water and has continuously carried out activities
to support water management. Wastewater from office
use and production processes of Amarin Group will
go through a wastewater treatment system and the
water quality will be checked to meet the criteria set
by law before being released into public water sources.
In 2024, the water quality measurement results were
in accordance with the criteria set by law, and 100%
of treated water was released into public waterways,
with no complaints about water quality that affected
the environment, surrounding communities and other
related stakeholders, and there were no costs from
violations of laws related to water management.

Projects and Activities to Support Water Management
Operations in 2024

e Wastewater Management Project - The Company
has installed a wastewater treatment system and
conducted water quality tests by relying on a
certified external agency to conduct water quality
tests before releasing it into public water sources
in accordance with the Enhancement and
Conservation of National Environmental Quality Act,
B.E. 2535 (1992), to avoid impacts on
communities surrounding the Company.

e Conservation Project through Reduction and
Worthwhile Use of Water - The Company has
a campaign to create awareness about water
conservation among employees for water use
in the office and production by supporting the
management of 2 issues, i.e., campaigning for
reduced water consumption and treatment of used
water. In addition, the Maintenance Department is

required to regularly inspect equipment that may
cause water leakage.

(3) Trash and Waste Management

Amarin Group places importance on waste management,
with the goal of reducing the amount of waste and
managing both hazardous and non-hazardous waste
from Amarin Group's operations by using the 3Rs
principle of Reduce, Reuse, and Recycle. Amarin
Group also systematically manages waste covering
sorting, storage, transportation, and disposal of waste
to circulate resource utilization for maximum benefits
according to the principles of the circular economy,
which additionally helps reduce environmental impacts
from business operations that may affect communities,
greenhouse gas emissions, and business costs. For
waste disposal by external agencies, Amarin Group
selects government-licensed service providers for
transportation and disposal to ensure management
according to standards with the least impact on the
environment.

2024 Target: Amarin Group aims to minimize the
amount of waste from the production process and
promote waste disposal through reuse and recycling
through various projects and successfully increase
greenhouse gas emissions reduction every year.

Projects and Activities to Support Trash and Waste
Management Operations in 2024

e Toxic/Chemical Waste Management Project

Amarin Group has established a systematic waste
management system within the Company and
factories and aims to reduce the amount of waste so
as not to affect the environment, with a short-term
goal to create an image and habit for personnel
to sort waste by type to ensure cleanliness and
orderliness in discarding waste at the designated

SYNERGY FOR
SUSTAINABILITY
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places and send waste for subsequent destruction.
Meanwhile, the long-term goal is to enable personnel
to have waste sorting knowledge, understanding
and behaviors according to the specified waste
categories to help reduce current and future
greenhouse gas emissions.

The Company establishes waste sorting points at
various locations indoors and outdoors utilizing
differently colored trash cans based on the suitability
of each area, such as the cafeteria, parking lot, and
stairwells on every floor of the building, etc. This
aims to reduce waste, save on the waste disposal
budget, and communicate to instill familiarity in
employees to promote practice at home.

-t

Performance Results:

Scope of Disclosure

Accordingly, the process of sorting and disposing
each type of waste has been appropriately
determined. For general waste, the office building’s
waste collection and disposal service is used.
Meanwhile, for waste in the form of components,
chemically-contaminated waste, and hazardous
waste, such waste is transported and disposed of
in accordance with the legal guidelines by external
service providers who are legally registered for
industrial waste disposal. Additionally, for scrap
materials or packaging that can enter the recycling
process for reuse or other benefits, such as paper,
plastic bottles, glass bottles, scrap metal, chemical
containers, paint containers, and used lubricants,
Amarin Group sorts them for sale to operators or to
deliver them to business partners or organizations
with a recycling project to further make use of them.

In 2024, the Company sent hazardous waste to
a hazardous waste disposal company that was
an external company certified according to
environmental standards and that complied with
the legal disposal methods to facilitate reuse in
production.

2022

2023 2024

AMARIN (1)

The Company’s Trash and Waste Amount

104

Total amount of trash and waste (kilograms)

Amount of non-hazardous trash and waste (kilograms)
Amount of hazardous trash and waste (kilograms)

Ratio of total trash and waste amount to total income
(kilograms/thousand baht of income)

Total amount of trash and waste reused/recycled
(kilograms)

Amount of non-hazardous trash and waste reused/recycled
(kilograms)

Amount of hazardous trash and waste reused/recycled
(kilograms)

Percentage of total trash and waste reused/recycled to
the total trash and waste amount (percent)

Percentage of non-hazardous trash and waste reused/
recycled compared to the total non-hazardous trash and
waste amount (percent)

AMARIN (1) AMARIN (1)

1,775,600.00 1,509,190.00 1,368,135.65
1,480,090.00 1,484,870.00 1,337,145.65
295,410.00 24,320.00 30,990.00
0.42 0.35 0.33

N/A 566.00 5,756.00

N/A 566.00 5,756.00

N/A 0.00 0.00

N/A 0.04 0.42

N/A 0.04 0.43



Amarin Merit-Making and Happiness Promotion
Project: Monk Robes from Recycled Plastic
Bottles

The Company is committed to continuously
implementing the “Amarin Merit-Making and
Happiness Promotion” project to integrate the
principles of merit-making with environmental
conservation by transforming recycled plastic
bottles into monk robes through the upcycling
process to help reduce plastic waste and reuse
a valuable resource.

Plastic bottles donated by employees and communities
are processed and turned into recycled fibers to
be woven into fabric according to the Buddhist
precepts before being meticulously sewn by
skilled craftsmen. A single robe requires as many
as fifteen 1.5-liter plastic bottles, thus reducing
plastic waste while helping to reduce greenhouse
gas emissions from the waste disposal process.

The success of this project is due to the cooperation
of environmentally conscious employees who have
changed their waste management behavior by
systematically separating plastic bottles into
specified categories, which not only reduces the
impact on the environment but also supports
sustainable resource management practices and
promotes the participation of organizations and
communities in creative and environmentally
friendly social activities.

Accordingly, the robes from the project were

Performance Results :

Amount of waste, type: plastic bottles (kilograms)
Number of robes that can be processed (pieces)

Greenhouse gas reduction (kgCOQe)
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offered to Wat Chak Daeng, Phra Pradaeng
District, Samut Prakan Province, which is a model
temple for sustainable development by combining
Buddhism with the circular economy concept
to create maximum benefits for society and the
environment.

The Company intends to continue this project in
the future to contribute to driving society towards
the achieving zero waste and help create a good
environment for the community

Thus, the Company has participated in the Low
Emission Support Scheme (LESS) for the 3"
consecutive year together with the Ministry of
Natural Resources and Environment with certification
by the Thailand Greenhouse Gas Management
Organization (Public Organization). The scheme
supports organizations to systematically implement
measures to reduce greenhouse gas emissions.

In 2024, the Company was able to reduce its
greenhouse gas emissions by 247 kilograms of
carbon dioxide equivalent (kgCOQe). This was an
increase from the previous year, thus reflecting
the effectiveness of the measures implemented,
including improving energy efficiency, sustainable
waste management and promotion of waste re-
cycling. This achievement not only helps reduce
global warming but also confirms the Company's
commitment to operating environmentally-friendly
businesses and driving the organization towards
carbon neutrality and sustainable development
goals in the future.

180
297 594 792
92 185 247
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Project to Turn Food Waste into Organic Fertilizer
to Reduce Landfill

In 2024, the Company continued to receive food waste
from the Company's cafeteria since July 2023 by
installing a food waste disposal machine to reuse the
waste to its fullest potential by turning food waste into
organic fertilizer, thus reducing the amount of organic
waste that requires disposal and reducing greenhouse
gas emissions from landfilling. In addition, the organic
fertilizer obtained is used to maintain trees in Amarin
Group’s Garden instead of using chemical fertilizers,
which helps to reduce chemical contamination in
soil and water, and the fertilizer is also distributed to
surrounding communities to nourish trees to support
sustainable agricultural practices.

In addition to turning food waste into fertilizer, the
Company also donates food waste that remains in
good condition to the community for use as animal
feed to reduce waste and support the efficient use of
resources. This approach not only reduces the impact
on the environment but also strengthens cooperation
between the Company and the community in terms

Performance Results:

_ i (JUIy_December)

Total amount of food waste (kilograms)
Amount of organic fertilizer produced (kilograms)
Amount of food scraps donated to the community
(kilograms)
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of sustainable waste management. It is another
important step in driving the organization towards being
environmentally and socially friendly in the long term.
Our target is to reduce the amount of organic waste
from buildings by no less than 400 kilograms per year
and to produce at least 200 kilograms of fertilizer from
organic waste per year.

Waste disposal

Employees’ process by

food scraps

Organic

a waste disposal fertilizer to

=4 Machine installed
behind the

nourish trees

cafeteria kitchen

Target: Reduce the amount of organic waste from
buildings by no less than 400 kilograms per year
and produce at least 200 kilograms of fertilizer from

or

ganic waste per year.

2024 (January-December)

193 654
88 212
105 432
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Amarin TV Waste Separation Project for Recycling
(Phase 1) to Reduce Greenhouse Gas Emissions

Amarin Television Co., Ltd. implemented the Waste
Separation for Recycling Project (Phase 1), which was
a waste management measure that focused on using

resources efficiently and reducing environmental
impacts by setting up a specific area for separating
white paper to allow employees to dispose paper
in the designated area, which housekeepers would
then collect and store white paper, cardboard paper,



scrap paper, plastic bottles, and scrap metal resulting
from activities within the organization into sacks to
be taken into the recycling process.

Every month, the staff recorded the amount of
recyclable waste collected before selling it to buyers
twice a month for further processing and utilization,
which helped to reduce the amount of waste that
requires disposal and reduce greenhouse gas

Performance Results:
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emissions from burning or landfilling waste.

This project is part of Amarin TV's commitment
to promote sustainable waste management and
reduce environmental impacts through recycling
practices, which help reduce greenhouse gas
emissions and support environmentally friendly
business practices in the long term.

-
~ Fit
> e

s 'st:ﬂ;‘nh-
2024 - :
e ey errieed v e

e Project duration:

e Amount of paper waste that can be separated for

certification (kilograms)
e Amount of greenhouse gas emission reduction
(kilograms of carbon dioxide equivalents)
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(4) Greenhouse Gas Management

The Company realizes the importance of greenhouse
gas management to reduce environmental impacts
and strives toward the Sustainable Development
Goals (SDGs). Although the Company currently has
no concrete calculation of greenhouse gas emission
reduction, it has carried out proactive activities to
support the reduction of greenhouse gas emission
and promote the efficient use of resources as part of
its social and environmental responsibility.

2024 Target: Activities to reduce greenhouse gases and
certification for greenhouse gas emission reduction from
an international organization, with a goal to increase the
ability to reduce greenhouse gas emissions more than
the base year.

The Company is committed to developing strategies
and practices to reduce greenhouse gas emissions
more concretely in the future, with the goal of
determining the organization's greenhouse gas
emissions and strengthening environmental management
measures for maximum efficiency in line with the SDGs
and socially and environmentally responsible business
practices.

Activities to Reduce Greenhouse Gas Emissions in 2024

The Company initiated and implemented various projects
that help reduce greenhouse gas emissions in business
operations and create environmental consciousness in
the organization and society as follows:

1. Amarin Merit-Making and Happiness Promotion
Project: Monk Robes from Recycled Plastic Bottles
to reduce plastic waste by recycling plastic bottles
into robes for Buddhist monks and reducing
the burning of plastics that cause pollution and
greenhouse gases.

2. Project to Turn Food Waste into Organic Fertilizer
to Reduce Landfill to reduce the amount of food
waste that requires disposal in landfills, which are
a source of methane gas (CH4), a greenhouse
gas with high potential to cause global warming.
Although not yet certified for emissions reductions,
it is an important step towards reducing the impact
of organic waste

3. Clean Solar Energy Project focuses on using
renewable energy to replace electricity from fuel
and reduce carbon dioxide (COg) emissions, which
is the main greenhouse gas. Although not officially
certified, it is a solution that can help reduce energy
costs and environmental impact.

SYNERGY FOR
SUSTAINABILITY
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4. Amarin TV Waste Separation Project for Recycling
(Phase 1) to Reduce Greenhouse Gas Emissions
is a waste separation project for recycling, which
helps reduce the amount of waste that requires
disposal and reduces greenhouse gas emissions
from burning or burying waste, thereby being
a significant contribution toward helping to
sustainably reduce the use of natural resources
and environmental impacts.

Greenhouse Gas Emissions Reduction Certification

From the implementation of environmental projects,
the Company has received certification for greenhouse
gas emissions reduction from the Thai Greenhouse
Gas Management Organization (Public Organization)
in 2 projects as follows:

- Monk Robes from Recycled Plastic Bottles Project.
- Amarin TV Waste Separation Project for Recycling
(Phase 1).

Greenhouse Gas Reduction Plan in 2025

To make greenhouse gas management more tangible,
the Company has the following operational plans for
2025:

1. Assessment and Calculation of Greenhouse Gas
Emissions

e (Conduct data collection and assessment
of greenhouse gas emissions in production

processes and related activities.

e Develop systematic approaches for reducing
greenhouse gas emissions.

2. Expansion of Greenhouse Gas Reduction Projects

e |Increase the use of clean energy from sunlight
in office and factory areas.

e Develop a more efficient waste management
system to reduce waste that needs to be buried.

e Promote greater recycling and reuse of materials.

3. Request for Certification of Greenhouse Gas
Emissions Reduction

e Apply for additional certification for projects
with the potential to reduce greenhouse gases,
such as the solar energy project and project to
convert food waste into organic fertilizer.

e |mprove processes to meet internationally
accepted standards.

4. Creating Awareness and Engagement Among
Employees and Stakeholders

e Organize training and create awareness among
employees at all levels about greenhouse gas
reduction.

e orate with business partners and allies to
develop environmentally friendly solutions.

Performance Results: Amount of Greenhouse Gas Emission Reduction

e Amarin Merit-Making and Happiness Promotion Project:

Monk Robes from Recycled Plastic Bottles, Thai Greenhouse

Gas Management Organization (Public Organization) (kilograms

of carbon dioxide equivalents)

e Amarin TV Waste Separation Project for Recycling (Phase 1)

(kilograms of carbon dioxide equivalents)

e Clean Solar Energy Project (kilograms of carbon dioxide

equivalents)

Total (kilograms of carbon dioxide equivalents)

92.00 185.00 247.00
N/A N/A 26,147.00
N/A 212,596.99 505,191.65

92.00 212,781.99 531,585.65
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(5) Activities to Promote Environmental, Climate
Change and Energy Management Knowledge and
Awareness

The Company promotes training, organizes activities
and disseminates campaign media to employees to
provide knowledge, create awareness of environmental
responsibility and adjust behavior in using energy and
resources at work and in daily life to be beneficial and
worthwhile.

2024 Target: Amarin Group aimed to organize no less
than 4 training or seminar activities annually covering

56-1 One Report
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environmental, climate change and energy topics.

In fiscal year 2024, the Company encouraged Amarin
Group’s employees to participate in or carry out activities
to provide knowledge and create awareness on the
environment, climate change, and energy management,
including requiring Amarin Group’s employees to review
their practices on environmental and energy management
in accordance with the Company's sustainability
management framework in addition to completing
an assessment form. The training plan is as follows:

Annual Environmental Management Knowledge Training Plan

Training Topics

Training Schedule for 2024

1. Environmental Safety in the Workplace = X X
2. Integrated Pest Management (IPM) X

3. Basic Chemical Knowledge and
Emergency Drills for Chemical Spills

4.  Techniques for Electricity Cost Reduction
in the Compressed Air System

5. Development of Personnel for
Energy Responsibility at the General
Factory Level

6. Development of Personnel for
Energy Responsibility at the Senior
Electrical Theory Level

7. Climate Change Measurement &
Management

8.  Calibration of Industrial Measurement
Instruments

9. Basic Carbon Footprint Knowledge

10. ESG in the Boardroom: A Practical
Guide for Board (ESG), 5" Batch

11. Sustainable Waste Management X

X X X X X X X X X X

SYNERGY FOR
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Performance Results:

In 2024, activities were organized to provide knowledge and create awareness about the environment, climate

change and energy management totaling 11 courses with 233 participants, which was in line with the goal of

no less than 4 courses per year. The details are as follows:

Number of

Course Name Type Employees
Trained (people)
1. Environmental Safety in the Workplace In-house training. 175 people
2. Integrated Pest Management (IPM) In-house training. 23 people
3. Basic Chemical Knowledge and Emergency Drills for Chemical Spills In-house training. 21 people
4. Techniques for Electricity Cost Reduction in the Compressed Air System Outsourced training. 2 people
5. Development of Personnel for Energy Responsibility at the General Factory Level Outsourced training. 1 people

6. Development of Personnel for Energy Responsibility at the Senior Electrical

Theory Level Outsourced training. 1 people
7. Climate Change Measurement & Management Outsourced training. 1 people
8.  Calibration of Industrial Measurement Instruments Outsourced training. 2 people
9. Basic Carbon Footprint Knowledge Outsourced training. 2 people
10. ESG in the Boardroom: A Practical Guide for Board (ESG), 5" Batch Outsourced training. 1 people
11. Sustainable Waste Management In-house training. 4 people

(6) Communication to Raise Awareness about
Environmental Management Practices through News
Programs, Variety Shows and Dramas

As a media company, Amarin Group presents content
by integrating environmental content into the contents of
news programs, variety programs and dramas on various
channels, including Amarin TV Channel 34HD. The aim
is to provide viewers with entertainment, information and
news that will lead to an understanding about participation
in nature and environmental conservation as follows:

e On October 28, 2024 Amarin TV Channel 34
broadcasted a special program on the topic
“Uncovering the Department of Climate Change’s
Policy towards Sustainability,” which presented
the mission and policy of Department of Climate
Change and Environment in dealing with the country’s
climate change problem
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e Seminar on Economic Sustainability: Amarin TV
organized a seminar on the topic "ECONOMIC
SUSTAINABILITY: Uncovering the Secret Formula
to Turn a Crisis into Sustainable Wealth" at the
Sustainability Expo 2024 (SX 2024) on 5 October



2024 at the Queen Sirikit National Convention
Center. The seminar focused on presenting
approaches and perspectives for adapting and
creating economic sustainability in an era of crises.
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Presentation of Articles on Sustainability: Amarin

TV presented news and articles related to
sustainability through an online platform

- oA

under the topic “Sustainability” on the website
(https://www.amarintv.com/spotlight/sustainability).
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Contents were presented about sustainability in
various dimensions such as environment, society
and economy, and articles and news updates
were featured on important issues such as climate
change, innovation for sustainability and green
urban development. The program also presented
news and articles related to various aspects of
sustainability to enhance readers' knowledge and
understanding. Examples of interesting articles
in 2024 include “Exploring 3 Perspectives: The
Secret Formulas for Turning Crisis into Sustainable
Wealth”, which presented ideas from experts on
how to adapt and create economic sustainability
in times of crisis (amarintv.com); “Adapting to
a World in Crisis: Restoring Natural Balance and
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Coping with Climate Chang,” which discussed
designs and adaptation to cope with climate
change (amarintv.com); and “SX 2024 and a Path
to a Sustainable Future: Green City Smart City,”
which explored approaches to sustainable urban
development and the use of technology to create
smart cities (amarintv.com).

Exhibition Booth at Sustainability Expo 2024:
Amarin TV was packed with 10 days of
environmentally-conscious fun at the SUSTAINABILITY
EXPO 2024, the largest sustainability expo in
ASEAN under the concept “GOOD BALANCE,
BETTER WORLD" to create sufficiency and
sustainability for a better world.

In addition, the Amarin TV channel continuously
presents content about the environment and
sustainability through various programs and articles.

Stage Talk: Creating a Sustainable Organization
with HR Sustainability, Amarin TV booth at
SUSTAINABILITY EXPO 2024.
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3.4 Sustainability Management
In the Social Dimension

3.4.1 Social Policies and Practices

Amarin recognizes its role and responsibility as a media
producer, particularly informative and entertaining content
to audiences with a strong sense of accountability.
The Company is committed to creating high-quality and
widely popular news programs, dramas, and variety shows
that reach all regions, ensuring equal access to media.
This commitment is upheld on the foundation of professional
ethics, aiming to enhance and elevate the quality of
life for people in Thai society while also serving as
a bridge between Thai society and the global community.
Furthermore, the Company actively participates in various
social development initiatives and provides assistance to
those in need. The Company offers platforms for public
opinion and serves as a vital voice for the Thai people,
fostering a stronger society that is prepared to grow and
progress together.

The Company maintains fair, equal, and non-discriminatory
labor practices in all aspects of internal organizational
operations, including employment, remuneration, promotions,
training, and employee development. These principles
apply regardless of gender, age, educational background,
race, or religion. The Company also ensures the well-being,
safety, and occupational health of its employees, business
partners, communities, and society at large. Additionally,
it respects human rights, conducts responsible production
and service practices for customers, and actively
participates in community and social development.

United Nations Sustainable Development Goals

(Sustainable Development Goals)

SDG 3 QuALITY
Good Health and RN
Well-being

irp i TV SDG 8

el Decent Work and

Economic Growth

SDG 16
Peace, Justice

1 PEACE, JUSTRCE
AND STROKG
IRSTITUTIONS

and Strong Institutions

SDG 4
Quality Education

~ Sustainable Cities
and Communities

The Company follows the United Nations Guiding
Principles on Business and Human Rights and adheres to
national human rights principles, including the Thai Labor
Standards and the Thai Corporate Social Responsibility
Standard (TLS 8001-2553), issued by the Ministry of
Labor. These principles are strictly applied throughout
the value chain. To reinforce sustainable business
operations, the Company has established Environmental,
Energy, and Social Management Policies, as well as Human
Rights Policies, to promote best practices throughout
the business value chain. These policies are reviewed at
least annually and are publicly available on the Company’s
website: https://amarin.co.th/sustainability

Additionally, the Company places the highest importance
on its customers, as they are the heart of the
organization and valued supporters who drive the
Company's stable growth. With a steadfast commitment,
we strive to conduct business that fully meets customer
needs by offering the highest quality products, content,
and services while continuously enhancing our standards
to align with the evolving Thai and global society. We
focus on continuous adaptation to keep pace with
customer expectations, creating the best possible
experiences and delivering genuine value with
professionalism and utmost dedication. Our goal is to
achieve “The Highest Customer Satisfaction” across all
dimensions of our service.

The Company Amarin Group advances its social
initiatives in alignment with the United Nations
Sustainable Development Goals (SDGs) to build trust
among stakeholders throughout the value chain while
fostering the organization’s sustainable growth, as follows:

SDG 5
Gender Equality

SDG 12
Responsible
Consumption and
Production
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Goals for 2024

The Company has assessed human rights risks covering all of its business activities, which accounts for 100%.
These are divided into two main groups:

e Group 1: Related to core business activities, such as product and service operations.
e Group 2: Supportive business activities, including partnerships, employees, customers, society and
communities, and shareholders.

Social Practices

The Company believes that prioritizing employees is akin to building a strong foundation for the business. Providing
fair benefits, promoting work—life balance, and creating a safe working environment will help employees perform
effectively. Additionally, the Company emphasizes delivering quality products and services that meet customer

needs and create the best experiences. Therefore, the following social practices have been established:

Employee Care:
Creating a Work
Environment Filled
with Value

Customer Care:
Focusing on Quality,
Service, and Satisfaction

Building Relationships
for a Good Quality of Life

Implementing
Cybersecurity Measures
to Protect Customer
Data and Privacy

Promoting Fairness
in the Supply Chain
(Fair Supply Chain)

Developing employee potential by supporting lifelong learning and training, providing career
advancement opportunities, promoting diverse work experiences, and offering opportunities
to talented individuals from all groups.

Encouraging equality and diversity (Diversity & Inclusion) without discrimination based on
gender, race, or religion, and implementing measures against workplace harassment and
intimidation.

Adapting to the context of both Thai and global society by offering products and services
that align with consumer lifestyles and behaviors, developing technology and innovation to
meet customer needs, and promoting transparency in product and service information.

Enhancing accessible and convenient communication channels, as well as listening to
customer feedback and complaints to continuously improve the organization.

Focusing on developing processes to build engagement with stakeholders, understanding
their expectations to effectively respond to the needs of each stakeholder group.

Supporting community development projects in education, public health, and the environment,
as well as providing assistance to underprivileged individuals.

Promoting local employment, all of which contribute to building a strong and sustainable
society.

Participating in relief activities and listening to community voices through the organization’s
complaint channels to foster relationships, reduce concerns, and create shared value, ensuring
resilience and sustainable self-development.

Establishing cybersecurity and data privacy policies to safeguard customer and organizational
data, employing data encryption to prevent data theft, updating software and networks to
protect against threats, and installing advanced Firewall and Antivirus systems.

Defining a privacy policy and complying with personal data protection laws (PDPA).

Prohibiting child labor and forced labor.

Respecting the rights of small business owners and local communities.

SYNERGY FOR 11 3
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(1) Fair Treatment of Employees and Workers

3.4.2 Social Dimension Performance

The Company places great importance on human rights
and labor responsibility, adhering strictly to the principles
of fairness, transparency, and respect for the dignity of
employees at all levels. The Company is committed to
creating a safe, equal, and non-discriminatory working
environment to promote the well-being of employees
and society as a whole.

(1.1) Human Rights Responsibility.

To promote respect for human rights and labor
practices across the organization and to ensure that
all employees and stakeholders, including vulnerable
groups such as women, children, indigenous peoples,
migrant workers, third-party contracted labor, local
communities, LGBTQI+ groups, people with disabilities,
pregnant women, and the elderly, are treated with
dignity, protected, and receive equal and fair basic
rights, the Company has established the following
guidelines:

1. Respect and Compliance: Adhere strictly to
company regulations and applicable national and
international laws.

N

Monitoring and Risk Assessment: Regularly monitor,
evaluate, and assess human rights risks and
impacts while setting appropriate risk management
measures. Each department is responsible for
overseeing and managing risks within its area of
responsibility.

3. Communication Channels: Develop two-way
communication channels and train employees at
all levels to promote knowledge and understanding
of human rights and labor practices, preventing
human rights violations and labor practice
breaches, particularly discrimination and

harassment, including sexual and other forms.

This also allows employees and stakeholders to

voice concerns, provide feedback, and report

human rights violations.

4. Complaint and Investigation Process: Establish
a process to investigate complaints related to
human rights, once reported by employees or
stakeholders and report to senior management for
action. If an investigation is initiated, all employees
must fully cooperate with internal and external
authorities. Violations of this policy by management
or employees will result in disciplinary action per
the Company regulations. Dismissal may occur
if an employee’s performance is below standards
after attempts to improve or for serious violations

unrelated to discrimination and harassment.

5. Employee Welfare Suggestions: Provide a process
for employees to propose additional benefits
beyond legal requirements to employers. Support
the rights to freedom of association, collective
bargaining, and freedom of expression through the
Company’s welfare committee, with reports sub
mitted to senior management for approval. Ensure
no restrictions on personal freedom of speech
or political participation.

6. Community Rights and Freedoms: Respect the
rights and freedoms of the community and provide
opportunities for feedback, especially from vulnerable
groups, minorities, and indigenous people. Evaluate
community-related activities transparently, equally,
without discrimination, and in compliance with
the law, while respecting and protecting land rights
for local farmers and communities. Manage land
resources appropriately to reduce negative impacts
on local communities.

7. Supply Chain Responsibility: Ensure that business
partners, suppliers, contractors, and business
allies adhere to human rights practices in their
operations, such as monitoring raw material sourcing,
production processes, and transportation in line
with human rights principles throughout the supply
chain. Sourcing from organizations or individuals
involved in illegal activities, human rights violations,

or terrorism is strictly prohibited.



8. Ethical Business Participation: Encourage business
partners, suppliers, contractors, and business allies
to operate ethically and responsibly. The Company
also provides knowledge-sharing activities such as
training programs to enhance both its own and its
partners’ competitiveness and sustainable business
practices. Examples include briefing sessions on
preparing for business negotiations with external
agencies, ethics meetings, and sustainability
business practices for partners, along with self-
assessment training on sustainability.

In 2024, the Company’s commitment to respecting
human rights was clearly reflected through its policies

in managing various important areas, such as:

- Corporate governance policy

- Non-discrimination and anti-harassment policy

- Sustainability management policy

- Human rights policy

- Supply chain management policy

- Occupational health, safety, and work
environment policy

- Procurement policy

- Board diversity policy

- Personal data protection policy for Amarin
Corporations Public Company Limited and its
subsidiaries

- Personal data protection policy for employees of
Amarin Corporations Public Company Limited
and its subsidiaries

- Business ethics

- Partner ethics

- Investor relations ethics

Human Rights Due Diligence in Business Processes

The Company has implemented a human rights due
diligence process as a continuous risk management
practice. The purpose is to identify, prevent, mitigate,
and assess how the Company addresses the human
rights impacts arising from its business activities.
This process follows the Human Rights Due Diligence
steps, which consist of five stages in accordance with
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the UN Guiding Principles on Business and Human
Rights (UNGP).

Comprehensive Human Rights Due Diligence Process

The Company is committed to respecting the human

1. Commitment
Declaration of the Company’s Policy and
Principles on Respect for Human Rights

rights of all stakeholders. The Company has issued
a human rights policy and established practices for
the board of directors, executives, and employees,
including contracted or temporary employees (collectively
referred to as “employees”), to adhere to and follow
the human rights policy, while respecting individual
privacy and human dignity. This policy covers respect
for human rights and outlines the Company’s
expectations for the compliance with these rights
not only in the Company’s operations but also for its
subsidiaries, partners, suppliers, and stakeholders.
For more details, the policy can be accessed at
https://amarin.co.th/sustainability or

Human rights policy

E| 2. Instilling Organizational Values

&&& Instilling Organizational Values

rights among its personnel through communication,

The Company fosters respect for human

education, and employee training on business
relationships to prevent risks that may lead to negative
impacts from company activities.

3. Impact Assessment
Assessing Actual and Potential
Impacts from Company Activities

The Company conducts human rights risk assessments
to identify actual and potential risks arising from
its involvement in or business relationships. This
assessment considers both internal and external
stakeholders who may be directly or indirectly affected
by the Company’s business activities throughout the

SYNERGY FOR
SUSTAINABILITY
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supply chain. Additionally, the Company takes into account
vulnerable groups such as forced laborers, women,
children, indigenous peoples, migrant workers,
and local communities that may be associated with
business activities in the human rights risk assessment
process. This includes risks related to pay equity
and discrimination. In 2024, the Company conducted
a human rights risk assessment covering 100% of its

4. Integration

business activities, categorized into two main groups:

e Core Business Activities — Operations related to

products and services.

e Supporting Business Activities — Covering partners,
employees, customers, society and communities,

and shareholders.

Integration of policies with evaluation, including internal and external control mechanisms.

Key Stakeholders Significantly Affected

=
1. Procurement of Raw Materials/ @
Content
e Business partners, suppliers @D
of raw materials and services,
and trade representatives
e Executives, employees of AMARIN
e Creators, program producers, writers, actors

e  Community and society

2. Production Process and Product/

Service Development

e Executives, employees of AMARIN

e Shareholders/investors

e Media consumers, fans, members

e Community and society

e Government agencies (including regulatory
bodies such as SEC, NBTC, and network
operators)

e Partners/Partners/Licensees/Operators in
the same industry

3. Product/Service Distribution
e Business partners, product/
service distributors, and Trade
creditor

e Community and society

4. Product/Service Marketing and

Distribution

e Customers, agents, product and
Owners of products that purchase
advertising time, program sponsors

e Partners/Licensees/Operators in the same
industry

e Shareholders/Investors

®
&

e Government sector

e Thought leaders

e Licensor of the trademark

e Community and society

e Business partners

e Executives, employees of AMARIN

5. Customer Feedback and

After-Sales Service

e Executives, employees of AMARIN

e Media

e Community and society

e Shareholders/Investors

e Producers, Program Producers, Actors

e Media consumers, Fans, Members

e QOperators in the same industry and related
professional associations

e Government sector, Civil society, Charitable
organizations, Regulatory bodies
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Step 1: Identifying Human Rights Risk Issues in the Supply Chain

The Company conducts a human rights risk assessment (HRRA) to identify key issues related to the Company’s
business activities throughout the value chain. This assessment covers 100% of the business areas and 100%
of the business activities, consisting of four main areas:

1. Employee Rights Covering workplace environment, occupational health and safety, non-discrimination,
freedom of association and collective bargaining, child labor, and forced labor.

2. Community Rights  Covering standards of living and quality of life, occupational health and safety for
communities, waste management, and hazardous materials.

3. Customer Rights Covering customer privacy protection and non-discrimination against customers.
4. Partner Rights Covering partner code of conduct and confidentiality protection for business partners.
Step 2: Risk Ranking

The Company assesses the level of human rights risks using impact and likelihood criteria to determine
the ranking of these risks. This assessment follows the same principles as the Company’s risk management
policy, categorizing risks into four levels: Very High, High, Medium, and Low. Each risk level is defined based
on severity and impact as follows:

4 / Very High Severe human rights violations occur and gain public awareness at a regional
level, significantly impacting the Company’s professional image, which can lead to
shareholder withdrawals or a revenue decline of more than 5%.

3 / High Serious human rights violations occur and gain public awareness at a national
level, affecting the Company’s professional image and resulting in an overall
revenue decline of 1 to 5%.

2 / Medium Human rights violations occur within the organization and become known to certain
public groups, impacting the Company’s professional image without affecting
overall revenue.

1/ Low Unintentional or unknowing human rights violations occur within the organization,
with no public awareness and no impact on the Company’s image or revenue.

From the 2024 human rights risk assessment, which marks the first evaluation conducted to consider current
and potential future risks, the assessment covers the rights of employees, partners, contractors, communities,
and customers/consumers. It also includes key issues related to working conditions, occupational safety and
health, discrimination and harassment, illegal labor use, standards of living, and data privacy. The assessment
identified salient human rights issues in the business sector, including: 1) workplace accidents and 2) inadequate
personal protective equipment (PPE). Additionally, the Company conducted a human rights risk assessment
for Tier 1 suppliers, identifying key issues such as occupational safety training, inspection of work equipment
and emergency response equipment, and fire evacuation drills. The Company encourages suppliers to
develop comprehensive prevention and remediation measures for identified human rights issues, ensuring
full coverage across all Tier 1 suppliers.

SYNERGY FOR 117
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Step 3: Risk Management

The Company has implemented measures to mitigate the impact of potential human rights risks, categorizing
management levels as follows:

4 . Very high (score range 17-25)
An unacceptable level of risk that requires immediate action to manage the risk in
s . . . order to eventually reduce it to an acceptable level.
g High (score range 10-16)
E‘ 2 An unacceptable level of risk that must be monitored and managed in order to reduce

1 2 3 4

the risk to an acceptable level.

Medium (score range 6-9)
A level of risk that is somewhat acceptable, but efforts should still be made to
reduce the risk to a lower level.

) . Low (score range 1-5)
The opportunity to occur

An acceptable level of risk that does not require constant control, or only requires
. Very high High . Medium . Low Normal control during the established operational procedures, with periodic
monitoring of the risk level.

Preventive and Impact Mitigation Measures for High-Risk Human Rights Issues

Within the Scope of Responsibility of the Corporate Group

Rights Holder Employees of the Company and Group of Companies

Issues with High Risk Safety and Health
e Assessment of accidents during work, including accidents from production
machinery, falling product delivery or falling from ladders, falling objects or
products from heights, accidents from forklift collisions, knife wound
e Assessment of inappropriate Personal Protective Equipment (PPE), such as safety

shoes

Prevention Measures and Affected e Safety Manual
Persons e (Conduct safety analysis in work operations
e Provide training on hygiene and safety for employees
e Provide safe driving training on roads for employees
e Provide Personal Protective Equipment and lifting aids for employees
e Monthly inspection of Personal Protective Equipment by the Occupational Health,
Safety and Environment (OHS&E) Committee and inspection before each use

by line managers

Integration of Measures e Corporate Policies (e.g. safety policy, occupational health and safety, and work
environment, and human rights)
e Regulations for the workplace
e Occupational Health, Safety and Environment (OHS&E) Committee
e Announcement of Automotive Safety Performance Targets

e Work Performance Standards



5. Monitoring and Review

Since the human rights risk issues related to the
Company’s operations may change as activities and
stakeholder groups change, the Company regularly
reviews human rights risk issues and mitigation and
preventive measures for human rights risks. The
Company establishes indicators to monitor and evaluate
the performance of the business, such as the percentage
of employees trained in human rights, the number of
complaints received, and the status of resolutions,
among others.

6. Communication and Reporting on Human Rights
Performance

The Company communicates and provides knowledge,
including training employees on business relationships
to prevent issues that pose a risk of negative impacts
through the Company’s activities. The Company also
reports its human rights performance annually through
the sustainability report or the Company’s website
communication channels. Additional details on human
rights information can be found on the Company’s
website.

7. Engagement with Stakeholders

The Company engages with various stakeholders
both internally and externally, such as employees,
communities, government agencies, and civil soci-
ety organizations, to communicate the results of the
Company’s human rights operations.

8. Remediation and Complaint Handling

The Company is fully aware that its business activities
may support or be linked to human rights violations
of stakeholders involved. Therefore, the Company is
committed and strives to reduce the risks and violations
that may occur in order to fulfill its obligations. Regular
human rights risk assessments are part of the
Company’s business activities.

The Company also implements impact mitigation
measures with the objective of addressing and reducing
the likelihood of human rights violations that may
arise from the Company’s business activities. In the
event of a human rights violation, the Company has
a fair investigation process and disciplinary measures
as follows:
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- Low Risk Level: Verbal or written warning
- Medium Risk Level: Suspension
- High Risk Level: Suspension and consideration
of no salary adjustment
- Very High Risk Level: Termination
And
organization, the Company will establish an investigation

if a human rights violation occurs within the

committee to find the facts and implement appropriate
disciplinary measures that align with the level of risk
and impact transparently and fairly, as promptly as
possible. This includes requiring supervisors in the
department where the violation occurred to closely
monitor the situation within the department after the
incident and report to the legal office and operations
oversight, as well as the Company’s board of directors.
This is to prevent and mitigate any residual risks that
may remain, ensuring that the measures taken to
address the risks are effective and result in a reduction
of the risks to an acceptable level.

Complaint Reporting Channel

Amarin Corporations Public Company Limited

Address: 378 Chaiyapruek Road, Taling Chan Subdistrict,
Taling Chan District, Bangkok 10170

Phone: 0 2422 9999 / The Office of Legal and
Conpliance
Email: secretary@amarin.co.th

Key Performance Results for the Year 2024:

Human Rights Assessment
Areas of Operation and Business Activities of the

Company

100 59.95 100
% % %

of FTEs identified of FTEs identified

with

of FTEs received

assessment of  with human rights impacts

risks and impacts risks Printing and implemented

on human rights Automotive resolutions

Note: FTEs stand for Full-Time Equivalents, which

means the number of full-time equivalent employees.
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Key High-Risk Issues
Employee safety and health, impacts of work in the
printing and automotive departments.

Impact Mitigation and Resolution Measures
Amrin assures that appropriate corrective actions will
be taken in cases of human rights violations through

e Accidents during work issue, including accidents monitoring, inspection, preventive measures planning,

from production machinery, falling product delivery
or falling from ladders, falling objects or products

consultation, and continuous reporting to ensure
that stakeholders affected by human rights violations

from heights, accidents from forklift collisions, knife ~ receive appropriate redress and to always mitigate

wound the damage caused. Establish reasonable penalties,

e Inappropriate Personal Protective Equipment (PPE) such as apologies, compensation for damages,

issue, such as safety shoes and safety helmets rehabilitation, monetary or non-monetary compensation,

punishment, prevention of hazard, such as a prohibition

Enhancing Awareness of Respect and Compliance order and guarantees against such cases, etc.

with Universal Human Rights Principles
9 P (1.2) Labor Responsibility

Trainin .
9 The Company recognizes the value of human resources

. as a crucial and sustainable element in business
The employee who received

100

% the training

operations, both at present and in the future, in all
forms of change. This is in response to the needs of

customers, society, and sustainable growth. Therefore,

Complaints and Cases of Human Rights Violations  the Company places importance on recruiting, selecting,

Human Harassment Violation of and developing the potential to care for well-being,
Rights Discrimination ~ ©or Sexual Indigenous create engagement, and align with the Company’s
Violations Harassment Peoples’ Rights

mission: “We work for the happiness and prosperity
of the society.”

O 00O

Case Case Case Case

Human Resources Management System

JAY

AMARIN
GROUP

Setting HR Policies, Planning, and

Strategies

2 Recruitment and Selection of Personnel

3 Performance Management and Personnel

Development

Amarin Group has a human resource management process related to activities in the business’s value chain,
starting from the formulation of policies, planning, and HR strategies, to recruitment and selection of person-
nel, performance management, employee development, rewards and retention, management and organization
of information, and concluding with the end of the employee’s tenure, all based on fair and equal treatment
of labor. Amarin Group will treat employees in matters such as employment, remuneration and benefits,
development and training, promotion or position changes, discipline and punishment, and termination or retirement,
based on ability and work performance rather than personal characteristics. The summary is as follows:
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1. Setting HR Policies, Planning, and Strategies

- Develop human resource management strategies
to enhance the efficiency of employee recruitment,
support business expansion and retain knowledgeable
and capable employees for the long term.

- Create a process for recruiting new employees and
developing personnel in collaboration with higher
education institutions that have academic cooperation
networks.

- Develop and expand recruitment channels and
publicity efforts to improve the efficiency of reaching
diverse job applicants.

- Support employees in training and skill development
to increase work potential and prepare for business
changes, while conducting activities that benefit
employees to create engagement and commitment
to the organization.

- Provide channels to receive complaints and listen
to feedback and suggestions from employees.

2. Recruitment and Selection of Personnel
Workforce Planning and Recruitment

The Company has an equal employment and termination
policy with clear, transparent practices, considering
the respect for human rights and fair treatment of labor.
The recruitment and hiring of employees considers
qualifications, education, knowledge, ability, and
experience of the applicants equally that match the
nature and position of the job. There is no discrimination,
and no restrictions placed on matters unrelated to the
work, such as gender, age, race, and religion. This policy
also applies to terminations, which will be conducted
in accordance with the law and employee regulations
with fairness.

Additionally, the Company conducts job analysis by
interviewing executives and employees to understand
the roles, duties, and responsibilities of each position
in the organization, as well as analyzing the necessary
qualifications for those positions. This analysis forms
the foundation for recruitment, performance evaluation,
and the planning and determination of an appropriate
workforce. In recruitment and selection, the Company
uses principles of transparency, fairness, and equality,
recruiting both internally and externally through a defined
process to ensure the selection of qualified and competent
candidates who meet the position requirements.
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The Company Also Develops Processes for Recruiting
New Employees and Training Personnel in Collabo-
ration with Higher Education Institutions

The main goal is to jointly support information sharing,
job recruitment publicity, and provide internship
opportunities for students and alumni of higher education
institutions. This includes organizing exchange activities
beneficial for knowledge development, innovation,
and human resource development, contributing to the
enhancement of human capital capabilities in areas of
expertise. Last year, students from 35 higher education
institutions, both public and private, joined the Company
for internships, and there are ongoing efforts to expand
partnerships with more institutions. Under this academic
collaboration, the Company organizes various projects
and activities in a more continuous and concrete
manner, including:

- Open house projects welcoming students and
pupils from various institutions to observe career
fields of interest, such as literature, children’s
books, and the design and production of printed
media. For example:

- Mahidol Wittayanusorn School

(January 17, 2024).

sy dvarvid pmdmibou
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- King Mongkut's University of Technology
Thonburi and Chulalongkorn University
(on March 13, 2024)

SYNERGY FOR 12—]
SUSTAINABILITY



56-1 One Report
Amarin Corporations Public Company Limited

- Kasetsart Un|ver3|ty (on April 4, 2024)

futidoutu
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Develop and Expand Recruitment and Publicity Channels
To enhance the efficiency of reaching a diverse pool
of job applicants, in addition to publicizing through the
Company’s social media platforms such as Facebook,
Instagram, and Line, the Company also participates in job
fairs in collaboration with network organizations. Apart from
promoting job vacancies, the Company is also involved
in giving special lectures and offering advice to students
about job application preparation and techniques to align
with job market demands. The Company provides these
insights to university graduates, as well as contributing
to lectures on subjects related to organizational behavior
and human resource management.

- Job application and internship recruitment program
at the Job Fair held at Mahidol University, Salaya,
which received significant interest from students,
both for internships and full-time employment.

- Ms. Sasichapa Maipumma, Senior Director of Human
Resources, gave a lecture on organizational behavior
and building organizational culture in the HRM-204
course: Organizational Behavior and Human
Resource Management — Thailand-Japan Comparison.
Thai-Japanese Institute of Technology (September
12, 2024).
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Equal Employment Opportunities, Non-Discrimination,
and Inclusivity for People with Disabilities and
Disadvantaged Groups

The Company has a policy for recruitment and selection
processes that prioritizes knowledge, skills, and
suitability for the duties and responsibilities of the
position. The recruitment and selection process
is conducted transparently and fairly, with no
discrimination (non-discrimination). It offers equal
opportunities for anyone interested applying for
selection on an equal and fair basis (Equal Employment

Opportunity), without distinguishing based on race,
religion, gender, sexual orientation, origin, physical
disabilities that do not hinder the ability to perform
the tasks of the open position.

Diverse and Equal Employment

The Company is committed to respecting the diversity
of employees, striving to treat all employees equally,
without discrimination based on race, nationality,
skin color, religion, gender, sexual preference, age,
including individuals with disabilities, and basic human
rights. The Company also supports gender equality,
ensuring equal career advancement opportunities and
remuneration between male and female employees,
with no discrimination. The Company also listens to
diverse perspectives related to sexual orientation.

Managing Diversity, Equality, and Coexistence

The Company recognizes the power of synergy that
arises from managing and integrating employees
from various regions across the country. Despite
having different cultural backgrounds, when united
under a common culture and shaped by AMARIN
DNA, this diversity can create a strong driving force



for the organization. AMARIN DNA will promote
a working environment full of happiness, efficiency,
creativity, and innovation, offering employees the
opportunity to showcase their highest potential.
It will also help enhance the Company’s image and the
pride of employees, which will contribute to retaining
and attracting talented and ethical personnel to join
the organization.

The Company believes that the collective power arising
from diversity is a key factor in driving the organization
to grow steadily and create continuous progress.
Employees with different perspectives and experiences
can complement each other, creating synergy
that adds value and leads to valuable innovations.
Therefore, the proper management of diversity and
openness to differences is crucial to attracting and
retaining quality personnel, while unlocking the full
potential of employees, which will be an important
driving force toward the organization’s sustainable
success. The following guidelines are implemented:

1. Treat all colleagues equally, respect diversity and
differences, and create a working environment that
fosters equality, free from discrimination, bias, or
actions that create inequality.

2. Respect differences in attitudes, cultures, beliefs,
language, race, nationality, gender, sexual preference,
sexual identity, abilities, health, social status, skills,
and other personal characteristics.

3. Promote coexistence with colleagues with disabilities,
both visible and invisible, and provide appropriate
accommodations for employees with disabilities to
carry out their work duties.

4. Ensure equal protection for the health, well-being,
and safety of all employees.

5. Provide equal opportunities and consider diversity
in recruiting, hiring, selecting, and employing personnel,
based on qualifications, knowledge, skills, and relevant
experience, without bias or judgment based on
personal characteristics.

6. Create opportunities for diverse applicants by using
neutral language in job announcements and
descriptions, making the responsibilities and job

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.
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requirements clear, and translating them into other
languages, including local languages.

Establish fair criteria for compensating individuals at
each position level.

Consider diversity and equality when determining
benefits and welfare for employees.

Provide equal opportunities for all employees to
transfer and grow in their career paths.

Consider qualifications, knowledge, skills, relevant
experience, and diversity when appointing, promoting,
or transferring employees.

Offer all employees equal access to training and skill
development opportunities.

Provide orientation and continuous training on
diversity, equality, and coexistence for employees
at all levels to raise awareness and understanding
of these matters.

Encourage executives at all levels to communicate
and promote acceptance of differences and
coexistence within the organization.

Monitor, evaluate, and review the promotion of
diversity, equality, and coexistence practices.

Provide channels for employees at all levels to
express feedback, complaints, or grievances equally,
ensuring diverse perspectives are heard and
protecting whistleblowers/complainants.

Implement transparent and fair investigation
processes with appropriate remedies.

Support and collaborate with government agencies,
non-governmental organizations (NGOs), educational
institutions, communities, and other stakeholders to
conduct projects promoting diversity, equality, and
coexistence.

Continuously communicate and raise awareness
about diversity, equality, and coexistence to partners,
business allies, consumers, and stakeholders.

Disclose the results of diversity, equality, and
coexistence practices through sustainability
reports or other relevant disclosure documents to
stakeholders annually.

SYNERGY FOR
SUSTAINABILITY
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Corporate Culture: The Collective Power of Success for Sustainable Growth: AMARIN DNA

The Company believes that in today’s fast-changing business world, “corporate culture” is the key factor that
defines the direction of work and creates the organization’s identity. “AMARIN DNA” represents the core values
that Amarin Corporations Public Company Limited upholds and instills in all employees, ensuring that everyone

works in the same direction and creates “synergy” that drives the organization to success.

“AMARIN DNA” consists of four core values that the Company wants everyone to embrace in order to achieve

positive results in working together, including:

1. Friendliness

The Foundation of Cooperation
The success of an organization is not achieved by
one person alone, but by the cooperation of everyone.
“Friendliness” is therefore a fundamental foundation
that helps create a positive working environment.
Amarin employees are instilled with good manners, polite
speech, mutual respect, and a willingness to help others.
These qualities are reflected in smiles, greetings, and
the warmth that connects everyone together. When an
organization is filled with friendly personnel, cooperation

and teamwork will occur smoothly and efficiently.

3. Curiosity

Continuous Learning and Development

Knowledge is the power that drives individuals and
organizations forward. Therefore, Amarin employees
must always have the “spirit of curiosity” and not remain
stagnant with their existing knowledge. They must seek
new knowledge to develop their skills. The organization
encourages employees to cultivate a love for reading,
studying, researching, and asking meaningful questions
to foster deep learning that can be practically applied. The
expertise of each individual enhances the organization’s
capabilities and enables Amarin to remain competitive

in a rapidly changing market.

2. Agility
Proactive Work in an Era of Time Competition
Today’s business world demands “speed” and “accuracy.”
Working with agility means not just being fast but being fast
with efficiency. Amarin employees must exhibit proactive
behavior, be eager, punctual, manage time well, and
take immediate action when opportunities arise. They
also aim to eliminate unnecessary steps to ensure
smooth operations. Furthermore, the organization places
emphasis on good governance principles to ensure that

speed is achieved correctly and transparently

4. Focused on Success

Never Stop Until the Goal is Achieved
Success does not happen overnight; it requires
determination, dedication, and patience. Amarin employees
are instilled with the spirit of a “fighter” who does not give
up in the face of obstacles, does not lose heart when
faced with challenges, but instead uses these challenges
as a driving force to keep moving forward. The ability to
“hold on” and persist until the goal is reached is what
allows the Company to grow steadily and also inspires

colleagues to move toward shared success.u

When every employee embodies Friendliness, demonstrates Agility, fosters Curiosity, and is Focused on
Success, the organization will be able to create a strong “synergy” and lead Amarin to become a trusted
and reputable leading organization in society. These values not only help employees work efficiently but also

contribute to building a strong and unique corporate culture.

124



56-1 One Report
Amarin Corporations Public Company Limited

Performance Results: Employment that promotes equal opportunities, equity, fairness, and workforce diversity

Number of Employees Classified by Gender Unit 2022 2023 2024

Total number of employees Persons 2,169 2,255 2,282
Number of male employees Persons 926 923 909
Percentage of male employees % 42.96 40.93 39.83
Number of female employees Persons 1,243 1,332 1,373
Percentage of female employees % 57.31 59.07 60.17
Number of Employees Classified by Age Unit 2022 2023 2024

Number of employees under 30 years old Persons 575 613 609
Percentage of employees under 30 years old % 26.51 27.18 26.69
Number of employees aged 30—-50 years Persons 1,446 1,472 1,474
Percentage of employees aged 30—-50 years % 66.67 65.28 64.59
Number of employees over 50 years old Persons 148 170 199
Percentage of employees over 50 years old % 6.82 7.54 8.72
Number of Male Employees Classified by Age Unit 2022 2023 2024

Number of male employees under 30 years old Persons N/A 212 210
Percentage of male employees under 30 years old % N/A  22.97 23.10
Number of male employees aged 30-50 years Persons N/A 634 614
Percentage of male employees aged 30—50 years % N/A  68.69 67.55
Number of male employees over 50 years old Persons N/A 77 85
Percentage of male employees over 50 years old % N/A 8.34 9.35
Number of Female Employees Classified by Age Unit 2022 2023 2024

Number of female employees under 30 years old Persons N/A 401 399
Percentage of female employees under 30 years old % N/A 30.11 29.06
Number of female employees aged 30—50 years Persons N/A 838 860
Percentage of female employees aged 30—-50 years % N/A 62.91 62.64
Number of female employees over 50 years old Persons N/A 93 114
Percentage of female employees over 50 years old % N/A 6.98 8.30
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Number of Employees Classified by Position Level Unit 2022 2023 2024
Number of operational-level employees Persons N/A N/A 1,710
Percentage of operational-level employees % N/A N/A 74.93
Number of managerial-level employees Persons N/A N/A 521
Percentage of managerial-level employees % N/A N/A  22.83
Number of senior executives Persons N/A N/A 51
Percentage of senior executives % N/A N/A 2.23
Number of Male Employees Classified by Position Level Unit 2022 2023 2024
Number of male employees at the operational level Persons N/A N/A 687
Percentage of male employees at the operational level % N/A N/A 75.58
Number of male employees at the managerial level Persons N/A N/A 197
Percentage of male employees at the managerial level % N/A N/A 21.67
Number of male senior executives Persons N/A N/A 25
Percentage of male senior executives % N/A N/A 2.75
Number of Female Employees Classified by Position Level Unit 2022 2023 2024
Number of female employees at the operational level Persons N/A N/A 1,023
Percentage of female employees at the operational level % N/A N/A 74.51
Number of female employees at the managerial level Persons N/A N/A 324
Percentage of female employees at the managerial level % N/A N/A  23.60
Number of female senior executives Persons N/A N/A 26
Percentage of female senior executives % N/A N/A 1.89
Employment of Persons with Disabilities Unit 2022 2023 2024
Total number of persons with disabilities employed Persons 9 10 16
Number of employees with disabilities Persons 9 10 16
Percentage of employees with disabilities % 0.98 1.10 0.73
Number of disabled workers who are not employees Persons - - -
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However, in 2024, Amarin Corporations Plc. has a total
of 803 employees, and the employment of persons
with disabilities in various departments amounts to
9 people, which is higher than the ratio specified
by law. The Persons with Disabilities Quality of Life
Promotion and Development Act B.E. 2550 (2007)
and its amendments stipulate that employers and
government agencies are required to hire persons
with disabilities at a ratio of 1 person with a disability
for every 100 employees, or they may choose to

implement other methods as prescribed by law.

3. Performance Management and Personnel Development
Performance Evaluation and Remuneration Consideration
Amarin Group has a fair remuneration policy that
complies with relevant laws, considering several
factors when determining remuneration, such as job
position, duty responsibilities, performance evaluations,
economic and labor market conditions, and wage
rates of other companies in similarly sized businesses.
Additionally, the Group treats male and female
employees equally unless the nature of the job or
work conditions does not allow for it. The Group also
provides short-term and long-term benefits and welfare
to employees for a better quality of life and to foster
organizational commitment, both as required by law
and beyond what is legally mandated. Furthermore,
the Group has a policy of respecting employees’ rights
and freedoms to form groups that benefit the public
in a manner that does not violate the law and does
not cause any harm to employees, the Group, or the
community. The Group also acknowledges employee
negotiations according to legal procedures. Employee
remuneration includes:

1. Salary or Wages

The employees receive regular salary or wages
will be considered based on job responsibilities,
position, experience, and individual skills and

expertise.

56-1 One Report
Amarin Corporations Public Company Limited

2. Special Remuneration

This is based on performance evaluations, with

employee remuneration being reviewed annually.

Amarin Group's employees will be evaluated annually to
help with training plans, skill development and promote
job position or remuneration adjustments. Amarin Group
has defined and communicated to employees the
process and criteria for performance evaluation, which will

be based on several performance indicators, including:

e Organization Indicators: The establishment of key
organizational indicators is the primary action taken
by Amarin Group to set goals and frame policies.
These guidelines serve to direct all parties and
individuals in the organization to execute the overall
performance of Amarin Group, such as revenue

and profit in each year.

e Departmental Success Indicators: The establishment
of key indicators at the departmental level aligns
with the organizational policies and indicators.
These indicators at the departmental level contribute
to pushing the organization toward achieving its

goals.

¢ Individual KPI: Establishing individual-level indicators
is the most important, as individuals are the
core driving force behindAmarin Group’s overall
success. In addition to measuring the performance
of each employee, good individual performance
leads to achieving departmental and organizational

KPls in line with the goals.

The performance evaluations are conducted

transparently, fairly, and without discrimination.

SYNERGY FOR
SUSTAINABILITY
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Performance Results: Employee Remuneration

Employee Remuneration Classified by Gender
Total Employee Remuneration

Total Remuneration of Male Employees
Percentage of Total Remuneration of Male Employees
Total Remuneration of Female Employees
Percentage of Total Remuneration of Female Employees
Average Employee Remuneration

Average Remuneration of Male Employees
Average Remuneration of Female Employees

Average Remuneration Ratio between Female
Employees and Male Employees

Unit 2023 2024
Baht 907,493,902.00 1,084,158,525.61
Baht N/A 636,500,386.62
% N/A 58.71
Baht N/A 447,658,138.99
% N/A 41.29
Baht / Person 402,436.32 475,091.38
Baht / Person N/A 700,220.45
Baht / Person N/A 326,043.80
Time N/A 1:2

Fair Treatment of Labor Worker

Amarin Group supports respecting the labor rights of
employees and fair work practices according to laws
and policies under the Thai and international labor
protection laws, considering employment suitability,
wages, working hours, holidays, and welfare, including
providing a safe workplace and a good environment.

1) Enhance Occupational Health and Create a Safe
Working Environment Management:

Amarin Group of companies conducts its business in
accordance with the laws and policies related to safety
and occupational health. Management practices are in
place to control and reduce risks in business operations
and work processes that may lead to loss of life,
injury, illness, or negative impacts on the community.
This includes ensuring the readiness of machinery,
tools, and equipment, maintaining a suitable and
safe work environment, and establishing emergency
response measures. Employees’ work performances
are monitored, and strict adherence to safety protocols
is enforced, while training and activities are organized
to promote knowledge, instill good awareness, and
encourage employee participation in occupational
health, safety, and environmental practices. This is
done regularly to achieve the goal of reducing risks,
hazards, and accidents for all stakeholders related to
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Amarin Group’s business and to prevent losses that
could result from incidents, emergencies, and crises.

Strategy:

1. Review policies, goals, plans, and compliance
with safety and occupational health laws annually,
ensuring the safety and health management
systems are appropriate for the business and
comply with relevant legal requirements.

2. Manage safety and occupational health based
on international standards and promote a safety
culture in the workplace. Provide appropriate
personal protective equipment based on job
characteristics, ensure sufficient emergency and
first aid equipment, and ensure accessibility. Report
and investigate incidents to determine preventive
measures.

3. Support occupational health and safety training
for personnel according to legal requirements and
job necessities, and organize activities to promote
knowledge or communication to prevent and
reduce accidents or work-related illnesses.

4. Implement health promotion activities and annual
health checks for employees based on work related
risk factors.



5. Manage and oversee contractors to ensure that
occupational health and safety risks related to their
work are adequately prevented.

Workplace Safety Operations:

The Company has established a Safety, Occupational
Health, and Work Environment Committee (SHE
Committee) to set policies on safety, occupational
health, and the work environment, and to monitor and
ensure that operations comply with laws, ministerial
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regulations, relevant policies, and guidelines. This also
includes managing work areas and the environment to
ensure safety according to international standards and
relevant laws, strictly adhering to the organization’s
ultimate goal of being accident free.

Policy on Safety, Occupational
Health, and Working

Environment

In 2024, the Occupational Safety, Health, and Working Environment Committee carried out its responsibilities

to oversee that the operations were conducted properly and in accordance with regulations. It also organized

various activities, which received excellent cooperation from employees. The summary is as follows:

Workplace Inspection

Inspect the workplace
and working environment,
and make improvements
within the specified time if

unsafe working conditions

or environment are found.

Prepare Machinery and

Protective Equipment

Provide adequate safety
protective equipment suitable
for the work and regularly
inspect and maintain tools,
equipment, and vehicles in
good working condition, at

Accident Management

Review risks and practice procedures in the
event of accidents or emergencies in various
scenarios according to established procedures,
including reporting and investigating incidents.
Inspect the workplace, provide refresher train-
ing on safe work procedures for employees,
establish preventive measures, and monitor

least monthly.

Training and Activities to Promote Safety and Good
Health: :

Training on the Integrated Pest Management (IPM)
Course for the Integrated Pest and Animal Control
On February 21, 2024, a theoretical training session
was held on integrated pest and animal management,
which combined both chemical and non-chemical
processes, as well as the use of tools or machinery
in managing pests and animals.

Training on Basic Firefighting Course for the Year 2024
On May 3, 2024, training was conducted both
theoretically and practically, covering topics such as
the theory of fire ignition, different types of firefighting
equipment, and firefighting using hoses, among others.

Annual Flu Vaccine Activity

On May 24, 2024, Amarin Group facilitated, by organizing
a venue for Vichaiyut Hospital to provide flu vaccinations
(4 strains) for its employees and their families at the
Convention Hall (Amarin Corps.)

work performance by supervisors to prevent
recurring accidents.

Training on Electrical Safety for Employees

On July 10, 2024, the Company organized a training
course on electrical safety for employees who work
with electricity, ensuring they gain the necessary
knowledge, understanding, and skills to work safely
according to their assigned duties and in accordance
with the training criteria, methods, and conditions for
electrical safety for employees working with electricity.

Training on Emergency Response Plan in Case of
Chemical Spills

On August 28, 2024, a training session was held to
educate participants on the principles of controlling
and preventing hazards from chemicals, including
the use, storage, transportation, and safe working
procedures. The target group for this training was
supervisors and employees who need to work in areas
where chemicals are involved in the production
process.
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Basic First Aid Training

On September 13, 2024, the training aimed to equip
participants with the knowledge and skills to perform
basic first aid in case of an emergency, including
assessing injuries and providing first aid to themselves,
their families, and others in a safe and correct manner.
It also covered how to request assistance from
emergency medical services.

Annual Health Checkup
On October 1-2, 2024, with Kasemrad International
Hospital (Rattanatibeth) for the employees of Amarin Group.

Annual Fire Evacuation Drill 2024

On November 22, 2024, a drill was conducted to train
employees on how to extinguish different types of fires
using fire extinguishers and fire hoses, as well as fire
evacuation, search and rescue, and victim movement
procedures. The goal was to ensure that employees
are prepared and able to help themselves safely in
the event of a fire emergency.

Performance Results: Employee Safety, Occupational Health, and Working Environment Care

Working Hours

Total working hours of all employees

Workplace Injury or Accident Statistics

Number of workplace accidents resulting in employee death

Number of workplace accidents resulting in employee work stoppage

Number of employees who died due to work-related causes

Number of employees who became ill due to work and had to stop

working

Workplace injury rate leading to work stoppage

Unit 2022 2023 2024

Hours N/A N/A 4,278,680

4 4 2

Times 0 0 0
Times 4 4 1
Persons 0 0 0
Persons 0 0 1
Persons / 1 million - - 0

working hours

Persons / 200,000 - - 0

working hours
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2) Elevating Quality of Life with Stable Benefits
Benefits are a key factor in enhancing the quality of
life for employees and their families. They also reflect
the Company’s care and responsibility in taking care
of its personnel comprehensively. Appropriate and
sufficient benefits not only help boost employees’
morale but also promote work efficiency, love, and
attachment to the organization. Additionally, they help
reduce internal problems and conflicts, ensuring that
business operations run smoothly and stably.

To align benefits with employees’ needs, the Company
has established a welfare committee to oversee and

Welfare

Public Holidays

Annual Leave

Personal Leave

Sick Leave

Maternity/Childcare Leave

Military Service Leave

Ordination Leave

Social Security

Remuneration Fund

Annual Health Checkup and Work-Related Health
Checkup

Group Health Insurance, covering both outpatient
and inpatient care

Accident Insurance and Life Insurance

Infirmary

Financial Assistance for employees and families
affected by disasters

Funeral Assistance Welfare for employees and
families

Housing Loan Program through Welfare Benefits
“Amarin Thavee Suk” Savings Cooperative Loan
Program

Discounts on Books from Amarin Group, Kadokawa,
and Other publishers (25—-60%)
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develop benefits that maximize their advantages for
employees at all levels. In 2024, the Company held
four committee meetings to jointly consider employee
welfare suggestions and make improvements as
appropriate to enhance employees’ quality of life.

The Company prioritizes offering benefits that go
beyond the legal requirements to promote stability
and good welfare for employees and their families. In
addition to the basic rights required by law, the Company
provides additional benefits that help improve
employees’ quality of life.

i Rights Provided by
Legal Rights the Company to Employees
No less than 13 days 6-12 days
No less than 6 days 6 days
3 days 30 days
30 days 98 days
90 days No more than 60 days per year
60 days After 3 years of service,
S can take 30 days off
v v
v v
X v
X v
X v
X v
X v
X v
X v
X v
X v

Amarin Group places importance on promoting savings to create stable financial security for employees. This

not only helps enhance life stability but also allows employees to manage their income effectively, reduce

financial burdens, and prepare for the future. The Company has strategies to support savings and financial

security through various programs that directly benefit employees, as follows:
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Performance Results: Promoting Savings and Creating Financial Security for Employees

Information about the Employee Provident Fund Unit 2022 2023 2024
Number of employees who are members of

the provident fund Persons 718 1,651 1,692
Percentage of employees participating in

the provident fund 33.10 73.22 78.62
Amount contributed by the Company to

the provident fund Baht N/A  27,944,531.00 20,013,940.75
Total remuneration of employees (Baht) Baht N/A N/A  1,055,079,225.61
Percentage of the amount contributed by the

Company to the provident fund relative to the total

remuneration of all employees N/A 3.08 3.27
Information about Participation in the Savings Cooperative Unit 2024
Number of employees who are members of the savings cooperative Persons 689
Percentage of employees participating as members of the savings

cooperative % 32%

The number of employees who are members of the
provident fund has continuously increased, from 718
people (33.10%) in 2022 to 1,651 people (73.22%)
in 2023, and to 1,692 people (78.62%) in 2024. This
reflects the growing interest among employees in saving
for the future and the success of the organization’s
campaigns to promote saving. In 2024, 689 employees
participated in the savings cooperative, which represents
32% of the total workforce, highlighting the use of
financial welfare to enhance financial stability.

Employee Development

Amarin Group has a policy to promote employee
development by establishing a systematic and continuous
training roadmap plan to ensure that all employees
receive skills and knowledge development that will
help advance their careers. Leadership competency
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development program roadmap is also in place to
cultivate and prepare highly skilled individuals with
outstanding performance to replace current managers
based on succession plans or to fill newly created
positions according to the organization’s strategic
plan, ensuring continuity in the organization’s
management in the long term. The Company also has
a policy to provide employees with a safe and healthy
working environment to enhance their happiness in
both health and well-being, enabling them to work
efficiently. Additionally, communication channels such
as phone, email, and applications are provided to the
HR department to receive feedback, suggestions, and
complaints related to work performance and other
matters, such as welfare.
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Framework for Sustainable Personnel in Skills Development and Career Opportunities

4 A

g |

Care and
Readiness

Personnel Recruitment
(Proactive) Personnel
Recruitment
(Proactive)

Performance
Evaluation

Personnel Development
and Retention

e Before retirement

e Evaluate individual
characteristics to
identify development
points

After hiring as
employees

New generation

e Care and provide
retired personnel
opportunities

characteristics that
align with the job
and organizational
values

High-potential
personnel
Plan career
advancement
development

Succession posi-
tion planning

Prepare before
hiring as employees

)

N J
Annual Learning and Development Plan Curriculum Number of
, ) ) Course Types

The Company recognizes the importance of developing Courses
skills and knowledge for employees within the

organization. Therefore, it encourages executives and 1. Mandatory Courses 5
employees at all levels to study new work methods 2. Required under law Courses 16
through various training programs. The Company 3. Leadership Development Courses 8
has established the following annual learning and 4. Specialized Skills Courses 72
development plan curriculum: 5. General Courses 23

Learning Curriculum Structure Classified by Job Type

Accounting/Finance

Work Standards

(by Position)

el N\ N/ N/ N/

Support Functions Laws,

: Regulations, Foundation for New
Media and Events Foundation _ Rules, Organizational| | o rporate Executives (Promoted)

for New Pr(()aff:jlosnal Business Cultt:ire Well-being Well-being Development
Employees P Ethi d an Development
ICS, and | |pevelopment
Printing and Sustainability Leadership Development
Packaging Policies

- AN AN AN AN

Develop Potential Leaders
Key Account and

Strategic Client Group

Develop Entrepreneurs

Process of Managing and Developing High-Potential Employees (Talent Management)

An important factor in developing the efficiency and continuity of the organization’s business operations is
the potential of internal personnel. The Company recognizes the importance of developing the potential of its
Foundation for New Employees, so it has established guidelines and processes for managing and developing
high-potential employees continuously. This is done through potential assessments, creating Individual
Development Plans (IDP), and designing specific development programs, using the 70:20:10 learning and
development model to promote career advancement and reduce obstacles to career growth.
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The 70:20:10 Learning and Development Model
- Learning through hands-on practice
According to the Talent Pool
development program

Learning and development from
surrounding individuals in various roles.
According to the Talent Pool
development program

20 :

Direct
Supervisor

Top
Management

Mentor Colleagues Expert

Learning and development through
training processes

The company promotes virtual learning
(Virtual Training) both internally and
externally, as well as self-study through
online systems.

10 :

Course Titles

Development of Quality and Ethics in Media and
Content Production

The Company is committed to developing the quality
and ethics of personnel involved in media and content
production, alongside promoting social responsibility.
The Company has a policy of emphasizing the design
and presentation of content that is credible, transparent,
and creative. To meet the demands of media consumers
in the digital age, the Company prioritizes accessible
and comprehensive information through appropriate
channels. Additionally, continuous training and
development are provided to personnel in areas such
as enhancing potential, professional skills, as well as
legal knowledge and ethics in media production,
ensuring that communication is of high quality and
socially responsible.

In 2024, the Company conducted seven training courses
related to the subject, both external and internal courses.
After the training, assessments of knowledge,
understanding, and practices were conducted. One
hundred percent of the directors, executives, and employees
at all levels successfully completed the training.

Total number of

Format (Internal/External)

employees (persons)

1. Laws Related to the Presentation of Various Product Types 27 Internal
in Television and Online Media

2. Data Storytelling & Content Strategy 75 Internal

3. Development of Program Producers for Broadcasting and 1 External
Television Enterprises

4. Adobe Technical Skills 2024 7 External

5. Training for Employee Potential Development in 3 External
Broadcasting and Television Enterprises, 3rd Edition

6. Generative Al FOR Graphic & Photo and Working in the 2 External
Digital Eral

7. Techsauce 2024 2 External

Sustainability Personnel Development

The Company aims to develop the organization by promoting communication and providing knowledge to

directors, executives, and employees at all levels to prepare for risks and opportunities, ensuring that the
business grows steadily and sustainably. In 2024, the Company provided knowledge through the e-Learning
system and conducted exams to assess knowledge, understanding, and practices after the training. One

hundred percent of directors, executives, and employees at all levels passed the training.
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Key Sustainability Knowledge for the Year 2024

(©)

Personal Data
Protection Human Rights
Awareness and Business

Governance Supporting

and Climate Change

Cybersecurity

Awareness

Anti-Corruption

Adaptation

Training Images

¢ Internal Quality Audit Technique: QA e Culture Transformation by Mr. Rawit Hanutsaha

e INTERMAL
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Performance Results: Employee Development

Average Training Hours of Employees Unit 2022 2023 2024
Number of Average Training Hours of Employees Hours / Persons / 59.15 6.06 9.17
Years

Training and Employee Development Expenses
Expenses for Training and Employee Development Baht 3,084,377.00 3,545,334.00 1,858,333.38

4. Hiring and Retention of Personnel

Promotion and Position Adjustment

The Company conducts employee level adjustments
and promotions with transparency and fairness,
following clear and publicly disclosed criteria for
consideration, including knowledge and skills, past
performance, years of service, work discipline, and
potential for future development and growth. Promotions
must align with the organizational structure and

If the qualifications are not met,

appropriate job value to provide employees with
sustainable career advancement opportunities in line with
the organization’s direction. The process is as follows:
1. The respective department proposes the name of
the employee who should be promoted to the Human
Resources Department.

2. The Human Resources Department checks the
initial qualifications and evaluates the employee
according to the Company’s established criteria.

the Human Resources Department will notify the department and

return the matter.

If the qualifications are met,

the Human Resources Department will present the list to the

Promotion and Position Adjustment Committee for approval.

If not approved,

the Human Resources Department will notify the department and

return the matter.

If approved,

the Human Resources Department will issue an official written

appointment for the employee who has been adjusted and promoted.

The process of evaluating employee qualifications,
assessing suitability, and presenting requests for
promotion approval must be carried out with fairness
and transparency, without requesting or accepting
any form of benefits or rewards from the nominated
employee or related individuals, to ensure that the
promotion process is conducted with integrity and
fairness, adhering to ethical principles as the priority.

Employee Care

The Company places importance on taking care of
employees’ well-being, both physically and mentally,
enabling them to manage their work and personal lives
in a balanced and appropriate manner (Work—Life
Balance). The Company provides a safe working
environment and fosters an atmosphere that encourages
employees to perform their duties to the best of their
abilities, while also providing opportunities for employees
to participate in offering feedback to create, improve, or
develop new things that benefit their department or

the organization as a whole. This working environment
helps improve work efficiency, builds employee
engagement, and fosters a sense of collaboration and
growth alongside the organization. In 2024, the Human
Resources Department conducted an employee survey
regarding recreational activities and hobbies that
employees are interested in, in order to design employee
care activities that align with employees’ needs and
the organization’s goals. These activities aim to promote
a work—life balance, foster engagement with the
organization, and enhance skills in building relationships
with others. The employee care activities in 2024 focus
on promoting physical and mental health, fostering
relationships between management and employees, and
facilitating the exchange of knowledge, perspectives, and
experiences on topics that are relevant and beneficial
to work or personal life. The Company has increased
the number of on-site activities, allowing employees
of Amarin Group to get to know one another and
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participate together. Additionally, the Company
continues to organize online activities to provide
employees with the convenience of joining from any
location. Furthermore, the Company has established
various channels for employees to provide feedback or
report complaints about work or other matters, including
phone, email, an application, and a complaint system
on the Company’s website. This information will be
processed according to the procedures of the Human
Resources Department or according to the Company’s
complaint management process outlined in its business
ethics.(On-site)

Employee Engagement and Retention Activities
Amarin Group is committed to fostering employee
engagement, which is a driving force for effective work
and leads to sustainable business operations. Therefore,
we adhere to the principles of respecting human rights,
treating employees with equality and fairness, promoting
continuous employee skill development, knowledge, and
abilities, as well as providing opportunities for career
advancement. This also includes changing mindsets,
working together as a team, and listening to employee
feedback to understand employee satisfaction and
confidence in the Company.

In 2024, the Company organized activities to promote internal engagement and foster employees’ love, trust,

and commitment to the organization, totaling 38 events, including:

Town Hall Meeting Activity
Amarin Sends Love Valentine’s Activity
Amarin Songkran SOFT POWER Activity

Merit-Making Activity
Asalha Puja Day and Buddhist Lent Day Activity
Workout Wednesday Exercise Activity

© N o o k& 0 b o=

Amarin Blood Donation Activity
9. Children’s Day Activity

10. Donate Plastic Water Bottles to Make Monk Robes Activity
11. AMARIN Green-House “To Increase Green Space” Activity

12. Cooperative Day for Employees Activity
18. Long Service Award Presentation Activity
14. New Year’s Activity

15. Establishment of the Grandparent Spirit Shrine Activity

Town Hall Meeting Activity: This is a meeting
organized for senior executives to meet with
employees, share stories about the direction of work,
announce updates on various work-related matters,
and address issues or answer questions within the
organization. It is considered an opportunity for close
interaction with employees. In addition, employees also
have the chance to directly ask questions to senior
executives. In 2024, the Company organized Town
Hall activities and other organizational meetings on
a continuous basis.
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Amarin Sends Love Valentine’s Activity: This activity aims
to encourage employees to express their feelings toward
fellow employees through greetings and conversations
while working together across departments.

Amarin Songkran SOFT POWER Activity: Amarin
Corporations Plc. organized this activity to preserve
and promote Thai culture, fostering happiness and
fun through collective activities, thus creating love and
bonding among the organization’s personnel.

Take Your Child to Work Day #season 1 Activity: This
activity was held during school break for the children
of Amarin’s employees.

Merit-Making Activity: This activity is organized to bring
good fortune and prosperity to the Company. It includes
events for the anniversary of the founding of the printing
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and packaging business, as well as the merit-making
event celebrating the 48th anniversary of Amarin
Corporations Plc.
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Asalha Puja Day and Buddhist Lent Day Activity:
The Company, along with representatives from
the management and employees, joined with the long
drum ensemble from Wat Pikul Ngeon School to
offer candles for the Buddhist Lent, along with other
alms and supplies to the monks at Wat Noi Nai. This
activity promotes the continuation of the beautiful
Thai traditions for employees.
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Workout Wednesday Activity: In 2024, yoga and stick
dancing classes were organized to promote health
and instill a habit of healthcare among employees.
The classes were held every Wednesday, starting
from May to November 2024, and received a very
positive response.

O
nﬁnﬂ‘ '

senibanpiirie qnisa
VI ED0 - D . J
" —

ﬁg Taas R
| B P By sptiin

SYNERGY FOR
SUSTAINABILITY

139



56-1 One Report
Amarin Corporations Public Company Limited

| B
uiEdnousung

Amarin Heartfelt Blood Donation Activity: In 2024, the
Company participated in blood donations to the Thai
Red Cross twice:

- The first blood donation was held on June 21,
2024, with 94 registered participants, who donated
a total of 68 units of blood.

- The second blood donation was held on November
20, 2024, with 102 registered participants, who
donated a total of 76 units of blood.
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Plastic Bottle Donation for Making Monk Robe Fabric
and Other Products: This activity continues for the
third year as part of our commitment to protecting
the environment and reducing plastic waste. The
Human Resources team collaborated with employees
to collect unused plastic bottles. The bottles were
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cleaned, separated from their caps and labels,
compressed, and packed into bags before being donated
to Wat Chak Daeng in Samut Prakan Province. The temple
used the bottles in an upcycling process to convert
plastic waste into fabric material, which was dyed
according to Buddhist principles and sewn by skilled
craftsmen to create monk robes and other recycled
products, providing income for the local community.

AMARIN
GREEM HOUSE

AMARIN Green-House “For Expanding Green Spaces”:
Amarin Group organized an activity to “expand green
spaces and serve as a dust filter wall” to help improve the
environment. The Company received continuous support
from the Tree Nursery Center of Bangkok (Department of
Forestry), which donated 2,000 saplings, including canna
trees, rubber trees, and golden trumpet trees. These
saplings were given to employees who were interested
(1,000 trees) and donated to schools: Anurajaprasit
School in Nonthaburi, Dipangkornwittayapat (Wat Noi Nai)
Schoolunderthe royal patronage, Wat Chaiyapruecksamala
School (Nonthasiri Ratsadabamphen), and the Wat
Chaiyapruek Samala Recreation Center in Bangkok
(1,000 trees) to be planted at the schools.

ot aprokind
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Cooperative Day Activity for Employees: This activity
is organized by the staff of Amarin Thaveesuk Savings
Cooperative, inviting employees to join as members and
providing consultations on savings and loan services
with interest rates lower than those of other financial
institutions.
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Long Service Awards Activity: This activity acknowledges
the dedication of employees who have been with the
Company for an extended period. Siriporn Boonpitakket,
the Managing Director, and the executive team presented
awards to employees who have worked with the Company
for 15, 20, 25, and 30 years.

New Year Activity: Amarin Group organized a New
Year celebration across four companies, which served
as a great opportunity to foster a positive atmosphere,
allowing employees to feel joyful and connect with

each other. This activity enhances happiness and
creates lasting memories, while also strengthening the
organizational community and providing employees
with the chance to meet and build good relationships
with others.

Establishment of the Grandparents Shrine Activity:
The executives and employees came together at the
printing house to participate in the ceremony to establish
the Grandparents Shrine as a blessing and to create
morale for the workforce.

Performance Results: Promoting Employee Relations and Engagement

The number of employees who voluntarily resigned, classified by gender Unit 2022 2023 2024
The total number of employees who voluntarily resigned Persons 496 594 516
The percentage of the total number of employees who voluntarily resigned % 22.87 26.34 22.61
out of the total employees

The number of male employees who voluntarily resigned Persons 201 246 219
The percentage of male employees who voluntarily resigned % 40.52 41.41 9.60
The number of female employees who voluntarily resigned Persons 295 348 297
The percentage of female employees who voluntarily resigned % 59.48 58.59 13.01
Significant labor disputes If any None None None

Employee Engagement Survey

The Employee Engagement Development Program is designed to ensure that employees are happy working with
the Company. The Company conducts an annual survey to measure employee engagement with the organization.
The results, which reflect the opinions and feelings of employees toward the organization, are analyzed to
adjust the organizational management plan and employee care to be appropriate, align with employee needs,
and support business goals. This will help foster employee confidence, strengthen their commitment to the
organization, and encourage them to perform at their best while working with the organization in the long term.

Performance Results: Employee Engagement Survey Results

The number of employees who voluntarily resigned, classified by gender Unit 2022 2023 2024

Employee Engagement Survey Results % 94 94 93.41
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5. Information Management and Administration
Amarin Group emphasizes sustainable growth, not only
in terms of financial performance but also in conducting
business ethically, transparently, and responsibly toward
all stakeholders. Therefore, the organization has initiated
and implemented various projects alongside proactive
measures to drive and support the implementation of
governance practices, such as the management of
information related to governance principles to enhance
transparency in business operations. This includes
participating in surveys on corporate governance for
listed companies to ensure that operations comply with
international standards.

In addition, the Company values the management
of organizational information by leveraging digital
technology to improve the efficiency of data storage,
analysis, and utilization. This allows the Company to
systematically manage essential information related to
shareholders, employees, customers, and business
partners, thereby supporting accurate and transparent
decision-making. The organization also participates
in an evaluation project on the quality of shareholder
meeting management to demonstrate its commitment
to good governance practices and fair treatment of
shareholders. The Company has consistently been
rated as excellent in this area.

Moreover, in 2024, the Company joined the Thai private
sector’s anti-corruption pledge to demonstrate its
commitment to conducting business with integrity,
transparency, and freedom from corruption. The Company
has implemented systems for governance data
management and internal audits to strengthen
transparency and accountability, and to prevent
corruption within the organization.

Additionally, the Company places great importance on
all stakeholders by creating mechanisms and channels
to receive complaints that are convenient and accessible
to customers, employees, and all stakeholder groups.
These channels include postal mail, the Company
website, and other units, along with an information
management system to handle complaints systematically.
This enables the Company to track, analyze, and
respond to stakeholder feedback effectively. All of this
reflects the organization’s commitment to using information
and digital technologies to support governance practices
and to listen to feedback from all sectors, ensuring
sustainable growth and establishing trust among all
stakeholders.
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6. Employment Termination

The Company values the process of employee termination
as fair, transparent, and respectful of its personnel.
The organization will take action for clear reasons,
free from discrimination, and will provide employees
with the opportunity to explain themselves
before a decision is made. Additionally, there will
be prior notice as per regulations, communication,
and compensation payments in accordance with
the law to ensure that employees are treated
appropriately.

Moreover, the Company aims to reduce the impact
of termination by providing counseling, issuing work
certificates, and maintaining employee confidentiality.
Conducting the process with respect and empathy
not only ensures fairness for affected employees but
also promotes a positive organizational culture and
maintains the trust of the personnel who remain with
the organization.

(2) Customer Responsibility Practices

The Company believes that delivering quality content
and services will instill confidence and trust in customers
when doing business together, thereby creating a strong
relationship between the Company and its customers.
Most importantly, it will make the business
collaboration sustainable. For this reason, the Company
is committed to developing its personnel with the
knowledge and readiness to produce quality work,
provide consistently excellent service, and offer useful
information for customer decision-making with
transparency. The Company responds to customer
needs quickly and efficiently, ensuring consistent
customer satisfaction.

Additionally, Amarin Group focuses on creating popular
products, activities, and content with a clear target
audience and various channels for organizing
activities and distributing content to reach the maximum
number of consumers. This also includes expanding
new businesses outside the core business, providing
customers with more choices to make decisions.
The goal is to meet the objectives of Amarin Group:
“We are the number one Omni-media-Omni-Channel,
aiming to create valuable experiences for every
moment of life for the happiness and prosperity of
society.”



Guidelines for Improving Product and Service Quality
to Create Customer Satisfaction

1. Customer Responsibility Policy

Amarin Group has established a policy for sustainable
development, aiming to be the number one
Omni-media — Omni-Channel, setting a good example
for society, building customer confidence in the quality of
content and services, maintaining good relationships
with customers, and continuously responding to
customer needs efficiently.

The Company has set practices and policies regarding
customer relations in its corporate governance policy
as follows:

1) The Company is committed to providing customers
with good quality products and services at
appropriate prices, as well as creating long-lasting
and positive relationships with customers.

2) The Company has established a service system
designed to ensure customer satisfaction by
treating all individuals equally and fairly without
discrimination.

3) The Company develops additional service channels
to increase convenience for business contacts
and communication between the Company and
its customers.

4) The Company has established complaint channels
in line with the Whistleblowing Policy, allowing
customers to file complaints about products, services,
or business operations. These complaints will be
addressed promptly to provide the best customer
response. The Company has announced and
published this policy on the Company website
under the “Investor Relations/Corporate Governance”
section, or https://amarin.co.th/investor/corporate-
governance.

5) The Company safeguards the confidentiality and
information of customers, not using such information
for personal benefit or the benefit of others
inappropriately. The Company will not disclose
customer information without prior permission
from the customer or the authorized person within
the Company, unless the information needs to be
disclosed to external parties for clarification or legal
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action. The Company has a policy and practices
regarding the protection of personal data, which is
publicly available on the Company website under
the “About Amarin/Personal Data Protection Policy”
section, or https://amarin.co.th/privacy

2. Policy and Practices on Quality and Ethics in
Media Production and Content Distribution

The Company recognizes its role and responsibility
in producing and distributing media that is of high
quality, transparent, and considers its impact on
society. Therefore, the Company has established
policies and practices on quality and ethics to set
standards for its employees, with the goal of promoting
communication based on ethical principles, accuracy,
and responsibility toward all stakeholders.

Quality and Ethics Policy
1. Accuracy and Credibility

1.1 The Company is committed to presenting
accurate information, strictly adhering to
fact-checking procedures.

1.2 Avoid disseminating rumors, false information,
or distorted content that may impact society
or individuals.

1.3 Encourage the clear and transparent
referencing of information sources.

2. Transparency and Neutrality

2.1 The presentation of content must be
straightforward, not distorting facts, and mindful
of the accuracy of the information.

2.2 Content that is sponsored or advertised must
be clearly labeled as “Sponsored Content.”

2.3 Avoid presenting information that may
influence public opinion without credible
reference sources.

3. Social Responsibility

3.1 The production and distribution of content
must consider the impact on society and
uphold moral values.

3.2 Avoid disseminating content that supports
violence, discrimination, violation of personal
rights, or causes social division.
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3.3 The Company has control measures to prevent
the dissemination of content that violates
professional ethics.

4. Accessibility and Diversity

41 The Company promotes content that is
accessible and appropriate for a diverse target
audience.

4.2 Provide opportunities for creative feedback
on platforms that can be monitored.

4.3 Support the presentation of content that
reflects cultural diversity, beliefs, and opinions
fairly.

5. Professional Standards Development

5.1 Personnel involved in media production and
distribution must comply with relevant laws and
professional ethics in mass communication.

52 The Company promotes continuous
development and training of employees’
professional skills.

5.3 There are supervision and review processes in
place to ensure content production complies
with established standards and practices.

Practices for Designing, Reviewing, and Publishing
Content

To ensure compliance with the Quality and Ethics
Policy, the Company has established practices to
ensure that content produced and distributed through
various media channels meets the highest standards,
as follows:

1. Content Design

1.1 Content producers must carefully screen
information before publication.

1.2 Use neutral and clear language that does not
cause misunderstandings or provoke
misinterpretation.

1.3 The design of content must consider media
ethics and moral principles.

2. Content Review

2.1 All content must undergo a quality control
process by the editorial team or internal
review.
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2.2 Clear guidelines must be established for
correcting or withdrawing incorrect content
and notifying the audience if any corrections
are made.

2.3 Prevent the dissemination of false content or
content that could lead to misunderstandings
by ensuring that source verification is strictly
adhered to.

3. Content and Advertising Distribution

3.1 Content distribution through various media
channels must comply with the standards of
each platform.

3.2 Advertising and marketing content must ad-
here to consumer protection laws and must
not contain information that could lead to
misunderstandings.

3.3 Measures must be in place to prevent the
dissemination of content that could impact
social stability or moral values.

4. Supervision and Continuous Development

4.1 The Company regularly monitors and evaluates
the quality of content that is published.

4.2 A mechanism for receiving public feedback
must be in place to improve practices appro-
priately.

4.3 Encourage employees to undergo training in
ethics and professional standards to enhance
the quality of media production.

Enforcement and Review of the Policy

1. This policy and its practices are requirements that
must be followed by personnel involved in the
production and distribution of content. If violations
of ethical principles or established standards are
found, the Company will take appropriate measures
for investigation and disciplinary action.

2. This policy may be reviewed and updated periodically
to align with changes in technology, international
standards, and societal needs.

The Company is committed to maintaining the standards
of producing quality, transparent, and socially responsible
media to promote creative communication that benefits
media consumers in all sectors.



3. Policy and Practices for Accessing Quality Media
In the digital age, where information and
communication spread rapidly, access to quality
media is a key factor that helps the public receive
accurate, transparent, and socially beneficial
information. Therefore, the Company emphasizes the
development and governance of media production
and distribution to ensure that content is easily
accessible, secure, and reaches all consumer groups.
The following practices are implemented:

1. Promoting Convenient and Widespread Access
The Company is committed to ensuring that content
is easily accessible through a variety of platforms,
supporting usage on various digital devices, and
designing user-friendly systems so the public can
receive information without technological barriers.

2. Accuracy and Transparency of Information:
Information that is disseminated must go through
a fact-checking process to ensure it is accurate,
reliable, and free from distortion. The Company
values transparency by clearly identifying the sources
of information and avoiding content that may lead
to misunderstandings.

3. Diversity and Non-Discrimination: The Company
promotes media that reflects the diversity of
thought, culture, and perspectives in a fair manner,
avoiding content that supports discrimination or
creates bias in society, while providing opportunities
for the public to express constructive opinions in
appropriate spaces.

4. 4. Protecting Consumers from Inappropriate
Content: For public safety, especially for children
and youth, the Company has measures to limit
access to content that may have negative impacts,
including using a system to alert about sensitive
content and allowing consumers to choose content
that is appropriate.

5. Developing the Quality and Safety of Media: The
Company values the development of high-quality
content in both substance and presentation
techniques, adhering to cybersecurity standards,
and having a quality control system for content
before release. This includes updating policies to
align with technological trends and international
standards.
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6. Promoting Media Literacy: The Company plays
a role in supporting the public to develop media
literacy skills, enabling them to distinguish accurate
information from fake news, as well as providing
knowledge about digital safety and preventing
online fraud.

In an era where information is disseminated and
consumed rapidly through digital media, access to
quality media has become a critical factor in promot-
ing learning and creating a correct understanding in
society. Therefore, the Company has implemented
the Quality Media Access Promotion Project to create
an ecosystem of media that is transparent, fair, and
responsive to the needs of all consumer groups.

Quality Media Access Promotion Project

1. Development of Accessible Platforms and
Communication Channels: This focuses on improving
and developing media platforms to ensure easy
access without being limited by technological,
language, or geographical barriers, such as:

- Improving websites, applications, and online
communication channels to be user-friendly and
compatible with all devices.

- Creating media formats suitable for people with
disabilities and vulnerable groups, such as audio
descriptions for those with visual impairments or
text captions for those with hearing impairments.

- Developing an automatic content screening system
(Al) to prevent the spread of false information and
ensure the dissemination of accurate and beneficial
content.

2. Promoting Media Literacy: This project aims to
equip the public with the ability to distinguish
accurate information from false information.
It focuses on building knowledge and skills for
critically engaging with information, such as:

- Organizing training and seminars on fact-checking
and identifying fake news.

- Developing media literacy courses for students,
educators, and the general public.

- Creating awareness campaigns on social media
platforms to encourage responsible media
consumption behavior.
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Content Creation and Media Ethics Oversight:
The focus is on ensuring that the media content
published through the Company’s channels meets
the highest standards in terms of accuracy and
ethics, such as:

Establishing guidelines for content production that
consider ethics, neutrality, and social responsibility.

Creating a network of cooperation with media
organizations and regulatory bodies to promote the
dissemination of credible information.

Producing content for specific target groups, such
as youth, the elderly, and those requiring specialized
information.

Creating Open Communication Channels for
the Public: This aims to foster participation and
reflect the opinions of media consumers. This
project will provide opportunities for the public
to access fair information and have the right to
express their opinions.

Developing a system to gather public feedback to
improve media quality.

Providing opportunities for community involvement
in overseeing and monitoring content.

Establishing a complaint center for false information
and media ethics violations.

Developing and Training Media Personnel: This
ensures that media producers maintain the highest
professional standards. This project will focus on skill
development for personnel at all levels, such as:

Organizing training and seminars for journalists,
editors, and media producers on ethical practices
and media standards.

Developing partnerships with educational institutions
and media organizations to create high-quality new
generation communicators.

Supporting personnel to participate in international
knowledge exchange programs to enhance the
organization’s media production standards.

Creating Measures to Prevent and Control
Inappropriate Content: This aims to prevent the
dissemination of false information or harmful
content to society. The Company will adopt proactive
measures to control media content, such as:

Implementing Al systems and digital technologies
to assist in monitoring and preventing the spread
of inappropriate content.

- Establishing standards and guidelines for restricting
access to content for different target groups.

- Ensuring legal and ethical responsibility in all stages
of content production and distribution.

The Company hopes that this project will help media
consumers “become aware of quality information,
reduce the dissemination of false information, and
create a culture of responsible media use,” which will
have long-term positive effects on society as a whole.

4. Creating and Developing Customer Satisfaction
Amarin Group has set policies for sustainable development,
aiming to be the number one omni-media and omni-channel
company. The Company recognizes that the voice and
opinions of customers are crucial for maintaining and
developing relationships and for conducting business
together. These also reflect the quality of products,
content, services, programs, and dramas, as well as
the services provided by the responsible departments,
and customer expectations. In addition to providing
attentive service to customers, Amarin Group has always
valued customer feedback. Therefore, each business
unit is required to conduct regular customer satisfaction
surveys every year.

5. Actions to Develop Product and Service Quality
The Company has taken into account the principle of
responsibility toward consumers and has implement-
ed processes to control and monitor the quality of
products in accordance with laws and international
standards, in order to deliver the best products to
customers. The Company is committed to producing
products and services that are safe for customers’
lives and health, and that can be trusted. The Com-
pany has an efficient customer data storage system,
manages customer relationships both before and after
sales, provides customers with accurate and sufficient
information, and is dedicated to continuous product
research and development to ensure high quality. If it
is found that a product is damaged or does not meet
the required standards, the Company has a product
recall procedure and product replacement manage-
ment plan in place to reduce any negative impacts
on customers.



The Company will randomly conduct inspections of
standards based on factors such as complaints and
random checks according to regulations, in order
to ensure continuous practice. The Company has
also established a process for handling complaints
and product recalls, referring to the documentation
and operating procedures for customer complaint
management and product recall as follows:

Process Steps

Receive Complaints

Review Complaints

Inform Customer

Verify Information and

Consider Product Recall

Coordinate Recall

Receive Returned Product

Separate Product, Label, and
Inspect Recalled Product

Investigate Causes,

Analyze Solutions,
and Prevent Recurrence

Monitor for Recurrence
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For the development of products and services that are safe for
customers, the Company is committed to ensuring alignment
with guality standards, requirements, and consumer protection
laws, so that customers can trust the quality of its offerings. The

Company has received various standards, including 1SO

9001: 2015 system standards, which emphasize a management
system used to manage processes that deliver quality products
or services, ensuring that all processes are controlled, traceable,
and include error correction and prevention mechanisms. The
system standard is recognized by buyers in the international
market, and products ensure that they come from responsibly

managed commercial plantations.

Additionally, the Company has announced a Quality
Policy to commit to working with creativity, standardized
processes, and compliance with laws to create
excellent quality products that are safe for consumers
and the environment, with continuous development
to meet customer needs.

Key Performance Results for the Year 2024:
e Performance in Personal Data Protection:

Amarin Group strictly complies with the Personal
Data Protection Act B.E. 2562 (2019) (PDPA).
In 2024, the Company’s Board of Directors
reviewed the “Personal Data Protection Policy” as
well as clear and practical “Measures” to ensure
the security of personal data. The Company also
conducted training for employees to make them
aware of what should and should not be done
to avoid actions that could potentially violate the
personal data of stakeholders. For customers,
the Company follows strict guidelines on the use
of personal data to protect customer information
and prevent data leaks. In the event of a data breach
or customer complaint through the complaint
channel, the Company has established
a process to address these issues in accordance
with the law. If the use of customers’ personal
data is necessary, the Company will obtain
consent in accordance with the law’s intent.

SYNERGY FOR
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Customer Complaints Process Regarding Personal
Data

To ensure that the Company’s operations regarding
personal data protection are in order and in
compliance with the Personal Data Protection Act
B.E. 2562 (2019), the Company has appointed a
data protection officer as stipulated in Section 41
of the Act. The appointed data protection officer
for the Company is Ms. Prairie Punsoni, who has
held the position since February 22, 2024. Her
responsibilities include the following:

1. Providing advice to the management board,
company board, as well as employees or
contractors regarding compliance with the
Personal Data Protection Act B.E. 2562 (2019).

2. Auditing the Company’s operations, including
those of employees or contractors, concerning
the collection, use, or disclosure of personal
data to ensure compliance with the Personal
Data Protection Act B.E. 2562 (2019).

3. Coordinating and cooperating with the Office
of the Personal Data Protection Commission in
case of issues related to the collection, use, or
disclosure of personal data by the Company,
including its employees or contractors, to
comply with the Personal Data Protection Act
B.E. 2562 (2019).

4.  Maintaining the confidentiality of personal data
acquired during the performance of duties
under the Personal Data Protection Act B.E.
2562 (2019). On August 15, 2024, a Personal
Data Protection Act (PDPA) working group
was established, consisting of personnel with
expertise and qualifications. Amarin Group is
scheduled to meet four times a year to work
together under the Company’s personal data
protection guidelines and policies. The working
group’s tasks include:

1. Monitoring and supervising operations and
providing advice to internal departments
or relevant parties.

2. Reviewing complaints and actions regarding
personal data owner requests.

3. Coordinating and cooperating with relevant
organizations involved in personal data

protection within Amarin Group.

4. Personal data owners have the right to file
complaints with the appropriate authorities
if their personal data is not handled
in accordance with the Personal Data
Protection Act.

Personal Data Complaints Channel:

If stakeholders wish to contact the Company
regarding their personal data rights or have any
inquiries about personal data, they can contact the
Company as follows:

Personal Data Protection Office

Amarin Corporations Plc. and affiliated companies
Head Office: 378 Chaiyapruek Road, Taling Chan
Sub-district, Taling Chan District, Bangkok 10170
Phone: 02 422 9999

Email: dpooffice@amarin.co.th

The results of the customer satisfaction survey
and the development of products and services
based on customer feedback

The marketing department of each business group has
conducted a survey to gather opinions and customer
satisfaction, which includes consumers, corporate
clients, agencies, and product owners. This was
a quantitative online survey. Amarin Group has
reviewed the results of this survey and incorporated
the feedback to further improve customer service.
The customer satisfaction survey results for 2024
from Amarin Group are summarized as follows:



Key Performance Results
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Media and Event Business Group
Level of satisfaction of visitors attending the
“Baan Lae Suan Fair”

Printing and Packaging Business Group
Level of satisfaction of customers using the services

Customer Satisfaction*

2022 2023 2024
85% 85% 85% >80%
96% 96% 92.12% >85%

Note: *The average score from all the issues surveyed for customer satisfaction.

Publishing Business:

Amarin Group’s publishing house prioritizes customer
satisfaction as the main criterion for its work. Customer
satisfaction is regularly monitored through the social
media platforms of each publishing brand. In 2024,
the publishing house made several improvements and
developments in product quality, as follows:

1) Increased font size in books to make reading more
comfortable for readers.

2) Selected stories based on international reading
trends and pushed them toward becoming trends
in Thailand, such as the romance fantasy genre
“Fourth Wing”, which immediately soared to number
1 on the bestseller charts of all leading bookstores
nationwide upon release.

3) Continued to improve book cover designs to be
eye-catching and align with the tastes of Thai readers.

4) Developed premium product designs that add value
to book sets, elevating them as collectible items of
sentimental value to readers.

5) Supported Thai authors’ works to become more
popular in best selling genres, such as crime and
thriller.

Business of Distribution of Printed Media and Digital
Content

Amarin Book Center Co., Ltd. has worked to elevate
service standards while driving the book industry
forward by focusing on customer satisfaction. The
Company listens to feedback via social media and
suggestions from partners. Over time, the Company
has made improvements and developments in service
as follows:

1) Created the E-book reading experience and
supported various lifestyles by developing the Naiin
Ebook Reader application.

2) Created a space that is more than just a book fair,
turning it into a small community of readers, where
they can participate in the International Novel Fair.

3) Improved the use of standardized, strong, and
high-quality packaging for transportation, reducing
plastic packaging usage, addressing the core issue
of product damage during shipping, and using
packaging that is durable.

4) With the growth of online platforms, the speed
of delivery also impacts service satisfaction. The
Company has provided automated product storage
lockers, which increases efficiency in operations from
the warehouse and accelerates work processing.

Customer Complaints
Goal: Customer Complaints = O cases
Performance Results for 2024:

- The Company and its group companies did not
receive any complaints regarding customer personal
information, nor was any customer data leaked.

- The Company and its group companies did not
receive any complaints regarding services from
Amarin Group’s customers.

- The Company and its group companies did not
receive any complaints regarding violations of
ethical standards in the production of printed
media that had a significant impact on the business.
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(3) Responsibility to Partners

The Company is committed to managing the supply
chain with transparency and fairness, respecting
business ethics, human rights, environmental
standards, and the safety of all stakeholders at every
level. It also considers the economic, social, and
environmental (ESG) impacts of business operations.
The Company is determined to strengthen relationships
with partners, develop work processes, and jointly
manage risks to build trust with all stakeholders,
fostering positive relationships to drive sustainable
business growth. The Company has established
guidelines for dealing with partners in its corporate
governance policy, the business ethics code for
partners, procurement policies, and supply chain
management policies, which include comprehensive
ESG-related content. These policies serve as guidelines
for partners to follow in their business operations to
ensure sustainability in their joint activities.

Practices Toward Partners

Environmentally Friendly Procurement and Adherence
to Human Rights Principles

As the Company values the selection of partners from
upstream to downstream, it chooses companies that
prioritize resource conservation and environmental
protection. This is achieved by promoting a Green
Procurement policy that is developed for use both within
the organization and across the supply chain. The policy
aims to create a mechanism for reducing resource
consumption, waste generation, and pollution. Additionally,
it supports internal units within the organization in
understanding and applying the criteria and regulations
related to environmentally friendly procurement. The
Company has also officially announced its human rights
policy, which provides a framework to ensure that all
business partners comply with human rights principles.
These principles are integrated into processes related
to procurement systems. Furthermore, the Company
outlines a method for regularly auditing business partners
to assess potential human rights impacts and for
establishing measures to mitigate harm when human
rights violations occur within the procurement system
as well.

Anti-Corruption

In addition, in 2024, the Company declared its inten-
tion to join the Thai Private Sector Anti-Corruption
Coalition (CAC) and established communication and
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dissemination of anti-corruption practices to its partners.
The Company will communicate relevant information
related to its anti-corruption policies and practices, making
its stance known to the public, individuals contacting
the Company, and all business partners through various
communication channels, such as electronic mail
(email), the Company’s website (www.amarin.co.th), the
annual disclosure report (Form 56-1 One Report), and
by posting anti-corruption messages on every floor of
the office building.

Partner Management Framework
The Company places great importance on treating its
partners equally and fairly by promoting the procurement
of products and services from partners with potential
who operate with transparency and strictly comply with
relevant laws. The Company’s procurement process
follows the ISO 9001 system, covering the procurement
policy, which includes procedures for procurement,
the level of authority for approving purchases, and
the process for selecting partners. These procedures
incorporate aspects of the environment, society,
community, and good corporate governance as follows:
ST [T RTINS Suppliers must pass selection
and Selection criteria based on established

principles and qualifications.

New Supplier New suppliers must acknowledge

Registration the Company’s Supplier Code of

Conduct and operating guidelines.

Supplier Conduct analysis and evaluation of

Classification key suppliers, and assess supply
chain risks to control potential risks

and establish measures.

Performance The evaluation will assess compliance

Evaluation with environmental and social
regulations, including quality,

based on external information.

Post-Evaluation Monitor compliance with the

Actions Supplier Code of Conduct

through supplier self-assessment.

Continuous Transparent reporting of supplier

Reporting to performance evaluation results to

Management

management, which are auditable.




Partner Selection and Screening

All partners must meet the basic qualifications in terms
of quality, price, delivery, and business reliability. Every
new partner is required to complete a self-assessment
on issues related to occupational health and safety,
energy management, environmental management,
and corporate governance. They must also sign to
acknowledge and agree to abide by the business
ethics of the partners when conducting business
together with Amarin Group.

Partner Grouping and Management

Amarin Group conducts an annual classification
of partners to identify key partners and those with
sustainability risks, and implements an appropriate
partner management plan. This includes risk assessment
plans and business collaboration development plans
to enhance competitiveness or reduce risks that may
arise and impactAmarin Group’s business.

Key Performance Results for 2024:

Review and Publication of Supply Chain Management
Policy, Procurement Policy, and Partner Code of
Ethics

In 2024, the Company’s board of directors reviewed
and assessed the suitability of the Supply Chain
Management Policy, Procurement Policy, and Partner
Code of Ethics during the 7/2567 board meeting on
December 6, 2024, and published them on the Company’s
website under the “Sustainability Development”
section, or https://amarin.co.th/sustainability, to serve
as a guideline for all personnel and to instill confidence
in partners, ensuring they trust and collaborate with
Amarin Group.

The Company has set policies and practices for
procurement, summarizing the key points as follows:

1) Procurement is conducted with consideration for
quality, price, quantity, service, and prompt response,
with a focus on efficiency and effectiveness, while
also considering necessity and appropriateness to
maximize benefits.

2) Procurement is carried out transparently, fairly, and
with accountability, strictly adhering to regulations,
environmental laws, and other relevant laws. A robust
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risk management and internal control system is in
place.

3) Procurement is focused on business ethics,
avoiding exploitation of partners, providing accurate,
complete, clear, and transparent information, and
treating all partners equally, including listening to
their feedback and suggestions.

4) Procurement takes into account environmental
impacts, social responsibility, governance, and
human rights practices related to labor, as part of
sustainable supply chain management.

5) Procurementis conducted according to the principles
outlined in the Anti-Corruption Policy and other
related policies.

6) Communication and understanding are promoted
among all parties involved in the business throughout
the supply chain, including partners and business
allies, to foster long-term mutual growth.

7) Opportunities are provided for stakeholders to report
or file complaints if any actions deviate from the
above policies, through whistleblowing channels or
reporting misconduct and corruption.

Management of Partner Relationships

In 2024, the Company ensured regular communication
with partners to exchange opinions and inform them
of relevant policies, including the Supply Chain
Management Policy, Business Ethics Code, Human
Rights Policy, Procurement Policy, Personal Data
Protection Policy, and Anti-Corruption Policy. The
Company also established channels for receiving
complaints in cases where the Partner Code of Ethics
is not followed.

Complaints from Partners

Objective: Zero complaints from partners regarding
compliance with the Partner Code of Ethics
Performance in 2024: Amarin Group received no
complaints from partners regarding compliance with
the Partner Code of Ethics or issues related to unfair
or unequal treatment. Additionally, there were no
complaints from partners regarding corruption or
misconduct by the Company’s personnel.

SYNERGY FOR 15—]
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(4) Responsibility to Competitors

The Company adheres to the principles of conducting
business with honesty, fairness, transparency, and
accountability, without exploiting competitors or
seeking confidential information from competitors.
The Company strictly follows laws and regulations
related to trade and prohibits the solicitation or offering
of any unfair commercial benefits. Therefore, a policy
and practice have been established, as detailed in
Section 2 on Corporate Governance, Clause 6, Policy
on Corporate Governance, Clause 6.1.2, Policy and
Practices related to Shareholders and Stakeholders,
and on the Company’s website www.amarin.co.th.

Complaints from Competitors

Goal: No complaints/disputes between competitors
Performance in 2024: Amarin Group has no disputes
with competitors and has not entered into any
agreements with competitors or other businesses
that would constitute a monopoly or reduce market
competition.

(5) Responsibility toward Trade Creditors

The Company treats all creditors equally, fairly, and
transparently, adhering strictly to the terms and
conditions of contracts. In addition, to maintain
creditors’ confidence, the Company places importance
on managing its capital to maintain a proper financial
structure and communicates regularly with creditors
about the business’s status, striving to maintain
sustainable relationships with them.

In 2024, the Company strictly adhered to policies and
guidelines, with the following performance results:

1. Contracts with all types of creditors were made in
full compliance with the law, fairly, transparently, and
without exploiting the counterpart.

2. The Company did not engage in fraudulent practices
or conceal any important information or facts that
could cause damage to creditors.

3. The Company strictly and correctly adhered to the
terms of agreements made with creditors of all types
in a transparent and straightforward manner.
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4. The Company established a rigorous process for
paying creditors, with thorough procedures for review
and control at each step. The Company maintained
a sound internal control system that is transparent
and verifiable, ensuring payments are made correctly
and on time.

5. Loans, along with interest, were repaid to all creditors
in full and on time, as agreed.

Complaints/Disputes with Trade Creditors

Goal: No complaints/disputes between trade creditors
Performance in 2024: Amarin Group had no disputes
with trade creditors.

(6) Responsibility to the Community and Society

Amarin Group promotes harmonious coexistence
with the community and society, focusing on creating
educational and career opportunities for youth and
disadvantaged groups, as well as participating in
social and community welfare, which is a key sector
in supporting the sustainable growth of the business.
Therefore, the Company aims to develop and elevate
the quality of life, strengthen and bring happiness to
society and communities, growing together.

Operating Approach

Amarin Group operates its business based on
principles of good governance, business ethics,
and social responsibility. It supports activities for
public benefit and promotes both public and private
organizations with activities that benefit society and the
environment. Additionally, it encourages and supports
executives and employees to participate in volunteer
work and public welfare activities with the community
to foster a spirit of volunteerism and expand good
deeds across all sectors of society.

Key Performance Results for 2024:
Employees’ participation in CSR activities
Goal:

- No disputes with communities near the Company’s
business locations.



- Implement projects or activities that help improve
the living conditions of the community or society.

- Employee participation in projects or activities that
benefit the development of the community and
society.

Performance in 2024:

The Company has employed labor from the nearby
community to generate income for local residents
and has also hired labor from areas across Thailand
as follows:

Labor Employment Rate (Percentage)

2022 2023 2024

Nearby

Communities

Suan Phak Community 28.25 15.25 -

Wat Bang Krai Nai

Community 18.15 3.07 -

Taling Chan

Community 5.87 - 8.47

Chimphlee Community - - 1.87

Khlong Chak Phra

Community - - 1.00

Bang Chueak Nang

Community - - 0.50

Bang Ramad

Community - - 0.50

Total 52.7 18.32 12.34
Labor Employment Rate (Percentage)

Region

Bangkok 60.41 47.50 49.44

Central Region 32.23 31.22 35.24

Eastern Region 117 1.94 1.25

Northeastern

Region - 11.67 10.71

Western Region 2.03 4.30 0.12

Northern Region 2.45 1.43 1.62

Southern Region 1.71 1.94 1.62

Total 100 100 100

Additionally, Amarin Groupcontinues to place
importance on conducting activities that benefit
the development of the community and society, with
the participation of employees and stakeholders in the
business operations of Amarin Group. The focus is on
activities that support good health and improve the
quality of life for various individuals, as well as activities
for education and the benefit of youth, as follows:
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Children’s Day Activities: The Company organized
activities for employees to participate in giving back
to society and contributing to strengthening the
community. Employees contributed to scholarships
and a book donation project as part of their social
support efforts. The Human Resources Department
represented the Company by donating children’s
books and magazines to Wat Chaiyapruecksamala
School (Nonthasiri Ratsadabamphen), along with
donations to six other locations, including:
1. Dipangkornwittayapat (Wa